
NON-FINANCIAL  
REPORT FOR  
THE GROUP

1 In the Non-Financial Report, the term “Delivery Hero” refers to Delivery Hero SE and its consolidated subsidiaries, together as Delivery Hero Group (also: DH, DH Group, or Group). “Delivery Hero SE” (or “DHSE”) refers to the holding company only.

General

About this report
This report is designed to provide insights to our stakeholder 
groups (see table on page 71) that influence or are influenced 
by our business, such as customers, communities, NGOs, in-
vestors, regulators, employees, suppliers, riders, and business 
partners. The goal of the report is to offer our stakeholders 
a comprehensive perspective on our operations and our ca-
pacity to generate and sustain value over time.

Throughout 2023 and 2024, Delivery Hero1 carried out a 
comprehensive double materiality assessment (DMA) follow-
ing the European Sustainability Reporting Standards (ESRS), 
specifically ESRS 1 and EFRAG Implementation Guidance 1 
Materiality Assessment. The DMA builds the basis for identi-
fying our material sustainability topics. This report and the 
sustainability topics it covers adhere to the commercial code 
requirements outlined below.

Reporting frameworks and legal disclosures
This report constitutes the separate, combined Non-Financial 
Report (NFR) as defined in Sections 315b, 315c, and 289b 
through 289e of the German Commercial Code (HGB) for 
both Delivery Hero SE and the Delivery Hero Group for the 

financial year 2024. In compliance with the International 
Standard on Assurance Engagements (ISAE) 3000 (Revised): 
“Assurance Engagements Other than Audits or Reviews of 
Historical Financial Information”, it has been reviewed by 
KPMG AG Wirtschaftsprüfungsgesellschaft to obtain limited 
assurance relating to the disclosures legally required under 
Sections 315b, 315c, and 289b through 289e HGB.

This NFR has been prepared in orientation to the recommen-
dations of the Task Force on Climate-related Financial Dis-
closure (TCFD), the Sustainability Accounting Standards 
Board (SASB) framework, and in reference to the Sustainabil-
ity Reporting Standards by the Global Reporting Initiative 
(GRI), in accordance with section 289d of the HGB. Within 
the individual sections, the underlying concepts and due dili-
gence processes are discussed, and existing results are re-
ported. In accordance with Section 315b (1) sentence 3 HGB, 
reference is also made to non-financial information in the 
Combined Management Report for certain aspects. Addi-
tionally, reference tables for the recommendations of the 
NFRD, TCFD, SASB, and GRI can be found at the end of the 
Annual Report. As all the aspects described apply equally to 
DH SE and the Group, no separate framework in accordance 
with Section 289d of the German Commercial Code (HGB) 
was applied for the parent company.

The NFR also references significant non-financial risks in ac-
cordance with Section 289c (3) Nos. 3 and 4 HGB when the 
information is necessary for an understanding of the course 
of business, the business result, the position of the Group, and 
its effects on non-financial matters. The assessment of 
non-financial risks is based on Delivery Hero’s Enterprise Risk 
Management (ERM) framework and follows the Committee 
of Sponsoring Organizations of the Treadway Commission 
(COSO) 2017 requirements. Further information on risk man-
agement and identified non-financial risks at Delivery Hero 
can be found in the Risk and Opportunity Report 2024.

Reporting period, scope, and boundaries
The non-financial information in this report covers the per-
formance of Delivery Hero for the period from January 1 to 
December 31, 2024. The scope of entities included in our 
non-financial reporting is the same as the basis for our con-
solidation, which can be found on page 161. Details regard-
ing the scope and applicability for each material topic and its 
associated metrics are provided in the sections where these 
topics are covered.
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Sustainability approach and material issues
At Delivery Hero, our commitment to sustainability is embed-
ded in our strategic foundations and defined within our Group 
value: “We are heroes because we care”. Our core operations 
focus on unlocking economic opportunities and sustainable 
growth in a way that is consistent with our principles. This 
means taking responsibility for our business’s impact, reduc-
ing our environmental footprint, and seeking long-term solu-
tions for ourselves and our industry. This also means we are 
committed to fostering a workplace that celebrates individ-
ual differences and ensures equal opportunities for all em-
ployees, recognizing that diverse perspectives drive innova-
tion and contribute to a sustainable, thriving business.

Our strategic priorities
Sustainability is part of our strategic foundation and guides 
our business activities. We focus on fostering sustainable 
long-term value by building and investing in local businesses 
that empower local entrepreneurs. We create opportunities 
for business owners, business partners, riders, employees, 
and communities, while promoting sustainability as a shared 
commitment across our value chain.

We aim to act responsibly by being mindful and strategic in 
our activities and we keep working to elicit the same ap-
proach from our suppliers and business partners. In 2022, we 
joined the United Nations Global Compact (UNGC) as a par-
ticipant, underscoring our commitment to the UNGC princi-
ples and our support for the advancement of the UN Sustain-
able Development Goals (SDGs). We are also a member of 
several coalitions, including the European Tech Alliance and 
the Delivery Platforms Europe, and we partner with the Unit-
ed Nations World Food Programme.

Our Corporate Social Responsibility (CSR) & Sustainability 
strategy is reflected in our organizational structure, process-
es, and initiatives. At Delivery Hero, we follow a decentralized 
approach: brands develop and implement sustainability 
strategies tailored to maximize impact in their respective 
markets. These strategies contribute to the overarching 
Group strategy, which is centrally established and managed 
with support from the brands. In 2024, the Group and its 
brands continued to collaborate, identifying opportunities 
and sharing best practices to drive sustainability progress.

In 2024, Delivery Hero continued to uphold the Management 
Board’s accountability for Environmental, Social, and Gov-
ernance (ESG) topics by including ESG targets as part of the 
variable Management Board compensation. These targets 
are tied to three of our material topics – electrification of 
deliveries, rider safety, and cyber security – and are trans-
lated into internal KPIs, which are integrated at both the 
brand and market levels. The ESG targets and results for 
2024 are the following:  

Environment Target Social Target Governance Target

% increase of own delivery orders 
completed by EVs by end of 2024 in  
select markets against 2023 baseline.

% reduction in rider accident rates 
against 2023 baseline.

Achieving top 3 BitSight cyber risk 
rating within peer group 1 by the end 
of 2024. 

– �Target: 15%

– �Result: approx 30%

– �Target: 7%

– �Result: approx 8%

– �Target: 3rd Place

– �Result: 2nd Place

1	 Delivery Hero selects relevant companies from BitSight ranking to create a custom peer group for benchmarking.
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The Group’s CSR & Sustainability team operates through key 
strategic pillars, such as climate action, social impact, and 
rider safety, and works in close collaboration with the Non-
Financial Sustainability Reporting team. The teams report to 
management team members, and respectively management 
board members, ensuring alignment with the company’s 
strategic priorities and accountability at the highest level. 
They are supported by various teams at Delivery Hero SE, 
across our brands and external stakeholders (e.g., relevant 
specific NGOs), leveraging specialized expertise when need-
ed. Together, they serve as enablers, providing subject mat-
ter expertise and strategic guidance to central, regional, and 
local teams, helping drive sustainability and reporting agen-
da requirements.

