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Thisdocumenthasbeen preparedby HelloFreshSE(the & / 2 Y LJand, &gdether with its subsidiariesthe a D N2 .dxll dhaterial containedin this documentand information presentedis for information
purposesonly andmustnot be relied uponfor any purpose,anddoesnot purport to be a full or completedescriptionof the Companyor the Group Thisdocumentdoesnot, andis not intendedto, constitute or
form part of, andshouldnot be construedas,an offer to sell,or a solicitationof an offer to purchase subscribefor or otherwiseacquire,anysecuritiesof the Companynor shallit or anypart of it form the basis
of or be relied uponin connectionwith or act asany inducementor recommendationto enter into any contractor commitmentor investmentdecisionor other transactionwhatsoever Thisdocumentis not
directedat, or intendedfor distributionto or useby, any personor entity that is a citizenor residentor locatedin anylocality, state, country or other jurisdictionwhere suchdistribution, publication,availability
or usewould be contraryto law or regulationor whichwould require anyregistrationor licensingwithin suchjurisdiction Persongnto whosepossessiotthis documentcomesshouldinform themselvesabout,
andobserveanysuchrestrictions

No representation,warranty or undertaking,expressor implied, is made by the Companyor any other Group companyasto, and no reliance shouldbe placedon, the fairness,accuracy completenessor
correctnesf the information or the opinionscontainedherein, for any purposewhatsoever No responsibility obligationor liability is or will be acceptedby the Companyany other Groupcompanyor any of
their officers,directors,employeesaffiliates,agentsor advisersn relation to anywritten or oral information providedin this documentor in connectionwith the document All informationin this documentis
subjectto verification, correction,completion,updatingand changewithout notice. Neither the Companynor any other Groupcompanyundertakeany obligationto provide the recipientwith accesgo any
additionalinformation or to updatethis documentor anyinformationor to correctanyinaccuraciedn anysuchinformation.

A significantportion of the information containedin this document,includingmarket data and trend information, is basedon estimatesor expectationsof the Companyand there can be no assurancahat
these estimatesor expectationsare or will prove to be accurate Where any information and statisticsare quoted from any externalsource,suchinformation or statisticsshouldnot be interpreted as having
beenadoptedor endorsedby the Companyor any other personasbeingaccurate All statementsin this documentattributable to third party industry expertsrepresentthe Company'snterpretation of data,
researchopinionor viewpointspublishedby suchindustryexperts,and havenot beenreviewedby them. Eachpublicationof suchindustryexpertsspeaksasof its originalpublicationdate and not asof the date
of this document

Thisdocumentcontainsforward-lookingstatementsrelatingto the businessfinancialperformanceandresultsof the Companythe Groupor the industryin whichthe Groupoperates Thesestatementsmaybe
identified by words suchas "expectation”,"belief', "estimate", "plan”, b (i | NdB"®iedast" and similar expressionser by their context Forwardlooking statementsinclude statementsregarding strategies,
outlook and growth prospects future plansand potential for future growth; growth for productsand servicesn new markets industry trends, and the impact of regulatoryinitiatives Thesestatementsare
madeon the basisof currentknowledgeand assumptionsand involverisksand uncertainties Variousfactorscould causeactualfuture results,performanceor eventsto differ materiallyfrom thosedescribedn
thesestatements,and neither the Companynor any other personacceptsanyresponsibilityfor the accuracyof the opinionsexpressedn this documentor the underlyingassumptionsNo obligationis assumed
to updateanyforward-lookingstatements

Thisdocumentincludescertain financial measuresnot presentedin accordancewith IFRSjncluding,but not limited to, AEBITDAThesefinancial measuresare not measuresof financial performancein
accordancewith IFRSand may excludeitems that are significantin understandingand assessingdhe Company'dinancialresults Therefore,these measuresshould not be consideredin isolation or as an
alternativeto resultfor the period or other measuresof profitability, liquidity or performanceunder IFRSYoushouldbe awarethat the / 2 Y LJI pfesedtationof these measuresnay not be comparableto

similarlytitted measuresusedby other companieswhichmay be definedand calculateddifferently. Seethe appendixfor a reconciliationof certainof thesenon-IFRSneasuredo the mostdirectly comparable
IFRSneasure
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First quarter 2020 Highlights

Active customers have reached 4.18m in Q1, up from 3m in Q4 (and 2.5m in Q1 2019)

Validating customer trust by delivering 111.3m meals, despite currently challenging operating
environment

Very strong revenue growth throughout the whole quarter with extra increase in March driven by the
Covid-19 situation

o Up 64.5% for the quarter on a constant currency basis

Group AEBITDA of EUR 63.1m
O AEBITDA margin of 10%+ in each operating segment

€111.3m Free Cash Flow in Q1 alone

o Cash on balance sheet of €299.8m at quarter end

Continued strong trading in Q2-to-date with revenue growth and AEBITDA margins meaningfully above
very high Q1 level, FY guidance raised as a result
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Significant acceleration of Active Customer growth throughout Q1

2019
2020 1
Q1 Active Customers
+41%
4.18
A +20%
2.97
A 2.48
A
Q1 Q4 Q1

2019 2019 2020
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Strong growth in Orders - further acceleration in the second half of March due to
«J theimpact of COVID-19 in our core markets

2019
2020

Q1 Orders

+66%
A 14.7

8.9

Q1 Q1
2019 2020
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2019

2020

Q1 Revenue

Significant step-upin
topline growth from an
already strong Q4 base line +66%

CC +65%
A Already Jan - Feb growth 699.1

somewhat above the c.

40% growth in Q4
420.1

A Additional special impact
from Covid situation in
March

Q1 Q1
2019 2020




Strong growth across both segments with US even more pronounced

US Revenue International Revenue

+82%

CC+77% 436.7
+45%
CC +48%

239.6 262.2
180.6
Q1 Q1 Q1 Q1

2019 2020 2019 2020
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Contribution margin remained stable in Q1 vs. previous year

2019
2020

Q1 Contribution Margin

29.0% 28.8%

Q1 Q1
2019 2020
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Marketing in % of revenue meaningfully below last year

2019
2020

Q1 Marketing expenses!

31.4%

16.9%

Q1 Q1
2019 2020
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Very strong AEBITDA margin expansion towards midterm target level

2020 Q1 AEBITDA margin
+15.2 pp
63.1
A 9.0%
A
26.1
A ((6.2%;
Q1 Q1

2019 2020
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10%+ AEBITDA margin in both operating segments

US AEBITDA margin International AEBITDA margin
+20.8 pp
+5.6 pp
11.3% 10.0%
4.4%
(9.5%)
Q1 Q1 Q1 Q1

2019 2020 2019 2020
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FCF of €111.3m adds to an already strong balance sheet and increases cash
position to €299.8m at the end of Q1

Q1 Operating Cash Flow Q1 FCF!
132.5
111.3
2.9
(3.6)
Q1 Q1 Q1 Q1

2019 2020 2019 2020
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Guidance Updated Guidance
(Mar.2020) (May.2020)
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