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Disclaimer

This document is being presented solely for informational purposes and should not be treated as giving investment advice. It is not intended to be
(and should not be used as) the sole basis of any analysis or other evaluation. All and any evaluations or assessments stated herein represent our
personal opinions. We advise you that some of the information is based on statements by third persons, and that no representation or warranty,
expressed or implied, is made as to, and no reliance should be place on, the fairness, accuracy, completeness or correctness of this information or
opinions contained herein.

This presentation contains certain forward-looking statements relating to the business, financial performance and results of Rocket Internet SE, its
subsidiaries and its participations (collectively, “Rocket”) and/or the industry in which Rocket operates. Forward-looking statements concern future
circumstances and results and other statements that are not historical facts, sometimes identified by the words “believes”, “expects”, “predicts”,
“‘intends”, “projects”, “plans”, “estimates”, “aims”, “foresees”, “anticipates”, “targets” and similar expressions. The forward-looking statements
contained in this presentation, including assumptions, opinions and views of Rocket or cited from third party sources, are solely opinions and
forecasts which are uncertain and subject to risks. Actual events may differ significantly from any anticipated development due to a number of
factors, including without limitation, changes in general economic conditions, in particular economic conditions in the markets in which Rocket
operates, changes affecting interest rate levels, changes in competition levels, changes in laws and regulations, environmental damages, the
potential impact of legal proceedings and actions and Rocket’s ability to achieve operational synergies from acquisitions. Rocket does not
guarantee that the assumptions underlying the forward-looking statements in this presentation are free from errors nor does it accept any
responsibility for the future accuracy of the opinions expressed in this presentation or any obligation to update the statements in this presentation to
reflect subsequent events. The forward-looking statements in this presentation are made only as of the date hereof. Neither the delivery of this
presentation nor any further discussions of Rocket with any of the recipients thereof shall, under any circumstances, create any implication that
there has been no change in the affairs of Rocket since such date. Consequently, Rocket does not undertake any obligation to review, update or
confirm recipients’ expectations or estimates or to release publicly any revisions to any forward-looking statements to reflect events that occur or
circumstances that arise in relation to the content of the presentation.

Neither Rocket Internet SE nor any other person shall assume any liability whatsoever (in negligence or otherwise) for any loss howsoever arising
from any use of this presentation or the statements contained herein as to unverified third person statements, any statements of future
expectations and other forward-looking statements, or the fairness, accuracy, completeness or correctness of statements contained herein, or
otherwise arising in connection with this presentation.
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Rocket Internet’s Selected Companies

Public Companies

=
Food & Groceries » 6% 31%

Delivery Hero

Home & Living WESTWING 22% Iwm@ 33%

Privately Held Companies
GLOBAL
Fashion aFG FASHION 20%
GROUP

General Merchandise JUM'AO 28%

FRESH

Note(s): Percentage indicates Rocket Internet's economic ownership held directly as well as indirectly as of October 31, 2018. It includes beneficial interest through the Rocket Internet Capital Partners
fund, where applicable. For Westwing, exercised greenshoe shares included as of November 8, 2018.
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Continued Topline Growth

Topline® Growth 9M 2017 — 9M 2018

41%

20%
13%

4%

WESTWING home @ OFG s

Food &

. Home & Living Fashion
Groceries

66%

JUMIA S

General
Merchandise

Source: Unaudited consolidated financial information based on IFRS and management reports of HelloFresh, Westwing, home24, GFG and Jumia. Please refer to the appendix for detailed information

on unlisted selected companies.

Note(s): Rocket Internet does not have control over the network companies shown above. The actual legal and economic interest of the group in the network companies shown above ranges between

20% (GFG) and 33% (home24).
(1) Revenue growth; for Jumia: GMV growth.
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Adj. EBITDA Margins Overall Continue to Improve at Selected
Companies

Margin
Improvement
QO (1) (1) 1)
Hell( GLOBAL
\L_‘uﬁ WESTWING home @ gFG e
1%
Adj. EBITDA - (5)% t
. 0
Margin (6)% 9)% . (8)%
(10)% (12)% (10)%

Adj. EBITDA Margin 9M 2017
I Adj. EBITDA Margin 9M 2018

Source: Unaudited consolidated financial information based on IFRS of HelloFresh, Westwing, home24 and GFG. Please refer to the appendix for detailed information on unlisted selected companies.
Note(s): Rocket Internet does not have control over the network companies shown above. The actual legal and economic interest of the group in the network companies shown above ranges between
20% (GFG) and 33% (home24).

(1) HelloFresh, Westwing, home24 and GFG are adjusted for certain non-recurring items. GFG excluding Namshi.
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Delivery Hero Continues to Deliver Strong Growth in
oM 2018

Delivery Hero

Number of Orders (m) GMV (EURmM) Revenue (EURmM)

o

3,624
285 544

2,623

195 358

9M 2017 9M 2018 9M 2017 9M 2018 9M 2017 9M 2018

Source: Delivery Hero Q3 2018 financial report.
Note(s): Rocket Internet’s economic ownership as of October 31, 2018: 6%.
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HelloFresh Continues to Grow While Significantly
Improving Margins in 9M 2018

Adjusted EBITDA (EURm) /
Margin (%)

9M 2017 9M 2018

Number of Orders (m) Revenue (EURmM)

918

652
14

(10)%

(52)

9M 2017 9M 2018 9M 2017 9M 2018 (64)

Source: HelloFresh Q3 2018 quarterly statement.
Note(s): All figures include Green Chef, acquired in March 2018. Rocket Internet’s economic ownership as of October 31, 2018: 31%.-
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Westwing Continues to Profitably Grow

in 9M 2018 WESTWING

Number of Orders (k) Revenue (EURmM) Adjusted EBITDA (EURm) /

Margin (%)

1,673 1
1,498
9M 2017 9M 2018
175
146
(5)%
(7)
9M 2017 9M 2018 9M 2017 9M 2018

Source: Westwing Q3 2018 quarterly statement.

Note(s): Rocket Internet's economic ownership as of October 31, 2018: 22%; includes exercised greenshoe shares as per November 8, 2018. Economic ownership includes stakes held directly as well as
indirectly, including beneficial interest through RICP.-
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Westwing IPO on Frankfurt Stock Exchange ~ WESTWING

In October 2018, Westwing Successfully Listed in the Regulated Market
Segment (Prime Standard)

EUR 26

Offer Price

EUR 122m

Raised at IPO®

22%

RISE Stake®

Source: Thomson Reuters, Rocket Internet.