Our CSR & Sustainability efforts during this reporting period 
were carried out in collaboration with regional and central 
teams and centered on climate action, with a particular em-
phasis on the reduction of delivery emissions. In addition to 
our environmental focus, we remain deeply committed to the 
social aspects of sustainability, for both our internal work-
force and partners. Rider safety remains one of our highest 
priorities. Furthermore, we are actively working to improve 
security measures and the management of data security pro-
tocols, which are key components of ensuring a secure and 
efficient environment for all our stakeholders. These topics 
were prioritized based on our double materiality assessment, 
business impact, and industry relevance.

Sustainability governance
The Supervisory Board plays a central role in overseeing 
Delivery Hero’s strategic direction, governance, and risk 
management, which also includes sustainability matters. 

At the end of every financial year, the Strategy Committee 
and the Supervisory Board oversee and discuss the strategic 
planning for the forthcoming financial year together with the 
Management Board and members of the senior manage-
ment. This includes the strategic foundations and sustainabil-
ity issues relevant to the Delivery Hero Group as well as cor-
responding initiatives. The objective is to reaffirm Delivery 
Hero’s commitment to both its financial sustainability and the 
sustainability of its ecosystem while addressing the material 
impacts, risks, and opportunities (IROs) linked with sustain-
ability matters. 

Within the Supervisory Board, the Audit Committee is respon-
sible for overseeing, advising, and supervising matters relat-
ed to sustainability reporting obligations as well as the audit 
and assurance of the NFR. In 2024, the Supervisory Board 
also appointed one of its members as the sustainability expert 
on the Supervisory Board.

The Supervisory Board actively incorporates sustainability 
IROs into its oversight of financial and strategic planning. This 
involves critically evaluating economic decisions and ensuring 
internal controls for major transactions, business expansions, 
and risk management. It also involves critically evaluating the 
key sustainability impacts and risks that are most important 
to the business’s ability to generate value.

The Supervisory Board and the Audit Committee are regu-
larly informed about sustainability matters throughout the 
reporting period to ensure informed decision making.

In 2024, the Supervisory and Management Boards monitored 
the double materiality assessment. They also reviewed and 
validated the methodology, value chain, and outcomes. 

Sustainability-related performance in incentive schemes
Each year, the Supervisory Board sets targets on key ESG 
topics, aligning them with material IROs that shape the short-
term incentive component of the Management Board’s vari-
able compensation, ensuring continuous improvement on 
critical priorities such as electrification of deliveries, rider 
safety, and cyber security. The progress toward these targets 
is monitored at least quarterly by receiving reports from the 
Management Board and the relevant teams.

Double materiality assessment
Throughout 2023 and 2024, Delivery Hero iteratively con-
ducted a comprehensive double materiality assessment 
(DMA) following the CSRD (ESRS 1 and EFRAG Implementa-
tion Guidance 1 Materiality Assessment) and the associated 
European Sustainability Reporting Standards (ESRS). This 
assessment aimed to identify, assess, and prioritize material 
IROs within our own operations and value chain. The focus 
was twofold: the effects on people and the environment (im-
pact materiality) and the identification of material risks and 
opportunities with financial implications related to sustain-
ability matters (financial materiality). The DMA covered our 
full value chain, including upstream, our own operations, and 
downstream. 

The results of the DMA were shared with our management 
and governing bodies to ensure their awareness of the pro-
cess and outcomes. The results have informed our sustain-
ability strategy, guided the launch of initiatives, and enabled 
compliance with relevant sustainability reporting frame-
works. Moreover, the DMA provided an opportunity to fur-
ther assess our business strategy, operations, activities, and 
partnerships, incorporating valuable insights from a broad 
range of stakeholders.
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The DMA process was divided into four sequential phases as 
outlined below. 

Phase 1: Context 
As a first step, we identified and mapped our value chain. We 
centered our value chain design around who we are as a busi-
ness – a global leader in the tech industry, connecting cus-
tomers with their favorite restaurants and stores through 
seamless online platforms. Our core product is our technol-
ogy, which powers 70+ countries’ ecosystem through local 
brands: PedidosYa, foodora, foodpanda, Glovo, talabat, 
efood, Yemeksepeti, InstaShop, Hungerstation, foody, and 
Woowa.

We focused on our two business models – Platform Opera-
tions and Q-Commerce – and how they determine our value 
chain across all dimensions: upstream, own operations, and 
downstream. Both Platform Operations and Q-Commerce 
rely on external suppliers to support us in our work to accom-
plish the Delivery Hero mission to “always deliver an amazing 
experience”. Business partners, riders, customers, and NGOs 
benefit from innovative technological platforms that provide 
seamless access to Delivery Hero’s marketplace. All interests 
of relevant stakeholders were taken into account when the 

DMA was carried out, so as to aim for a complete under-
standing of the dimensions where our business activities 
might have a relevant impact. 

We recognize that the guidelines for the implementation of 
the CSRD are still evolving, with adjustments underway and 
national transposition still pending in certain countries, in-
cluding Germany. The absence of established industry prac-
tice is also making interpretation and implementation more 
complex. The regulatory status of platform workers, mainly 
riders in our context, remains a subject of ongoing debate in 
some markets, both from a legal and judicial perspective, as 
outlined in the “Risk and Opportunity Report” section of the 
Group’s combined management report. Our network of rid-
ers is covered by a variety of contractual arrangements that 
fall under three main engagement models: direct employ-
ment (where riders are employed by Delivery Hero’s subsid-
iaries), freelance (where the riders are self-employed), or 
third-party providers under contract for delivery services.  

Following the European Sustainability Reporting Standards 
(ESRS), we have assessed the categorisation of riders in our 
value chain under ESRS S1 “Own workforce” and ESRS S2 
“Workers in the value chain”. Based on this assessment, we 
classified the direct employment model within our own work-
force while freelance and third-party provider models as 
workers in the value chain. We will continue carefully review-
ing this categorisation over time as industry practices, regu-
latory guidance and market standards develop.

Phase 2: Identification
In this phase, we identified IROs across our value chain over 
the short-, medium-, and long-term, as well as affected 
stakeholders. We considered regulatory provisions, sustain-
ability standards, and guidelines, including SASB, GRI, 
ENCORE, WHO, and UNEP. We also used our internal enter-
prise risk register, developed through regular risk manage-
ment processes, which provided a financial perspective.

Ph
as

es

1. Context 2. Identification 3. Assessment 4. Prioritization

Build the right foundation to 
conduct the assessment of 

impacts, risks, and opportunities.

Identify a longlist of actual and 
potential impacts, risks, and 

opportunities over the short-, 
medium- and long-term.

Assess the materiality of the 
identified impacts, risks, and 

opportunities.

Prioritize topics that are material 
for strategy and for reporting.

Employees

Developing and maintaining the 
tech platform.

Ensuring value proposition 
development in Q-Commerce. 

U
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f t
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w

n 
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Business Partners

Customers

Riders

NGOs

Suppliers
(services)

Delivering services associated with 
platform development and 

maintenance.

Suppliers
(food / non-food)

Ensuring stock supply for Dmarts.

	 Downstream	 Own operations	 Upstream

Regulators and Investors  
Overseeing & Monitoring

68

�Delivery Hero   | Annual Report 2024 Company | Combined Management Report | Consolidated Financial Statements | Further Information



Following the initial identification of IROs, we mapped them 
to the ESRS-related topics by proceeding through three key 
steps:

	– Engaging Experts: Subject-matter experts at both the 
central and local levels were selected to provide insights 
into the IROs that fell within their areas of expertise. We 
relied on individual contributors and managers, who were 
responsible for evaluating the full spectrum of impacts, 
risks, and opportunities – both actual and potential – with-
in their respective domains.

