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€M 03 2020 03 2021 CHANGE'

INVAYS 162.3 138.7 (17.2)%

Revenue 98.4 82.8 (15.9)%

Gross Profit Margin (%) 47.5 45.3 (2.2)ppt

Active Customers (m) 7.3 7.9 8.5%

C I S lamoda
. €M

03 2020 03 2021 CHANGE'

NV 165.2 215.7 31.1%

Revenue 105.5 130.4 24.1%

Gross Profit Margin (%) 47.7 51.0 3.3ppt

Active Customers (m) 35 35 0.9%

SEA ZALORA

03 2020 03 2021 CHANGE'

NV 79.2 911 15.7%

Revenue 62.4 62.6 1.0%

. Gross Profit Margin (%) 314 38.0 6.6ppt

Active Customers (m) 3.0 3.6 19.3%

ANZ THE ICONIC

€M 03 2020 03 2021 CHANGE'

NIV 96.7 126.7 28.6%

X :
R A ) Revenue 70.2 90.4 26.3%

CO NT _ .' Gross Profit Margin (%) 47.0 441 (2.9)ppt
press@gl i '

Active Customers (m) 1.6 1.9 17.0%

INMV and Revenue change are measured on a constant currency basis.