Note(s):

(1) Includes exercise of greenshoe option on November 8, 2018.

(2) Rocket Internet's economic ownership held directly as well as indirectly, including beneficial interest through Rocket Internet Capital Partners fund, as of October 31, 2018. Includes final
greenshoe shares exercised on November 8, 2018.
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home24 Continues to Grow Topline in 9M 2018 I’w"lt@

Adjusted EBITDA (EURm) /

Number of Orders (k) Revenue (EURmM) Margin (%)
0

1,299 OM 2017 9M 2018
221
1,065 196 (©)%
(18) M
(27)
9M 2017 9M 2018 9M 2017 9M 2018

Source: home24 Q3 2018 financial report.
Note(s): Rocket Internet’'s economic ownership as of October 31, 2018: 33%. Economic ownership includes stakes held directly as well as indirectly, including beneficial interest through RICP.
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GFG Consolidated Financials BFG E:;B°L

THEICONIC zAaLoRA dafiti lamoda

Q3 Q3 9M 9M .
EURmM i 2018 o 2018 Key Performance Drivers
Revenue 256.4 264.6 767.0 799.3 Financial

% Growth YoY

(FX neutral)®

j Operational
% Growth YoY (EUR) 9.2% ! 7.3%

e Lamoda further developed its relationship with Inditex, signing a contract to sell

0 ! 9 Revenue/ NMV
(FX neutral)® 16.9% 3 18.7% revenue/ NMV
! *  Group Revenue for the quarter was EUR 264.6m, representing constant currency growth
% Growth YoY (EUR) 3.2% | 4.2% of 16.9%, or 3.2% growth in absolute Euro terms.
Gross Profit 98.9 95.9' 306.4 311.3 *  NMV, which includes Marketplace sales, for the quarter was EUR 289.5m, growing
! 22.7% on a constant currency basis.
% Margin 38.6% 36.2% ! 39.9% 38.9% . . . - )
; » Depreciation across key currencies, specifically the Brazilian Real, Russian Ruble and
Adj. EBITDA® (32.6) (21.3)' (76.5) (60.4) the Australian Dollar, have adversely impacted absolute Euro growth in the quarter.
| Profitability
% Margin (12.7)% @L1%:  (10.00% (7.6)%
: * Adjusted EBITDA margin improved to (8.1)% of Net Revenue for the quarter, an
Cash Position } 266.1 108.8 improvement of 4.6 percentage points from the equivalent period last year.
NMV 265.1 2895 792.9 850.7 Ownership
i . ’ i ip: 20%®)
% Growth YoY — — Rocket Internet’'s economic ownership: 20%

Net Orders (m) 5.5 6.9 15.7 19.1 Pull&Bear and Oysho through the market place platform.
% Growth YoY 25 1%3 22 204 » The Iconic launched its designated Kids category to further enhance relevance to its
T ) customer base and capture additional growth opportunity. To support the continued
Active Customers (LTM, m) 95 11.0 growth of the Australasia region additional warehouse space at its fulfiment center was

15.8%

secured, almost doubling the size and increasing the storage capacity to 4 million items.
% Growth YoY 3

Source: GFG’s unaudited consolidated financial information and unaudited management reports. Please refer to the appendix for detailed information.

Note(s): Namshi accounted for at-equity

(1) Growth rate is shown on a constant currency basis and therefore excludes the effect of foreign currency movements. To ensure comparability, prior periods have been adjusted for acquisitions,
disposals and corporate restructurings.

(2) Adjusted for share-based compensation expenses, impairment losses and a one-off provision release.

(3) Economic ownership includes stakes held directly as well as indirectly, including beneficial interest through RICP.
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Jumia JUMIA

Q3 Q3 9M 9M ;
EURM 2017 2018 2017 2018 Key Performance Drivers

) ; » Jumia, Africa’s leading eCommerce ecosystem, offers a large range of physical goods
In variable currency FX rate and online services which are relevant to consumers in their everyday needs.
«  GMV was EUR 194.9m in Q3 2018, growing by 64.0% year on year on a euro basis

GMV 118.8 194.9'! 300.1 511.6 (81.4% on constant currency basis).

* The number of active consumers reached 3.5m as at the end of Q3 2018, growing by
54.7% year on year.

% Growth YoY 64.0% ! 65.5%
* This growth illustrates the increasing relevance of Jumia’s value proposition for
consumers.
In constant currency FX rate 118.8 215.6 | 309.1 575.4 )
Ownership
* Rocket Internet’'s economic ownership: 28%®
% Growth YoY 81.4% ! 86.1%
Active Consumers (LTM, m) 2.3 35
% Growth YoY ! 54.7%

Source: Jumia management reports. Please refer to the appendix for detailed information.
Note(s):
(1) Economic ownership includes stakes held directly as well as indirectly, including beneficial interest through RICP.
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OM 2018 Results Rocket Internet SE —
Consolidated IFRS Income Statement

Revenue 27.8 324
Other operating income 0.8 1.9
Result from deconsolidation of subsidiaries 4.2 0.8
Purchased merchandise, purchased services and interest (12.8) (12.5)
Employee benefits expenses (45.8) (26.8)
Other operating expenses (20.1) (22.1)
Share of profit/ (loss) of associates and joint ventures (24.1) 125.4
EBITDA (70.0) 99.1
Depreciation and amortization (0.9) 0.7)
Impairment of non-current assets 0.7) (0.12)
EBIT (71.7) 98.2
Financial result 26.4 197.7
Finance costs (162.6) (92.5)
Finance income 189.0 290.2
Profit/ (loss) before tax (45.3) 296.0
Income taxes 1.3 0.3
Profit/ (loss) for the period (44.1) 296.3
Loss attributable to non-controlling interests (4.4) (2.4)
Profit/ (loss) attributable to equity holders of the parent (39.6) 298.7
Earnings per share (in EUR) (0.24) 1.88

Source: Unaudited interim consolidated financial statements.