	– Capacity Building: Onboarding sessions were provided 
for the identified experts to give them a better under-
standing of the double materiality process and methodol-
ogy, including impact and financial materiality, to ensure 
they could effectively contribute to the framing and evalu-
ation of the IROs.

	– IRO Mapping: The experts participated in sessions to 
identify and review relevant topics and IROs, and to map 
domains (e.g., security, privacy, environment) and value 
chain elements relevant to each potentially material IRO. 
This analysis disaggregated IROs by domain and business 
model (Platform Operations and Q-Commerce), enabling 
a thorough assessment. It also enabled the teams to take a 
closer look at potential material impacts derived from lo-
cal operations. 

This detailed disaggregation was essential to comprehen-
sively understand the relevance of each IRO in relation to the 
diverse business characteristics of brands, and to gather 
stakeholders’ points of view on their relevance for business 
strategy.

Phase 3: Assessment
During the assessment phase, experts systematically evalu-
ated the materiality of the IROs we identified across our val-
ue chain. Each IRO was assessed by subject-matter experts 
and subsequently reviewed by external consultants.

Impact materiality
Impact materiality was assessed based on the severity of 
impacts. For negative impacts, severity was assessed con-
sidering scale, scope, and irremediability, and for positive 
impacts, severity was assessed considering scale and scope. 
For potential impacts, the likelihood of occurrence was also 
factored into the scoring.

For impact materiality, we use a scale from 0 to 15. The score 
of 0 has been assigned to impacts considered as not relevant. 
The score of 15 has been assigned to impacts evaluated to 
be high in scale, widespread, and extremely difficult to reme-
diate. As a result, impacts that had an assigned score of 8 or 
above were considered material. 

The following key considerations guided the impact materi-
ality assessment:

	– Business Models: Delivery Hero operates in the form of 
two primary business models: Platform Operations and 
Q-Commerce. The specific characteristics of each of 
them have been considered accordingly.

	– Actual Impacts: These were defined as impacts that have 
been proven to occur within Delivery Hero’s own opera-
tions or in specific sections of our value chain.

	– Potential Impacts: These are impacts for which there is no 
direct evidence of occurrence in Delivery Hero’s value 
chain, but where public and internal data and information 
indicates their relevance.

	– Irremediability: For both actual and potential negative 
impacts, irremediability was assessed from two perspec-
tives: the ability to reverse the impact already caused, and 
the cost or extent of implementing preventative measures.

Financial materiality
For financial materiality, experts evaluated the magnitude of 
financial effects alongside the likelihood of their occurrence. 
The rating scale for risks and opportunities combined these 
factors, assessing both the potential magnitude of financial 

effects and their likelihood of occurrence. The financial ma-
teriality assessment also considered Delivery Hero’s ability to 
continue accessing resources and maintaining business rela-
tionships and partnerships in the future. Specifically, a 1 to 5 
rating scale was used to assess the financial materiality of 
DMA topics, with 1 assigned to those situations with minimum 
risk / opportunity occurrence and magnitude in the short, me-
dium, and long term, and 5 for those situations with the high-
est rates. As a result, risks and opportunities that had an 
assigned score of 3 or above were considered material. 

The interlinkage between impacts, the dependencies be-
tween topics, and the resulting risks and opportunities were 
carefully analyzed to ensure a comprehensive understanding 
of our material sustainability matters.

Phase 4: Prioritization
In the final phase of the DMA, the results from previous 
phases were consolidated and validated by the Supervisory 
and Management Boards to further prioritize material topics 
for strategic planning and reporting purposes.

A preliminary draft outlining material matters and the asso-
ciated IROs was reviewed by internal functional leads, includ-
ing the Head of Sustainability and the Head of the Gover-
nance, Risk, and Compliance (GRC) team. Feedback and 
input from these functions refined the scoring and positioning 
of the IROs in the value chain. This collaborative, iterative 
process, involving subject-matter experts, led to adjustments 
in the descriptions, sub-topics, and scores. Relevant changes 
were documented and subsequently approved by the experts 
involved. The final results were confirmed by the appointed 
Steering Committee and presented to the Supervisory Board 
for their review and sign-off.
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Our material topics are summarized below.

Stakeholder engagement
Engaging with stakeholders across Delivery Hero’s value 
chain is fundamental to our business models. We strategical-
ly tailor this engagement based on their role in the value 
chain, legal obligations, and contribution to the Group’s busi-
ness. Regulators and investors, with their oversight and mon-
itoring responsibilities, provide critical perspectives that in-
form our governance and accountability practices. Suppliers 
play a key role in maintaining operational efficiency and en-
suring responsible sourcing. Our technology powers a dy-
namic ecosystem of business partners, customers, and riders, 
and we are committed to recognizing and addressing their 
needs and interests in our strategic decisions. Additionally, 
NGOs and civil society organizations provide insights that 
help drive more impact into our sustainability initiatives.

The objective of these engagements is to integrate the stake-
holders’ perspectives into our strategy and decision-making, 
ensuring our business remains aligned with evolving expec-
tations and regulatory standards. DH stakeholders have been 
engaged in the DMA process through meetings and consul-
tations, providing valuable insights. By embedding these en-
gagements into our operations, we are better positioned to 
meet the challenges and opportunities of a sustainable and 
inclusive economy.

Upstream Own operations Downstream

Climate change
Climate change adaptation | Climate change mitigation | Energy

Pollution
Air pollution

Resource use and circular economy
Inflow | Outflow | Waste

Our employees
Social dialogue | Freedom of association | 
Collective bargaining | Health  &  Safety | 

Diversity, equity and inclusion |  
Training  & skills development | Privacy

Workers in the value chain
Secure employment | Working time | 

Adequate wages

Workers in the value chain
Secure employment | Working time | 
Adequate wages | Social dialogue |  

Freedom of association |  
Collective bargaining | Health  &  Safety |  

Child labor | Forced labor

Customers
Privacy | Access to information | 

Health  &  Safety

Business ethics and conduct
Corporate culture | Corruption and bribery
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DH stakeholder groups Engagement process

Customers Satisfaction surveys, social media, brand studies (focus groups, surveys). 

Employees
Engagement survey, training, performance management process, all-hands / update meetings,  
Supervisory Board representation. 

Suppliers Account management operations, supplier onboarding. 

Investors
Publication of financial statements, bilateral engagement with investors and analysts, participating in 
investor conferences and roadshows. 

Business Partners Engagement surveys, account management operations. 

Riders Engagement surveys, safety training and initiatives, support programs. 

Communities / NGOs Volunteering programs, virtual talks / events, partnerships. 

Regulators Dialogue with regulators in local markets. 

Environment

Climate change
At Delivery Hero, we are committed to reducing the environ-
mental impacts of our operations and our value chain. As a 
leader in our industry, we strive to take a holistic approach by 
creating solutions that benefit the entire delivery ecosystem. 
This involves fostering sustainable practices with our part-
ners, our riders, and the communities where we operate. Our 
efforts are centered on addressing the environmental do-
mains most affected by our business, with a particular focus 
on the greenhouse gas (GHG) emissions generated by our 
operations and platforms.

Climate strategy
Climate change is a challenge everyone faces and it requires 
collective action to address. Delivery Hero is playing its part 
by committing to science-based targets (SBTs) and imple-
menting our Climate Action Plan by 2032. 

Key focus areas in the near-term of our strategy include:

	– Expanding renewable electricity sourcing for our infra-
structure;

	– Accelerating the transition to zero-emission deliveries 
mainly through a focus on electric vehicles;

	– Utilizing demand planning software, improving operations 
and commercial strategies to reduce supply chain emis-
sions in our Dmarts; and

	– Promoting sustainable packaging with a focus on reducing 
“single-use plastic packaging” or “packaging waste” 
across our platforms.

To ensure the effectiveness of our Climate Action Plan, we 
have invested in research projects aimed at identifying im-
pactful and quick-result initiatives. These studies cover es-
sential domains, such as electric vehicle utilization, renewable 
energy sourcing, and emissions associated with the lifecycle 
of groceries sold through our Dmarts. The findings guide our 
short- and mid-term efforts and inform long-term reduction 
projects.

Reducing emissions in our value chain is another important 
aspect, particularly those emissions arising from deliveries, 
food packaging and resource sourcing. Through strategic 
participation in industry associations and partnerships across 
public, public-private, and private sectors, we engage in 
cross-industry collaboration on sustainability topics such as 
electric vehicles, and advocate for policies aimed at reducing 
Scope 3 emissions. As a platform connecting various stake-
holders, we promote an eco-friendly delivery culture through 
targeted education and campaigns. For customers, we run 
in-app features and certification programs to highlight sus-
tainable choices, such as promoting plant-based meals and 
eco-friendly products. Restaurant owners benefit from ini-
tiatives like Woowa’s Green Class and the Sustainable Restau-
rant Certificate, which equips them with environmental 
knowledge for sustainable operations. For riders, we focus 
on safety and sustainability, supporting the adoption of elec-
tric vehicles during the training programs with the Baemin 
Rider School.

As the global focus on sustainable and plant-based solutions 
increases, we see this as a possibility to adapt and innovate. 
As such, our platform is offering more sustainable and 
low-carbon solutions in response to market demands and our 
values. Our teams are actively working to provide customers 
with options for sustainable choices on our platform, for ex-
ample with our cutlery opt-out and the Less Rice initiative, 
which are aimed at reducing unnecessary waste. These ef-
forts empower both our business partners and our customers 
to make environmentally conscious decisions, ultimately re-
ducing their carbon footprint and emissions. Although these 
initiatives are still being refined, they have demonstrated 
opportunities for measurable tangible benefits in waste re-
duction and environmental awareness. We continue to lever-
age the insights from these programs to enhance their effec-
tiveness and overall impact.
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To further reinforce Delivery Hero’s commitment to sustain-
ability and making a positive impact in the communities in 
which we operate, the Supervisory Board has set ESG tar-
gets for Management Board members for FY 2024. The 
environmental target focuses on the electrification of our 
fleet in selected markets, which were chosen based on mar-
ket and operational readiness. Information on sustainabili-
ty-related performance in incentive schemes can be found 
in the section on Sustainability Governance, and in the Com-
pensation Report.

As we continue to grow, we are committed to ensuring that 
our expansion aligns with our sustainability targets. We con-
tinue to explore new business opportunities that enable us to 
offer low-carbon solutions while maintaining our financial 
growth. By integrating sustainability into our business activ-
ities, we position ourselves to succeed in a rapidly evolving 
market.

Science-based targets
Our science-based targets, verified by the Science-Based 
Targets initiative (SBTi2), are the core of our Climate Action 
Plan. By 2032 we are committed to:

	– Reducing absolute Scope 1 and Scope 2 GHG emissions by 
50.4%, from a 2022 base year.

	– Reducing Scope 3 GHG emissions by 58.1% per million eu-
ros of gross profit, from a 2022 base year.

The Climate Action Plan focuses on four key areas to meet 
our targets: 

Scope 1 and 2
	– Renewable energy: We aim to transition to 100% renew-
able electricity for all owned or leased infrastructure by 
2032. 

2 The SBTi methodology is subject to inherent uncertainties with regard to the underlying scientific findings and forward-looking assumptions on the reduction of greenhouse gas emissions.

Scope 3
	– Mobility: (a) Expand zero-emission deliveries to 65% of or-
ders by 2032. To achieve this, we aim to increase the pro-
portion of deliveries made by bike and walkers to 15% by 
2032 and to encourage the transition to electric vehicles 
for 50% of orders. (b) Bundle up to 35% of orders by 2032 
to reduce the emissions on a per-order basis by 10%. 

	– Packaging: Expand the use of sustainable packaging to 
42% of orders by 2032, both through encouraging organic 
change among our business partners and by offering sus-
tainable packaging directly to business partners. 

	– Groceries: Decrease supply chain emissions associated 
with Dmart products by 40% by 2032, by working with 
vendors to increase the proportion of climate-friendly 
products in Dmart GMV. 

The three categories of Scope 3 emissions outlined above are 
challenging areas in which to drive change because they re-
quire stakeholders in our value chain to transition away from 
their existing practices. 

We are in the initial process of developing a climate transition 
plan that is aligned with the target of limiting global warming 
to 1.5°C above pre-industrial levels. With our science-based 
targets as a basis, we are building a more holistic approach 
that incorporates elements such as changes to products and 
services. This effort will help support an integrated and sus-
tainable transition. 

Climate-related risks and opportunities assessment
At the beginning of 2024, with the support of a credible con-
sulting partner, we concluded a climate risk assessment to 
assess physical and transition risks and opportunities, follow-
ing the TCFD framework’s risk categorization.

Physical risks
The physical risks identified are those that are associated with 
extreme weather events (acute hazards), such as heatwaves, 
tropical cyclones, droughts, windstorms, heavy snow, water 

scarcity, heavy rainfall, and flooding, as well as long-term 
climatic changes like heat stress (chronic hazards). 

The climate risk assessment focused on the exposure of our 
business activities and assets, using the geolocations of our 
offices and Dmarts as a proxy for areas with delivery activi-
ties, customers and partners, under two climate scenarios 
(+2°C and +4°C) and three time frames: near-term (2025), 
medium-term (2030), and long-term (2050). Under both cli-
mate scenarios, the most significant hazards to DH remain 
consistent in the medium and long term. Heat stress, heat-
waves, and heavy rainfall pose the largest risks due to the 
change in their intensities and / or frequencies.

The most significant changes in the share of our sites and 
business activities exposed to moderate or higher levels of 
risk occur in the warmest scenario (+4°C), with approx. 20% 
of assets exposed to these risks.

We have conducted an additional survey to assess the poten-
tial financial impact of physical hazards in the near term 
(2025) by prioritizing significant markets. Based on this as-
sessment, physical hazards do not have a substantial impact 
on our finances in the near term. This served as input for our 
enterprise risk management framework. 