ROCKET INTERNET



OM 2018 Results Rocket Internet SE —
Consolidated IFRS Balance Sheet

Assets Dec 31 Sep 30 Equity and Liabilities Dec 31 Sep 30
EURmM 2017 2018 EURmM 2017 2018
Non-current assets Equity
Property, plant and equipment 2.9 2.7 Subscribed capital 165.1 154.4
Intangible assets 8.9 8.4 Treasury shares (21.1) (0.9)
Investments in associates and joint ventures 853.0 755.1 Capital reserves 3,100.3 2,851.4
Non-current financial assets 937.9 801.2 Retained earnings 235.2 1,174.9
Other non-current non-financial assets 1.0 1.9 Other components of equity 621.9 (9.0)
Total non-current assets 1,803.7 1,569.3 Equity attributable to equity holders of the parent 4,101.4 4,170.8
Non-controlling interests 24.7 19.7
Total equity 4,126.1 4,190.4
Current assets Non-current liabilities
Inventories 0.2 0.1 Non-current financial liabilities 285.1 53.7
Trade receivables 5.4 5.3 Other non-current non-financial liabilities 125 10.4
Other current financial assets 1,014.2 815.0 Deferred tax liabilities 1.2 0.2
Other current non-financial assets 2.2 3.6 Total non-current liabilities 298.7 64.4
Income tax asset 13.1 12.2 Current liabilities
Cash and cash equivalents 1,716.6 1,884.4 Trade payables 12.4 8.5
Total current assets 2,751.6 2,720.7 Other current financial liabilities 101.1 12.4
Other current non-financial liabilities 16.1 13.3
Income tax liabilities 1.0 1.0
Total current liabilities 130.5 35.2
Total liabilities 429.2 99.6
Total assets 4,555.3 4,290.0 Total equity and liabilities 4,555.3 4,290.0

Source: Unaudited interim consolidated financial statements.
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Strong Cash Reserves

Cash at Selected Privately Held Companies® Net Cash at Rocket Internet SEG

as of October 31, 2018 as of October 31, 2018

c. EUR 0.2b®) EUR 2.0b

Source: Unaudited management information.

Note(s):

(1) Selected privately held companies include: GFG and Jumia, i.e. excluding Delivery Hero, HelloFresh, home24 and Westwing.
(2) Cash position includes gross cash and committed equity capital.

(3) Net cash represents gross cash minus commitments made. In addition to Net Cash and holdings in publicly listed selected companies, Rocket holds c. EUR 0.5bn in other publicly listed technology
shares.
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Update on Share Buy-Back Program 2018/19

As of November 23, 2018, Rocket Internet has bought back 1.9m shares for a
total consideration of €46m

Key developments Current Shareholder Structure

* Program commenced on September 20, 2018 and
will end September 19, 2019

Other Global
- As per November 23, 2018 1,860,486 shares, shareholders / Founders
representing c. 1.2% of total shares outstanding?, free float 39.7%°
have been bought back at an average price of €24.7 41.4%’

* This represents more than 30% of the maximum
buyback volume of up to 5,500,000 shares

Share Buy-Back Execution

No. of shares bought back (m shs)

Oliver Samwer United Internet

I 2.0% 6.9%

Baillie Gifford & Co

- 05 10 15 20 25 30 35 40 45 50 55 7.0%

Note(s):

(1) As per September 19, 2018.
(2) The shareholdings of Global Founders GmbH are attributed to its controlling shareholder Rocata GmbH and to Rocata GmbH’s controlling shareholder Zerena GmbH. As a shareholder of

Zerena GmbH, Oliver Samwer Familienstiftung indirectly holds the Rocket Internet SE shares previously held by Oliver Samwer through Global Founders GmbH.
(3) Other Shareholders/Free Float refers to shareholdings with less than three percent in Rocket Internet SE.
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Financial Calendar 2019

April 4, 2019 FY 2018 Results for Rocket Internet & Selected Companies
May 29, 2019 Q1 2019 Results for Rocket Internet & Selected Companies
June 6, 2019 FY 2018 Rocket Internet SE Annual General Meeting

H1 2019 Results for Rocket Internet & Selected Companies and

September 19, 2019 Capital Markets Day (London)

November 26, 2019 9M 2019 Results for Rocket Internet & Selected Companies
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Revisiting The Rocket Internet Platform

The Rocket Internet Platform

(o)

)
v Incubation %

Setup and establishment
of business models

Identification
Identification of
promising business

models P

Early Stage
Investment
New capital allocation to
existing and new
companies

Operational Support

. . . Business Product &

Source: Rocket Internet.
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We Are Active In Various Tech Subsectors

Number of Companies by Sector?! Broad Sector Scope

* Most of our investments are made in the
Co Consumer Tech sector
ns%)e
/o
)~
Q,

(N » Our distinct B2C expertise is also applied
in related sectors, including Fin Tech and
Prop Tech

* Approximately 50% of our companies are

in sectors such as Fin Tech, Prop Tech &
B2B

yoal douy
Yog) |aneil

20

30
40

3 50 X
‘n n 60 <e¢
Q o

Ch 70 ¢o°

(1) Number of companies in which Rocket made an equity or convertible investment during the period Q1 2016 - Q3 2018.
Source: Rocket Internet.
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Rocket Internet SE Financial Strength & Flexibility

Net Cash Positions & Public Stock Holdings (in EURD)

B Net Cash? Public Stock?

4.0 4.0

3.8
3.6 3.7

2.9 1.6

1.4 2 1.8

2.2

Reporting

Quarter Q42015 Q12016 Q22016 Q32016 Q42016 Q12017 Q22017 Q32017 Q42017 Q12018 Q22018 Q32018

CParSi(Tei( i;oocfk | Mar 31, 2016 Apr 30, 2016 Aug 31, 2016 Oct 31, 2016 Mar 31, 2017 Apr 30, 2017 Aug 31, 2017 Oct 31, 2017 Mar 31, 2018 May 31, 2018 Aug 31, 2018 Oct 31, 2018

Source: Unaudited management information.

Note(s):

(1) Net cash represents gross cash minus (i) any convertible bond outstanding and (ii) commitments.

(2) Public stock value: value of holdings in public stocks using closing share prices as of the given date. Q3 2017 figure is pro-forma and includes EUR 660m proceeds from sale of Delivery Hero

shares to Naspers plus the Delivery Hero Market Cap as of October 31, 2017 times Rocket remaining economic ownership in Delivery Hero after Naspers; Q3 2017 further includes value of stake
in HelloFresh calculated as Market Cap as of November 2, 2017 times rocket economic ownership.
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DISCLAIMER

This document has been prepared by Global Fashion Group S.A. (the “Company*) solely for use at this meeting. This document is given in conjunction with an oral presentation and should not be taken out of context.