Transition risks and opportunities
We initially considered a list of 16 transition risks and oppor-
tunities from four categories: policy and legal, market, tech-
nology, and reputation. Based on the perceived business 
impact of these risks and opportunities resulting from a sur-
vey sent to relevant DH stakeholders, as well as the estimat-
ed degree of change under future climate scenarios (< 2° C) 
as assessed by our consulting company partner, we priori-
tized five transition risks and opportunities for a hotspot 
climate analysis with a focus on specific relevant markets. 
These included incentives for low / zero-emission vehicles, 
low-carbon logistics and deliveries, changing customer 
preferences towards sustainable diets, circular economy 
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measures focusing on packaging, and investors’ perception 
of Delivery Hero’s climate ambition and performance. The 
assessment considered three timeframes. All five transition 
risks and opportunities were identified to be high or very high 
in the medium and / or long term.

Greenhouse gas emissions
Our management approach to this topic is centralized, as 
calculating an accurate GHG footprint requires special ex-
pertise and a consistent methodology. The GHG accounting 
methodology used by Delivery Hero can be found on our 

 website (link unaudited by KPMG). The scope of our carbon 
data collection and reporting from our operations is global, 
covering our footprint across our regions in Europe, Asia, the 
Americas, and MENA (Middle East and North Africa). We 
provide in-house training on how to collect GHG emissions 
data, also considering regional specifications in the GHG 
methodology. Our central CSR & Sustainability team is re-
sponsible for this training and data collection. The data qual-
ity is then assessed by us, using a third-party tool. 

As prescribed by the Greenhouse Gas Protocol, we consider 
emissions within different scopes:

	– Scope 1: direct emissions from heating, air conditioning 
installations, and our vehicle fleet.

	– Scope 2: indirect emissions from the generation of elec-
tricity, steam, heat, or cooling purchased from external 
energy providers3.

	– Scope 3: the remainder of indirect emissions not covered 
in Scope 2, such as emissions from purchased goods and 
services, waste from operations, business travel, upstream 
and downstream transportation, and distribution.

3 Consistent with our 2023 GHG methodology, we use both the market-based approach and the location-based approach for calculating Scope 2 data.
4 The carbon footprint is calculated mainly by using primary data (i.e., data from specific activities within Delivery Hero’s value chain). In case of data gaps, secondary data is used, such as industry-average data (e.g., from published databases, government 

statistics, literature studies, and industry associations), financial data, proxy data, and other generic data.

The downstream transportation emissions, i.e., delivery 
emissions, are the result of transporting food and other 
goods to our customers, both from our own deliveries (con-
ducted by riders in our riders community) and from market-
place deliveries (conducted by our business partners and 
vendors). Where accurate data is not available, we use esti-
mations in line with commonly accepted approaches4. For 
instance, if only fuel expenses are available to calculate the 
direct emissions from company cars (Scope 1), a commonly 
accepted approach is to estimate the fuel quantity based on 
the average cost of one liter of fuel in that country.

In 2024, the carbon footprint of our global operations 
amounted to 4,438,271 tCO2e (2023: 4,246,156 tCO2e). This 
figure is broken down into Scope 1, 2, and 3 emissions in the 
table below. Scope 3 emissions make up approx. 98% of our 
total carbon footprint. Through our Climate Action Plan, we 
are tackling Scope 3 emissions through key drivers by ex-
panding low-emission deliveries, promoting sustainable 
packaging, and optimizing purchased goods and services in 
our Dmarts. Given that deliveries account for around 30% of 
Scope 3 emissions, we are prioritizing their reduction in part-
nership with our brands to drive meaningful impact.

In 2024, we used Q1-Q3 actuals and an estimation for Q4 to 
make our GHG emissions data more accurate and increase 
efficiency in the data collection process. 

GREENHOUSE GAS EMISSIONS (in tCO2e)

2024 2023 2022

Scope 1 emissions 46,880 38,825 34,574

Scope 2 emissions 65,648 59,358 88,258

Scope 3 emissions  4,325,743 4,147,973 4,150,485

Total carbon footprint  4,438,271 4,246,156 4,273,317

In 2024, Delivery Hero responded for the fourth time to the 
climate change questionnaire of CDP (formerly known as the 
Carbon Disclosure Project), a global disclosure network that 
promotes transparency in climate management. Benchmark-
ing ourselves via CDP helps us drive improvements and miti-
gate risks in our operations and supply chains. Our submission 
included our global emissions, and in 2024 we received a B 
rating, which outperforms the global average, as well as the 
average within our industry.

Pollution
Air pollution is one of the most pressing environmental chal-
lenges of our time. As a company facilitating delivery services 
globally, Delivery Hero recognizes the impact of transporta-
tion on air quality and greenhouse gas emissions. We under-
stand that the vehicles used for deliveries contribute to urban 
air pollution, affecting public health and the environment. In 
this context, air pollution refers to both greenhouse gases 
(GHG) like CO2, which drive climate change, and criteria air 
pollutants such as nitrogen oxides (NOx), particulate matter 
(PM), and carbon monoxide (CO), which degrade air quality 
and pose health risks in densely populated areas. Acknowl-
edging this, we are actively exploring ways to promote clean-
er last-mile delivery solutions to reduce emissions and com-
bat air pollution. For us, the future of delivery is sustainable, 
smart, and emission-free.
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Accelerating the shift to sustainable deliveries
Accelerating the transition to electric vehicle deliveries has 
been our main focus in addressing air pollution since 2023 
and is a key component of our Climate Action Plan. As out-
lined in more detail in the Climate Change chapter, we have 
set science-based targets related to mobility as part of our 
Scope 3 SBTi target. Our aim is to expand zero-emission de-
liveries to 65% of orders by 2032. To achieve this, we aim to 
increase the proportion of deliveries made by bike and walk-
ers to 15% in 2032 and to encourage the transition to electric 
vehicles (EVs) for 50% of orders. We are also aiming to bundle 
up to 35% of orders by 2032 to reduce the number of sepa-
rate trips made and thus reduce emissions and air pollution 
on a per-order basis by 10%. 

Most delivery vehicles are selected and owned or rented by 
the riders themselves, meaning we often do not have a direct 
influence on their choice of vehicle. However, we strive to en-
courage and incentivize riders to adopt more environmental-
ly friendly and efficient transportation options, aligning with 
our commitment to sustainability. Delivery Hero’s most rele-
vant brands have launched various initiatives to advance 
sustainable deliveries, focusing on increasing the use of EVs 
and battery-swapping technology, as well as expanding ac-
cess, reducing costs, and building essential infrastructure to 
help riders transition to EVs. 

In 2024, we surpassed our ESG environment target set for 
rolling out EVs in selected markets by achieving a year-over-
year (YoY) growth of approx. 30%. Our primary focus is the 
strategic rollout of our EV project in selected operationally 
ready or near-ready markets. Some of the initiatives, listed 
below, in our selected markets and beyond, started in 2024, 
while others began earlier and are still ongoing in 2024.  

	– Glovo expanded its EV initiatives across multiple markets 
in 2024, resulting in one out of seven orders being 
completed using an EV. In Romania, the number of EVs 
increased to 100 e-cars and e-motorbikes by using a 
subsidized leasing model with a battery-swapping 
subscription, building on a partnership with E-Mobility 

Rentals, a fast-growing sustainable mobility network 
based in Bucharest. In Spain and Poland, Glovo collabo-
rated with other brands and EV providers to offer 
branded vehicles – featuring either Glovo or commercials 
from other partners – at a discounted price to riders. 