All material contained in this document and information presented is for information purposes only and must not be relied upon for any purpose, and does not purport to be a full or complete description of the Company.
This document does not, and is not intended to, constitute or form part of, and should not be construed as, an offer to sell, or a solicitation of an offer to purchase, subscribe for or otherwise acquire, any securities of the
Company, nor shall it or any part of it form the basis of or be relied upon in connection with or act as any inducement or recommendation to enter into any contract or commitment or investment decision whatsoever. This
document is not directed at, or intended for distribution to or use by, any person or entity that is a citizen or resident or located in any locality, state, country or other jurisdiction where such distribution, publication,
availability or use would be contrary to law or regulation or which would require any registration or licensing within such jurisdiction. Accordingly, the document may not be reproduced, redistributed, published or passed on,
directly or indirectly, to any person in the United States, Australia, Canada, Japan or any other jurisdiction where to do so would constitute a violation of the relevant laws of such jurisdiction. Persons into whose possession
this document comes should inform themselves about, and observe, any such restrictions.

No representation, warranty or undertaking, express or implied, is made by the Company as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or the opinions
contained herein, for any purpose whatsoever. No responsibility, obligation or liability is or will be accepted by the Company or any of its officers, directors, employees, affiliates, agents or advisers in relation to any written
or oral information provided in this document. All information in this document is subject to verification, correction, completion, updating and change without notice. The Company does not undertake any obligation to
provide the recipient with access to any additional information or to update this document or any information or to correct any inaccuracies in any such information.

A significant portion of the information contained in this document, including market data and trend information, is based on estimates or expectations of the Company, and there can be no assurance that these estimates
or expectations are or will prove to be accurate. Where any information and statistics are quoted from any external source, such information or statistics should not be interpreted as having been adopted or endorsed by the
Company as being accurate. All statements in this report attributable to third party industry experts represent the Company's interpretation of data, research opinion or viewpoints published by such industry experts, and
have not been reviewed by them. Each publication of such industry experts speaks as of its original publication date and not as of the date of this document.

This document contains forward-looking statements relating to the business, financial performance and results of the Company or the industry in which the Company operates. These statements may be identified by words
such as "expectation”, "belief', "estimate”, "plan”, "target” or "forecast" and similar expressions, or by their context. Forward-looking statements include statements regarding: strategies, outlook and growth prospects; future
plans and potential for future growth; growth for products and services in new markets; industry trends; and the impact of regulatory initiatives. These statements are made on the basis of current knowledge and
assumptions and involve risks and uncertainties. Various factors could cause actual future results, performance or events to differ materially from those described in these statements, and neither the Company nor any

other person accepts any responsibility for the accuracy of the opinions expressed in this document or the underlying assumptions. No obligation is assumed to update any forward-looking statements.

The information contained in this document does not purport to be comprehensive and has not been subject to any independent audit or review. Certain of the financial information as of and for the periods ended December
31, 2015, December 31, 2016 and December 31, 2017 has been derived from audited financial statements and financial information as of and for the period ended September 30, 2018 and all other financial information has
been derived from unaudited financial statements. Information derived from unaudited financial information should be read in conjunction with the relevant audited financial statements, including the notes thereto.

Certain financial data included in the presentation consists of “non-IFRS financial measures” and adjustments thereto, including adjustments to achieve comparability with the results in previous financial periods. These
non-IFRS financial measures and adjustments thereto may not be comparable to similarly titted measures presented by other companies, nor should they be construed as an alternative to other financial measures
determined in accordance with IFRS. You are cautioned not to place undue reliance on any non-IFRS financial measures, adjustments thereto and ratios included herein.

This document and any materials distributed in connection with this document are not directed to, or intended for distribution to or use by, any per-son or entity that is a citizen or resident or located in any locality, state,
country or other jurisdiction where such distribution, publication, availability or use would be contrary to law or regulation or which would require any registration or licensing within such jurisdiction. This document does not
constitute an offer to sell, or a solicitation of an offer to purchase, any securities in the United States. The securities described herein have not been, and will not be, registered under the U.S. Securities Act of 1933, as
amended (the “Securities Act”), and may not be offered or sold in or into the United States, except pursuant to an exemption from, or in a transaction not subject to, the registration requirements of the Securities Act. In the
United States, this document is directed only at persons reasonably believed to be “qualified institutional buyers” as defined in Rule 144A under the Securities Act.

Within the European Economic Area, this presentation is being made, and is directed only, to persons who are “qualified investors” within the meaning of Article 2(1)(e) of the Prospectus Directive 2003/EC and
amendments thereto, including Directive 2010/73/EU, as implemented in member states of the European Economic Area (“Qualified Investors”).

This presentation is for information purposes only and does not constitute an offering document or an offer of securities to the public in the United Kingdom to which section 85 of the Financial Services and Markets Act
2000 of the United Kingdom (as amended by the Financial Services Act 2012 of the United Kingdom) applies. It is not intended to provide the bases for any evaluation of any securities and should not be considered as a
recommendation that any person should subscribe for or purchase any securities. In the United Kingdom, this presentation is being made, and is directed only, to persons who are both: (i) Qualified Investors; and either (ii)
persons falling within the definition of Investment Professionals (contained in Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the “Order”)) or other persons to whom it may
lawfully be communicated in accordance with the Order; or (iii) high net worth bodies corporate, unincorporated associations and partnerships and the trustees of high value trusts, as described in Article 49(2)(a) to (d) of
the Order (all such persons together being referred to as “Relevant Persons”). Any investment or investment activity to which this presentation relates in available only to Relevant Persons and will be engaged in only with
Relevant Persons.

By attending this presentation and/or accepting or reading a copy of this presentation, you agree to be bound by the foregoing limitations and conditions and, in particular, will be taken to have represented, warranted and
undertaken that you have read and agree to comply with the contents of this notice.
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TODAY’S AGENDA

01 OUR BUSINESS

02 OUR FINANCIALS
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OUR
VISION

TO BE THE #1
FASHION AND
LIFESTYLE

DESTINATION

IN OUR MARKETS




GFG IS A BILLION € BUSINESS AND WAS LAUNCHED IN 2011

ASIA PACIFIC LATAM CIS

CONNECTING ... TO MORE THAN

1BN 8,000

CONSUMERS!... BRANDS

.........................................................................................................................................................................................................................................................................