	– foodora also scaled EVs across select markets, with a 
notable increase in the use of EVs. In select markets, the 
number of orders delivered using EVs saw an approxi-
mate year-over-year (YoY) growth of 57%, comparing 
Q3 2024 to Q3 2023. This achievement was driven by 
enhanced awareness and adoption of EVs, supported by 
strategic partnerships with EV providers to offer more 
affordable options, enabling further scaling of sustain-
able delivery solutions.

	– foodpanda has successfully continued its Green Riders 
program in Taiwan. Established in 2021, the program 
provides subsidies to encourage EV adoption. In 2024, 
foodpanda launched an e-bike charging program in 
Hong Kong with four battery-swapping stations at 
pandora Dmarts. In Pakistan, foodpanda started 
collaborating with local manufacturers to test e-bike 
models and seek government support for EV infra
structure.

	– talabat has advanced electric bike adoption with battery 
swapping and fleet tracking in the UAE. talabat helped 
deploy around 100 EVs through 5 pilot programs in 2024 
with various EV distributors and partnered with 
third-party logistics providers to offer incentives for 
switching from internal combustion engine vehicles to 
EVs. We supported the launch of 3 battery-swapping 
stations to develop EV infrastructure. 

	– PedidosYa has implemented pilots to offer electric 
motorbike rental at preferential rates for active Pedido-
sYA riders in Ecuador and Panama. In Chile and Peru, 
pilot projects were focused on electric tuk-tuks rented by 
PedidosYa to deliver market orders from the particular 
stores involved in the projects. The pilot project in Chile 
started with two stores in early 2024 and now has six 
active stores. Between March and December 2024, a 
total of around 14,000 orders were delivered by electric 
tuk-tuks. 

	– In South Korea, DeliveryN, established by Woowahan 
Youths to promote sustainable delivery practices and 
ensure job security for riders, continued to employ riders 
who use company-leased electric motorcycles for 
deliveries. 

Going forward, we aim to expand the EV project to other 
regions and brands, as well as to all other types of zero-emis-
sion deliveries, including bicycles, walkers, and tuk-tuks. To 
significantly reduce emissions, we will focus on growing and 
replacing our fleet with more zero-emission alternatives. This 
includes setting clear targets for zero-emission delivery 
adoption in markets that are ready for large-scale imple-
mentation. These efforts will help us further reduce air pollu-
tion, reduce carbon emissions, and contribute to a cleaner 
and healthier planet. Naturally, scaling our efforts depends 
on government support in terms of regulations, incentives, 
and appropriate energy availability and supply. We are 
therefore committed to working with governments to set 
standards and to share best practices across brands, ulti-
mately enabling the transition to clean deliveries in the coun-
tries where we operate. 

Resource use and circular economy
Efficient resource management is essential to reducing 
Delivery Hero’s environmental impact and driving long-term 
sustainability. Our focus is on reducing waste and promoting 
circular economy principles, specifically in the areas of pack-
aging and food waste. We are actively working with our busi-
ness partners to increase the use of sustainable packaging. 
To reduce food waste, we have put in place programs and 
partnerships to donate food, while also working to optimize 
purchasing quantities and reduce surplus stock.

Sustainable packaging
Most takeaway food packaging is made from petrochemi-
cal-based plastics, which presents challenges in waste man-
agement and environmental sustainability, particularly due 
to the difficulty of recycling food-contact materials. As a 
result, most of this packaging is either sent to landfill, where 
it stays intact and causes soil and microplastic pollution, or 
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incinerated, releasing carbon emissions and harmful pollut-
ants that contribute to climate change. While our business 
partners decide on the packaging used for deliveries, plastic 
remains the dominant choice due to its affordability and 
widespread availability. Many of the countries where we op-
erate lack adequate recycling infrastructure or sustainable 
packaging regulations, making it even harder to manage 
waste effectively. Even in areas with established recycling 
systems, food contamination often means that packaging 
is discarded as general waste rather than being properly 
recycled.

We recognize the impact that improper use of plastic pack-
aging has on the environment and are working to reduce the 
use of plastic packaging in our value chain and own opera-
tions. To do this, our brands have three main approaches: 
prevention, reuse, and using materials made from sustainable 
content. 

	– Prevention: Several of our brands have introduced initia-
tives to prevent packaging waste and thereby plastic pol-
lution by giving customers the ability to opt out of receiving 
plastic cutlery with their order. For example, foodpanda 
has a “No Cutlery” option that has been used by a signifi-
cant number of customers, greatly reducing waste on the 
vast majority of orders. Similarly, Woowa has introduced 
“No Disposable Spoons and Forks” and “No Compli-
mentary Side Dishes” features in its app. Cutlery opt-out 
options also exist in the PedidosYa, Yemeksepeti, and tala-
bat apps.

	– Reuse: foodpanda Hong Kong continued its reusable 
packaging program in collaboration with the World Wide 
Fund for Nature (WWF) to close the loop in food delivery. 
Through the program, customers enjoy their meals in re-
usable containers, which they then return to designated 
collection machines in major subway stations. Woowa runs 
a similar reusable container service in South Korea, where 
customers can select a reusable container when placing 
an order. The customer can then request that the contain-
er be collected from their door by a service provider, who 
then cleans and returns it to the restaurant owner. Reus-
able container services were available in 5 districts of 
Seoul in 2022 and have since expanded. As of 2024, the 
service covers 15 districts in Seoul, 8 local governments in 
Gyeonggi Province, and parts of Incheon.

	– Use of materials made from sustainable content: The 
Glovo Store e-commerce platform promotes sustainable 
packaging by offering eco-friendly alternatives, such as 
biodegradable, recyclable, or reusable materials, to re-
duce environmental impact, and in 2024, sold more than 
4.5 million units of sustainable packaging to business part-
ners. foodpanda Singapore introduced recycled plastic 
bags made from 75% recycled materials for the Dmarts, 
saving over 70,000kg of virgin plastic annually. talabat in-
troduced recycled plastic bags in all its Dmarts in the UAE 
and is expanding the initiative regionally in 2025. In Tai-
wan, foodpanda partnered with Deya, a Taiwanese com-
pany that makes bags from waste such as fishing nets to 
combat marine pollution. The partnership focused on in-
troducing delivery boxes made from recycled PET bottles, 
which can be repurposed into new items like coin pouches 
after use, promoting resource circulation. 

Fighting food waste and feeding communities
At Delivery Hero we are committed to making a meaningful 
impact in reducing food waste in our Dmarts operations and 
in improving food accessibility in the communities we serve. 
The reduction of food waste is not only essential for environ-
mental sustainability but also for social well-being, as it 
strengthens food systems and supports those in need. To 
drive change, we use optimized purchasing and redistribution 

techniques to minimize surplus stock, while also partnering 
with organizations to donate food to vulnerable communities. 
Through partnerships, technology, and community-driven 
initiatives, we have made an impact in 2024.

To turn our commitment into action, we have launched and 
participated in various initiatives and partnerships across 
multiple brands. 

Rescuing more food, reaching more people
We have expanded our food rescue programs across sever-
al brands, working with local food banks and nonprofit orga-
nizations to redistribute surplus food. 

	– PedidosYa strengthened its collaboration with the Global 
Food Banking Network, helping over 30 food banks dis-
tribute fresh and prepared meals to those in need. 

	– foodpanda continued its collaborations with organizations 
like OLIO in Singapore, Scholars of Sustenance in the Phil-
ippines, and the Foodlink Foundation in Hong Kong, ensur-
ing surplus food did not go to waste. 

	– Glovo further expanded its connections with 9 new food 
banks and 76 new NGOs in 12 countries, while also work-
ing with logistics providers to transport food donations 
more efficiently.

Smart solutions for a bigger impact
Using technology to better monitor and continuously improve 
our food rescue efforts is at the heart of our strategy. 

	– PedidosYa launched a real-time tracking system to moni-
tor food donations, making it easier to coordinate with 
food banks and improve efficiency. 

	– Advanced forecasting tools are helping us make better 
purchasing decisions, reduce excess stock, and prevent 
food waste before it happens. 
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Supporting communities through our technology
Beyond food redistribution, we are committed to addressing 
food insecurity by directly supporting communities with tech-
nology.

	– Through different NGOs and partnerships, our brands 
were able to facilitate the donation of approximately 15 
million meals in 2024, an increase of over 50% compared 
to 2023. 

	– In 2024, our brands continued to partner with the UN 
World Food Programme’s fundraising platform ShareThe-
Meal, donating over 2.2 million meals. We have leveraged 
technology across our brands through API integrations, 
dedicated microsites, and virtual charities designed to 
look like restaurants within our apps, making it easier for 
users to contribute seamlessly to the cause.

	– Glovo is using technology to support those in need with 
two platforms: Glovo Access, which provides last-mile lo-
gistics for essential goods, and WorldCoo, which enables 
micro-donations to fund social projects.

	– In 2024, Glovo Access delivered 7 million meals to those in 
need. WorldCoo donated almost 50 million meals, and 
partnered with 93 new NGOs and seven new merchants.

Striving for zero food waste
We are at the forefront of sustainable e-retail to work to-
wards eliminating food waste at our brands. 

	– PedidosYa Dmarts became the first zero food waste su-
permarket in Latin America, thanks to structured food do-
nation processes and digital tracking tools. 

	– Across our foodpanda Dmarts, surplus groceries were do-
nated to local communities, including around 2,300kg of 
fresh produce in Malaysia. 

	– talabat Dmarts have a shrinkage of around 0.4% based on 
efficient inventory management and responsible practices. 

Going forward, we will continue to uphold our belief that food 
should nourish people, not go to waste. We will achieve this 
by leveraging technology, fostering partnerships, and ex-
panding our community-driven initiatives, which empower 
local communities and individuals to play an active role in 
reducing food waste.

Social

Our employees
We are dedicated to making Delivery Hero a safe and equi-
table place to work for our over 40,000 employees world-
wide (as of December 2024), fostering an environment 
where individuals can thrive, grow, and continuously develop 
their careers. Our employees work mainly in our offices, at 
our Dmarts, and a minority as riders. They all play a crucial 
role in fulfilling our mission – “to always deliver an amazing 
experience”. 

Our People teams and Legal teams, both at the central level 
and within our brands, work together to create and continu-
ously improve the right processes and tools that empower 
and support our employees.

Equal treatment
Diversity, equity, and inclusion
We aim to make Delivery Hero an inclusive place to work, 
where everyone feels a sense of belonging. We believe that 
diversity and inclusion are key to fostering creativity and 
building a thriving business. We want our employees to em-
brace their diverse backgrounds, which we promote by build-
ing strong communities that celebrate a broad range of 
perspectives. 

Our Global Diversity, Equity, & Inclusion (DE&I) strategy 
focuses on three pillars related to hiring, developing, and 
retaining office employees from underrepresented back-
grounds: 

	– Increase representation: To build a team of Delivery Hero 
employees whose perspectives reflect the diversity of the 
customers we serve, our main priority is to create an envi-
ronment where all genders are fairly represented.

	– Enhance equitable structures and systems: We want to 
ensure that all of our employees have an equal chance to 
thrive in their careers from the moment they join us. This 
includes building systems that account for the unique 
needs of different groups. 

	– Promote inclusive behavior: We want all of our employees 
to foster a culture where everyone can come to work and 
be themselves. 

Though the strategy has a global reach, we firmly believe in 
a federated model that gives each of our regions and brands 
enough autonomy to act on topics that are impactful and 
pertinent to their reality. 

The tech industry is known for its gender imbalance, partic-
ularly in technical and leadership roles. At Delivery Hero, we 
are committed to shifting this paradigm and increasing gen-
der representation at all managerial levels, with a particular 
focus on our tech organization. More information about our 
Diversity Advisory Board and Leadership program can be 
found in the Corporate Governance section.

DE&I training
We have introduced DE&I training for all Delivery Hero office 
employees. This training focuses on real-life scenarios, en-
suring that they can identify and address inappropriate be-
haviors in their daily interactions.

We also offer a specific Discrimination and Harassment 
training that focuses on identifying, preventing, and ad-
dressing various forms of harassment and discrimination 
in  the workplace. This training is available to employees 
through our internal platforms, ensuring easy and continuous 
access. It provides practical guidance on recognizing inap-
propriate behavior, reporting violations, and understanding 
the channels in place to address concerns confidentially and 
professionally. 
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Fair career opportunities 
Increasing representation starts with recruiting candidates 
from diverse communities that can bring varied perspectives. 
Our recruitment team actively seeks out gender- and cultur-
ally diverse talent, ensuring a more inclusive hiring process. 

Unbiased promotion processes
To ensure the benefits of diversity are reflected at all job lev-
els, our performance review processes are designed to min-
imize unconscious bias in promotion decisions. All office em-
ployees and their managers can request and collect 
360-degree feedback all year round to gain a clear picture 
of their achievements and areas for growth. Calibration 
rounds and management meetings ensure cross-departmen-
tal alignment on fair rating and promotion.

Employee Resource Groups
To reinforce our commitment to inclusion, we support sever-
al Employee Resource Groups, internally referred to as Hero-
Communities. These purpose-driven communities create a 
direct line of communication between underrepresented 
groups and senior leadership. This connection helps ensure 
that our leadership makes informed decisions to improve 
their working experience.

Promoting female leadership
We are committed to fostering an inclusive leadership culture 
by providing leaders from diverse backgrounds with the tools, 
resources, and support their need to grow and succeed. 
Across our brands and regions, we offer a range of leadership 
development initiatives designed to refine leadership skills, 
expand professional networks, and facilitate knowledge 
sharing with senior leaders.

As part of these efforts, some brands and regions have intro-
duced targeted programs, such as Women in Leadership, a 
six-month executive-sponsored initiative aimed at strength-
ening leadership capabilities. This program offers executive 
coaching, workshops led by external experts, and peer 

5 These include the Anti-Harassment and Anti-Discrimination Policy, Code of Conduct, Speak Up Guidance, and our compliance portal. 

learning opportunities to support professional growth and 
career progression.

Additionally, we cultivate leadership development through 
fireside chats and panel discussions where internal and ex-
ternal leaders share their experiences, challenges, and 
achievements.

Discrimination
In the aim of embedding respect, tolerance, and inclusion in 
our culture, we have implemented policies, systems, and pro-
cesses. These measures are designed to enable all employees 
to voice their experiences and raise concerns regarding any 
instances of discrimination, harassment, or bullying through 
the Speak Up Portal.