11M €1.2BN 26M

ACTIVE CUSTOMERS? NET MERCHANDISE VALUE3 NET ORDERS*



WE OFFER ALL KEY FASHION AND LIFESTYLE CATEGORIES

~50% of
SKUs
through
Marketplace

Apparel Footwear Accessories Sport Performance Kids & Other

GLOBAL
aFG FASHION
GROUP



LARGE MARKET WITH STRONG STRUCTURAL TAILWINDS...

TOTAL GFG FASHION & LIFESTYLE MARKET? CAGR?BY MARKETS

€480BN
8%

2017 2022 O ﬁ




...WITH MASSIVE ONLINE PENETRATION UPSIDE

ECOMMERCE PENETRATION IN
US FASHION 4X HIGHER THAN e . 18%
IN GFG MARKETS

| 12% —
0 UNITED
5% STATES
oFG WESTERN
EUROPE
MARKETS

EARLY DAYS ACCELERATION GROWTH
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HOW DO WE THINK ABOUT OUR BUSINESS?

1 - CUSTOMER VALUE PROPOSITION 2 — BRAND PARTNER VALUE PROPOSITION

3 — BEST-IN-CLASS EXECUTION
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GROUP



1

OUR CUSTOMER
VALUE PROPOSITION

INSPIRING AND
SEAMLESS’
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aFG FASHION
GROUP




WE INSPIRE OUR CUSTOMERS

ADVICE | 28 No

WHAT TO WEAR TO WORK IN
SUMMER

Ofjice outfits inspired by the

GLOBAL
aFG FASHION
GROUP



OUR ASSORTMENT IS A COMBINATION OF THE BEST GLOBAL...

1000s OF GLOBAL BRANDS

5 weEKEND MANGO 7~ @WISHAEL VERSACE BOSS patagonia
MARINA YACHTING M hrs =LsTY 5 JEANS COUTURE MU G BOS S
1Y (:) COCCINELLE ! < _
. ¢ dele OCK & REPU 0
klplltr:(\.m braccidlini - worm ranoe  PKNY COMPANY TERRA ;m JICJQI’U T -
e Smartwool
\ ] p“m.ﬁ( U5 POLO RSSH. outfit WOOLTICH mmomMmKA b GEOFFREY ‘A
aldbs  TURLA —gppT WO qw : B (e TVANS N e
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PERSONALISATION ALLOWS US TO CREATE TAILORED SHOPS

Low

A

TREND

A

High

WE CREATE
TAILORED SHOPS
FOR OUR
CUSTOMERS

Low §

v

PRICE
High

GLOBAL
aFG FASHION
GROUP



WORLD-CLASS SHOPPING EXPERIENCE IN NASCENT MARKETS

CUSTOMER NPS

~80%1
<50%:3
PAYMENT DELIVERY
eCommerce ElFG cLosaL
Average RO

Q

] +1.5M

ADDITIONAL ACTIVE
CUSTOMER RETURNS CUSTOMERS LTM?
SERVICE
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OUR BRAND PARTNER
VALUE PROPOSITION

PARTNER OF CHOICE
FOR KEY BRANDS

GLOBAL
aFG FASHION
GROUP




ACCESS TO A 1BN POPULATION

ASIA PACIFIC LATAM CIS
A .
v, k
THEICONIC dafiti lamoda

ZALORA

OUR BRANDS ARE HOUSEHOLD NAMES WITH >80% BRAND AWARENESS!




LARGE, YOUNG AND HIGHLY-ENGAGED AUDIENCE

150m+ 35m social media
monthly visits? followers?

(70% on mobile) — |
noy M

s 18-45 years old

~70% female

GLOBAL
aFG FASHION
GROUP



HYBRID BUSINESS MODEL FOR BRAND PARTNERS

RETAIL MARKETPLACE

86% 14%
OF NMV 7 3 OF NMV
Launched in 2011 _ Launched in 2014

v v

BRAND SOLUTIONS (FULFILLMENT, MEDIA SERVICES, DATA INSIGHTS)

GLOBAL
aFG FASHION
GROUP
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OUR BEST-IN-CLASS
EXECUTION

“RETAIL IS DETAIL”




OUR BEST-IN-CLASS OPERATIONAL PLATFORM

FULFILMENT LAST MILE LOCAL GLOBAL
INFRASTRUCTURE DELIVERY PAYMENT AGILITY SCALE

At LA SRR )
—_—— NS e e ——

RECEIVE

10 Fulfilment Delivery in 3h, same 35+ Payment Purpose Built Global Team,
Centres day, etc Options Tech Platform Local Expertise

GLOBAL
aFG FASHION
GROUP



HARD TO REPLICATE SCALABLE FULFILMENT INFRASTRUCTURE

10

fulfilment
centres

190k +

m? floor space =
27 football fields

LOCALLY TAILORED PRACTICES ACROSS FULFILMENT CENTRES

700k+

inbound/outbound
daily item
throughput?

28m+

items storage
capacity

GLOBAL
aFG FASHION
GROUP



AT THE FOREFRONT OF INNOVATING THE LAST MILE

IN-HOUSE
DELIVERY

FLEET

TRY-ON AT
DELIVERY

PICK-UP

& RETURN
POINTS

OUTLET

dFG

GLOBAL
FASHION
GROUP



PROPRIETARY TECH ECOSYSTEM AND FEATURES

IN-HOUSE TECH BACKEND TAILORED CONSUMER FRONT-END

a
wTe

Example 1:
S_earch and e Personalized feed
discovery "‘»“ y‘ ‘The Daily’

Seller Centre

Example 2:
Instagram-style

G
BECAUSE YOU'RE FOLLOWIN
IG\NALS
AD!DAS OR .

GIOIE)

Order feature ‘Follow
management ‘ é the brand’
og dd og &
E@ Warehouse o T o3
om0 management Example 3:
Localised
SELECT PAYMENT MODE delivery &
© curute payment
Data insights e options

(«©)

O Credit / Debit Card

OUR SYSTEMS PROCESS ~100M TRANSACTIONS / YEAR?

GLOBAL
aFG FASHION
GROUP



OUR FINANCIALS

GLOBAL
FASHION
GROUP




ROBUST CUSTOMER, ORDER FREQUENCY AND ORDER GROWTH

ACTIVE CUSTOMERS! NET ORDERS3

11.0 26.0

FY 2016 FY 2017 | LTM 2017 LTM 2018

AVERAGE ORDER FREQUENCY?

22 2.3 2.2 2.4

(Orders Per
Customer)

FY 2016 FY 2017 | LTM 2017 LTM 2018 FY 2016 FY 2017 ~ LTM 2017 LTM 2018

‘ % YoY Growth
ource: Company Information
27 GLOBAL
ote: ina of 30-Se| } Growth rate p lI h ( djuste: d p p iods for | smom disposals d orporate restructurings) FASHION
1 Number of cus 2rs who have pur h d II I ellatio and r j ctions in the la; II elve Ihs
2 Average number of orders per customer per yE‘a GROUP
3 Total r starting ﬂ fulfilment process less celled, cted and returned orde tota mber of net orders in the period (retail and marketplace)




28

STRONG NMV GROWTH AND MARGIN IMPROVEMENT

NMV? EBITDA MARGIN?

FY2017 €1,131m (8.9) %

9M2018 e851m

% Constant Currency Growth? P.P. Margin Increase Vs. Previous Period
Source: Company Information. Note: 9M data as of 30-Sep-2018.
1 NMV is defined as the value of goods sold after actual and provisioned returns and rejections, excluding other revenue items such as delivery fees for example
2 Adjusted EBITDA margin based on % of Net Revenue. Adjusted EBITDA is calculated as operating profit or loss before depreciation of property, plant and equipment, amortisation of intangible assets, impairment losses, share-based

payment expenses and a one-off provision release
3 Growth rate is shown on a constant currency basis and therefore excludes the effect of foreign currency movements. To ensure comparability between periods we have adjusted prior periods for acquisitions, disposals and corporate

restructurings

dFG

GLOBAL
FASHION
GROUP
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TRULY DIVERSIFIED GLOBAL FOOTPRINT

9M 2018 NET MERCHANDISE VALUE (NMV)! of €851m

(€m)

Source: Company Information
Note: 9M data as of 30-Sep-2018

Asia Pacific
312
(37% of total)

CIS
273
(32% of total)

LatAm
266
(31% of total)

1 NMV is defined as the value of goods sold after actual and provisioned returns and rejections, excluding other revenue items such as delivery fees for example

dFG

GLOBAL
FASHION
GROUP



MULTIPLE DRIVERS FOR SUSTAINABLE LONG-TERM GROWTH

@ o Geographic

/ expansion
. Deepening
: brand solution
adoption
Enhancing

; °
/ shopping
: . Launching experience
, / new product
/’ Expanding

categories
existing
categories

o e Growing

TODAY Growing Online_
€1.2bn Fashion Penetration

NMV LTM market

30 Source: Company information. LTM as of 30-Sep-2018
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Oliver Samwer
Founder and CEO

9M 2018 Results for Rocket Internet & Selected Companies

Oliver Samwer

Rocket Internet Strategy Update Founder and CEO

P. Schmidt & C. Barchewitz

Global Fashion Group Co-CEOs

Dr. Julian Hueck

tink COO & Co-Founder

Oliver Samwer
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The Smart Home Market - “The cake is growing” -
It’s not about fighting for market shares

2207 oo 114BN €

Underlying market Global market size
growth 2018-22 In 2022

! 289 0w %2 §

tinkio Note: Global market size and growth for smart home market form Statista Smart Home Report 2018



Key trends in connected home market

tinkio

I
—=

Home
Appliances

Decentralized Energy %@’

.

& Storage

E-Mobility

i

+ /4%

Growth p.a. 2018-21

3
¢

,Voice assistants have given us
a significant growth push”
CEO, Netatmo

Tech giants entering
connected home
market

WORKS WITH
alexa

Works with
Google Home

Works with
&} Apple HomeKit

Connected home is more

than smart home

Voice control
accelerates growth

Global eco systems drive
market success




Complexity of connected home major challenge for existing sales channels

Hardware Software Services

g - O

tinkio



Existing players.. Great user experience?

primeday SHOP ALL DEALS /¢

ards & Registy Sell Help ©-  Accountd Lists - Orders TryPrime - “-/Cart

1-24 0f 50,039 results for Electronics ; “security camera™

Sort by| Relevance

FECHRERSBPY ! . ‘
Any Category l Stay connected. Anytime,
Electronics 5 anywhere.
Surveillance DVR ».
s Y1 Dome Camera ParvTey... i Dome Camera 1080p H... Y] Dome Camera 1080p H.
Ad
Surveilance Video
Recorders. g in Electronics. results in All A
iyl i st Sailer 4 Sponsor
arvelliane [ Best Saler .

Bullet Surveiliance - TENVIS HD IP Camera - Wireless 1P Camera with Two-way Audio, Night Vision Camera, 24GHz & 7200 Camera for Pet
Cameras Y1 Home Camera Wircless IP Security Survelllance System (US Edition) White Y1 1080p Home Camera Wireless IP Security Surveillance System (US Edition) White o Baby Monitor, Home Security Camera Motion Detection Indoor Camera with Micro SO Card Slot -
Dome Surveillance i byvi Srmnayran by TENVIS
o 289 63659 v 2292 {PRIME DAY DEAL! 405 = $3885 s 214 =
SaMenc EE Shipping on eligible orders +  Connectivity Technalogy: wi-fi 999 e + Connectivity Technology: wi-fi ready R FREE Shipping on cligible orders + Computer Memory Size: 128.0GB i
k] o, i * Wieless Communication Technology: Wireless =7 FREE Shipping on eligible orders * Wireless Communication Technology: Wil : Opering Sy Andeeid B e
Remote Home — L Marait Camporiee
Monitoring Systems * Wiretess Communication Technology: Sonic
Home Security Wave
etsind h
AR Mini 1P Camers, 7209 HO Home WiFl Wirelss Security amera System with Motion Emal Wireless Security Camera, UOXOO 720P HO Home WiFl Wireess Security Surveillance Camera with Motion Detection ey

e Monitoring (White) Remote Monitoring, 2 Way Audio and Baby Monitor, Nanny Cam s
Vides Tranrakadoni Pragremsi by UOKOO ;;P:)mc Camera Wireless IP Security Survellance System (US Edition) White PO (oA
Surveillance Systems 9 39999 $20040 e

pirgy, Dt w B S v ki = 28 2202 s

oping ipping on elig| FREE Shipping on eligible orders + Connectivity Technology: wi-f res

nternationat
hipping

Ship to Germany
imazon Prime
Tigible for Free
‘hipping

Free Shipping by

Amazon

wg. Customer Review
aup
aup
aup
aup

‘wrveillance DVR Kit
ocation
indoor

Inder $25.
2510850
50t0$100
10010 $200
1200 & Above

S |31

‘ertification
Amazon Frustration.

FRED!
Uniden
TENVIS
Nest
Defoway
Blink Home Security

Vebcam Interface
use

Also available in Black

Zmodo Outdoor Wireless IP Security Surveillance Camera System - 4 Pack HD Night Vision Remote Access Motion
Detect

by Zmodo

$9999 e 1,207

FREE Shipping on eligible orders

More Buying Choices

$51.99 new (6 offers)

$87.00 used (5 offers)

2051 HD BOOTVL 24PCS IR-LEDs 3.6mm lens with IR Cut CCTV Camera Mome Security Day/Night Waterproof Camera-
651t(20m) IR Distance, Aluminum Metal Housing
|

9 e 733
Get it by Thursday, Jul 13

FREE Shipping on eligible orders

More Buying Cholces.

$11.19 new (3 offers)

Price may vary by color

tat ot alo

| Best Seller 4

Y1 1080p Home Camera Wireless IP Security Surveillance System (US Edition) White
1

| PRIME DAY DEAL 495
599 . 20% off purchase of 1 Items See Details
FREE Shipping on eligble orders + Connectivity Technology: wi-fi

dy
More Buying Cholces + Wireless Communication Technology: WiFi

$55.00 new (3 offers)

ANNKE 8-Channel HD-TVI 1080P Lite Video Security System DVR and (4) 1.0MP Indoor/Outdoar Westherproof Cameras
‘with IR Night Vision LEDs- NO HDD

$1099 e 431
FREE Shipping on eligible orders

More Buying Choices

$56.99 (4 offers)

$100.17 used (9 offers)

FREDI 4CH Security Camera System Full 960H DVR with 4x BOOTVL Superior Night Vision IR Cut Leds Indoor CCTV Camera
{P2P Technology/E-Cloud ServiceWithout Hard Drive)

by FRED!
899 e n

EREE Spping on ihle vr0Gs. + Connectivity Technology: Ethernet
More Buying Choices + Display Technology:

$89.99 new (2 offers) + Oisplay Type: LED full-array
$95.06 used (1 offer) + Spedal Feature: Stereo

Price may vary by color

2051 4-Channel 720P CCTV Security System ,1080N AHD DVR Recorder and (4)1.0MP 720P(1280TVL) Night Vision
iodoar/Oukdoor Weatherproof Surveillance Cameras

2
5% off purchase of 10 items and 5 more

More Buying Chokes
$36.99 new (2 offers)

Wireless Security Camera,KAMTRON HD Wii Security Survellance IP Camera Home Monitor with Motion Detection Two-

Way Audio Night Vision,Blai

by KAMTRON
36 B 391

FREE Shipping on eligible orders

More Buying Choices

$35.99 new (2 offers)

Amazon's

UTHMNE HD WIFI Security 1P Camera Home Monitor with Night Vision, Motion O Alerts, Two-Way
Audio and Remote Viewing

by UTHMNE

36499 e o5

FREE Shipping on eligible orders

More Buying Choices
$59.90 new (2 offers)
$50.37 used (1 offer)

EWETON 1/3* 960H 1000TVL CCTV Home Surveillance Camera 3.6mm Lens 369CS Infrared LEDS IR Cut 100ft Night
Car "

Security
by EWETON

$189 2

FREE Shipping on eligble orders 5% offitem with purchase of 1 tems and 4 more
More Buying O |

$16.77 used (1 offer)

2051 BCH 720p AD-TVI Security Camera System 10BON DVR Reorder with (8) HD 1280TVL Outdoor CCTV Cameras with

1P66 Weatherproof and Motion Detection

by 2081
$14999 . 51
Get it by Tharsday, Jul 15 8% off purchase of 10 items and 3 more

FREE Shipping on eligible orders

More Buying Choices
$149.99 new (2 offers)

Amcrest IP2M-841 ProHD 10806 (1920TVL) Wireless WIFi 1P Camera, Black
by AMCREST

8 - 8,305

FREE Shipping on eligible orders + Connectivity Technology: Wi-Fi Built In
Wireless Communication Technology:

More Buying Choices
$81.99 new (8 offers) WiFi/Wireless.
$79.99 used (1 offer)

Price may vary by color

2Zmodo 720p HD WiFi Wireless Smart Security Camera Two-Way Audio (2- Pack)
by Zmado

$49% e 557
Get it by Thursday, Jul 13
FREE Shipping on eligible orders

o)

* Wireless Communic

More Buying Choices Technology: Wireless
$26.99 new (3 offers)

Also avallable in Black

Video Baby Monitor - NI
Wireless IP Camera, UOKOO 720P HD Home WiFi Wireless Security Surveillance Camera with Motion Detection Pan/Tilt, 2 T —

Way Audio and Night Vision 8aby Monitor, Nanmy Cam »~

by UOKOO

$3999 e 280

FREE Shipping on eligible orders +  Wireless Communication Technology: W

In Stock + Special Feature: zoom ('-".

More Buying Choices Cowm

$39.99 new (3 offers) =
{0yl STe surveta

149 §3360 e

Mini 1P Camera, UOKOO Home WIFi Security Surveillance Camera System Remotely Access with Motion Emall Alert White
by UOKOO

$2999 _pewme (4-5 days) 169

FREE Shipping on eligidle orders

1194

More Buying Choices
$27.79 used (1 offer)
Price may vary by color

[ U 3

WALI Bullet Dummy Fake Surveillance Security CCTV Dome Camera Indoor Outdoor with one LED Uight + Waming
Security Alert Sticker Decals WL-TC-S1
by WALI
ST e 72
FREE Shipping on eligible orders
Price may vary by coloe
.

Min 1P Camera, WIF) Wireless System with Night Vision/Two Way Audio Bladk
by UOKOO
$3499 _peume (4-5 days) 197

FREE Shipping on eligible orders
More Buying Choices
$34.98 new (2 offers)
Price may vary by color

. L]
Nest Cam Outdoor Secusity Camers, Works with Amazon Alexa
by Nest
$16655 e 2443

Amazon Certified: Works with Alexa

+ System Ram Type: ddr3 sdram
More Buying Choices + Wireless Communication Technology: Blutooth

$155.92 new (13 offers)
$159.99 used (3 offers)

Jul 13
FREE Shipping on eligible orders

Zmodo 720p HD Outdoor Home Wifi Security Surveillance Video Cameras System (2 Pack)
y Zmodo

9 preme 565
FREE Shipping on cligible orders

More Buying Choices
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tink - the marketplace for connected home products and services

rrrrrrrrr

LIGHT IN THE L

{8} GARDENA' PHILIPS hue:s=
Less effort - beautiful lawn From our TV spot

By, L

PHILIPS hues _ soNos :
From our TV spot Pure Sound

tink

specials &

$116
sve $100

tinkio




tink is the only one ®

Multi-Brano
amazon mm tlnk
&
(ONRrRAD S
- & Apple Store Focus on
c QA w Y Connected
ateqories e
0
SAMSUNG eve s fitbit
; g 48
PHILIPS NETATMO
NOKIA CONOS
Single-Brand/
Product

tinkio



tink concept

il

Curated
Content

=

o O

Tech
Commerce

tinkio

e
°

Focused
Marketing

§ )

Expert
Service




tinkio

Less is more - premium brands and selected products

eve. Google NETGEAR

LIBF%:AT%I\JE

canary | SONOS
N . netatmo

.
st
we®
ws®
we®
ws®
----
.
st
we®
ws®
s
wn®

A\
.
‘e
.
‘e
.
‘e
.
‘e
.
‘e
.
‘e
.

@GARDEI\:IA tadd"

i Raunren
by Jeufel

Panasonic

I I PERSONAL

) WIRELESS
rmt I 1A LIGHTING
®

looitech

# fitbit



tink with a structural competitive advantage against Amazon
ee———— amazon alexa

@ tink

amazon

) ©
© ©

tinkio Note: Check marks refer to eco-system coverage and focus



Curated content and all information for customers to make a buying decision

tinkio
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tinkio

SEO success story

............................................................................

#3 smarthome
#1 Apple Homekit
#3 Google Home
#3 Sonos

#2 Philips Hue



Tech-Commerce - Dedicated applications for consumer IoT

tink configurator
2018

Tallored smart home
solutions across brand eco-
systems

tinkio

tink advisor
2019

Customized advice across
customer lifecycle based on
machine learning

tink voice skill
2019

Ok Google, turn on the

lights in the living room.

Integrate voice dimension
Into pre- and post-purchase
experience



Category focused marketing push across channels ®

Performance marketing Website

TV commercials
Video link

tinkio Media partners: = (/


https://www.youtube.com/watch?v=3ucM1vwu-hA

tinkio

Real customer service

Trained Experts

Live Support

©

Installation
Service




tinkio

Customer satisfaction highest priority
- tink “Funktioniert-Garantie ”

)

If you encounter any
problems with your device,
the tink service team will
gladly help you out via
e-mail or phone.

Q

Should our experts not be
able to help you solve the
problem via e-mail/phone, tink
will provide an installation
service at your location free
of charge.

N

In any case you can always
send back your purchased
products for free within 14
days after delivery.



Smart Home is 3 system purchase

4
=
s, Sample customer
©, i '
Y
0 T 8 g
o O
Demographics Basket analysis Cross selling Repurchases

tinkio



Asset-light business model based on drop shipping

hardware direct shipments

partner

returns

tinkio



Growth paths



fastest growing startup In

TECHS 5ward 2018



Our growth levers

(2 @

N /

= x40 growth until 2022




tink international roadmap

UK Scandinavia

Benelux

France

. = currently active = active by end 2019
tink.io



Subscription model to capture full customer lifetime value ®

Installation &
Replacement

Smart home

Js 3 service
powered by @ tlﬂK

| ifetime Guarantee

Assistant Services

Cloud Services

NN X X

\/ Installation & Replacement

\/ Lifetime Guarantee

\/ Assistant Services
‘/ Cloud Services

tinkio



tink enters into strateqic partnerships to scale business

+[
g

-+ Electricity & Gas VATTENFALL @

R

3} W 1+ Insurance Allianz ()

@ < Q &% 4 Telecommunication Yelefonica

/‘ij crj Real Estate VONOVIA

I

%IJ /' Qﬁ -+ Automotive BOSCH

| S— |

tink.io Note: Brands include confirmed or interested partners



tinkio

Proof of concept for energy partnership

SCIES

S
N

new customers get free Google
Home Mini

Energy contract + smart home
solution

VATTENFALL @

.OK GOOGLE, MACH DAS
LICHT IM WOHNZIMMER AN*

Live
i since
Weniger Arbeit - Schoner Rasen 09 / 17

ring
Smarte Turklingel
103€
sparen




Experienced management team to scale tink

tinkio

4+
-

)

&

)

@)

qu)

-

qu)
E Dr. Marius Lissautzki

CEO & Co-Founder

L) ProSiebenSat.]
- o8 MediaSE

)

-

C BERTELSMANN
@)
% BAIN & COMPANY
qu)
M

WHUE

Otto Beisheim School of Management

570

ornployees

‘1

Y

Sina Thenagles

Dr. Julian Hueck

Philipp Metzler
COO & Co-Founder CPO CMO

»zalando w»zalando » zalando

BERTELSMANN McKinsey&Company

BAIN & COMPANY ﬂﬁ

EBS = Universitat

far wintschaft und Rech)

ROCKET INTERNET

Strategy Consultants

WHUE

Otto Beisheim School of Management



Contacts

Dr. Marius Lissautzki Dr. Julian Hueck
CEO & Co-Founder COO & Co-Founder
marius@tink.io julian@tink.io

mobile : +49 151 56424028 mobile : +49 173 7750207

tinkio
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