Our Anti-Harassment & Anti-Discrimination Policy acknowl-
edges the importance of creating a diverse, equitable, and 
inclusive workplace. This policy specifically addresses the 
unique challenges faced by underrepresented groups, pro-
tects identities within our workforce, and aims to foster an 
environment where all employees feel valued and supported. 
The policy addresses various forms of discrimination, cov-
ering areas such as racial and ethnic origin, gender, sexual 
orientation, gender identity, disability, age, religion, political 
opinion, national or social origin, marital status, and others. 
It also complies with European Union regulations and nation-
al laws, extending protections for individuals based on preg-
nancy, parenthood, and health conditions. We have made 
specific commitments to support individuals from vulnerable 
groups within our workforce by implementing equitable 
accommodations for disabilities and fostering a culture of 
inclusivity.

The policy applies to employees at every level of the organi-
zation, including permanent and temporary staff, manage-
ment, and board members. The geographic scope spans 
across global operations, and the policy covers interactions 
in all work-related settings, including company-sponsored 

events, business trips, training sessions, and conferences. 
Moreover, private interactions between employees that could 
negatively impact the work environment also fall within the 
policy’s jurisdiction. This way, we ensure a comprehensive 
approach to fostering a positive and collaborative workplace.

To proactively prevent, mitigate, and address discrimination, 
training programs and awareness initiatives are in place to 
familiarize employees with their rights, as well as the policies 
and procedures for reporting any violations5. 

In addition, the Delivery Hero Code of Conduct sets out our 
values, rules, standards, and principles, outlining what we 
expect from all Group employees. We believe in equal oppor-
tunities for all applicants and Heroes regardless of race, eth-
nic origin, age, skin color, gender, nationality, sexual orienta-
tion, gender identity and / or its expressions, social class, 
religion, age, physical characteristics, health conditions, 
pregnancy or situations related to maternity / paternity, mar-
ital status, disability, ancestry, political opinions, or any other 
forms of discrimination. Our Code of Conduct aligns closely 
with established international frameworks, primarily the UN 
Guiding Principles (UNGP). For more details on our Code of 
Conduct, please refer to the Governance section.

Accountability for the Anti-Harassment & Anti-Discrimination 
Policy and our Code of Conduct is upheld at the highest levels 
of the organization, with the Management Board, the Chief 
People & Sustainability Officer, and the General Counsel play-
ing key roles in policy approval and oversight. To ensure ac-
cessibility and awareness, all policies are made available to 
employees through internal platforms. 

Employee development
We offer ongoing learning, training, and internal mobility op-
portunities, so our employees can grow with and within the 
organization. Our talent engagement approach focuses on 
growth and leadership. 
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At Delivery Hero, employee development is managed by the 
Talent & Culture team, which is part of our People & Culture 
department. We allocate an annual education budget of 
€ 1,000 per full-time office employee and € 500 per part-
time employee for external learning and development. 
These amounts refer to the budget allocated for employees 
at the Central Headquarters. Similar budgets exist in some 
global counterparts, though they vary in amount and tar-
geted employees.

Our performance management process has been in place at 
Delivery Hero since 2020. We aim to ensure that this process 
is globally aligned to drive a consistent experience for em-
ployees across all markets. The performance management 
process is conducted twice a year to speak about develop-
ment opportunities and outline future training needs, as well 
as discuss salary and compensation. In addition, managers 
have regular one-on-one meetings with their team members. 

In 2024, growth planning has been a key initiative for the 
Talent teams at Delivery Hero. Our focus has been on imple-
menting new global Career Frameworks to define role expec-
tations across job functions and management levels. This 
initiative aims to provide employees with clear performance 
expectations and outline the skills needed for career growth.

Additionally, coaching has been a key focus for the Talent & 
Culture team. In partnership with an online coaching provid-
er, we have supported global employees in developing the 
skills and behaviors needed to progress toward their goals. 
In 2024, employees globally invested a total of 2,564 hours 
in coaching with BetterUp. 

Since 2022, we have used LinkedIn Learning as our one-stop 
global online learning platform. Our office employees spent 
an average of almost 2 hours on the platform in 2024. Since 
October 2024, all permanent employees at the Central 
Headquarters have also had access to the Udemy Business 
platform, along with some of our employees in Türkiye 
and Latin America. The platform offers an extensive library 
of technology and business skills content. The majority of 

employees who had access to Udemy spent an average of 
4.5 hours watching content in 2024.  

The Talent & Culture team at Delivery Hero continued to or-
ganize numerous leadership programs, including the Global 
Senior Leadership Program. In 2024, 48 business leaders 
from different brands participated in the program. The vision 
of the program is to equip senior leaders with advanced core 
skills to become effective and inclusive leaders, especially 
during periods of sustainable growth and rapid change.

From September 2023, Delivery Hero started offering a Tech 
Grad program for software and data engineering graduates 
consisting of four elements: learning, leadership meet-ups, 
experiences, and the Delivery Hero connection.

Working conditions
Social dialogue
Our Group strives to ensure adequate working conditions 
through training, policies, employee relations team, proce-
dures, social dialogue, and freedom of association.

SE Works Council and Delivery Hero Local Works Council
The SE Works Council exists to ensure the right to information 
and consultation of all employees of Delivery Hero SE Group 
in the European Union / EFTA. The Council is responsible for 
transnational matters that affect the employees of Delivery 
Hero SE Group based in Europe and that go beyond the pow-
ers of the competent bodies at the Member State level. 

The SE Works Council has the right to be informed and con-
sulted on matters that could have a significant impact on 
employees, such as the relocation or transfer of companies, 
establishments, or significant parts thereof, the closure of 
operating companies, establishments, or a significant part 
thereof, and redundancies.

Delivery Hero ensures transparency and exchange between 
the company and the SE Works Council by holding regular 
informational and consultation meetings (monthly and 
annual).

Delivery Hero SE also has a local Works Council for its head-
quarters in Berlin. The local Works Council located in Berlin 
represents the interests of the employees at the headquarters 
of Delivery Hero SE and is entitled to the co-determination 
and information rights specified in the Works Constitution Act. 

Brand-led initiatives
With regard to our brands across the globe, we also have 
local representatives at foodora (Austria), PedidosYa (Argen-
tina, Ecuador), eFood (Greece), Glovo (Spain), foodpanda 
(Cambodia) and Woowa (Korea).

Health and safety 
At Delivery Hero, we keep up our commitment to create a 
working environment that promotes the health, safety, and 
well-being of our workforce. Safety management is decen-
tralized at Delivery Hero, and our local entities are respon-
sible for defining their procedures and aligning them with 
the respective applicable legal requirements. This gives local 
management the ability to respond to the specific health 
and safety risks and regulations that exist in their areas of 
responsibility.

Office staff health and safety
We are committed to fostering a safe, supportive, and healthy 
workplace environment for our employees at our headquar-
ters in Berlin. Our approach includes providing an ergonom-
ic office design, well-being programs, and ongoing risk as-
sessments to ensure a comfortable and safe working 
environment. We also maintain high hygiene standards, with 
regular cleaning schedules and access to essential hygiene 
supplies. 

To ensure employees receive holistic well-being support, the 
benefits package includes resources for both physical and 
mental health, including gym access, prayer room, nap room, 
yoga sessions, and mental health support programs, as well 
as stress management initiatives. Health check-ups and full 
health assessments are made available to further support 
employee well-being. 
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We also make sure employees are well-prepared to handle 
emergencies by offering comprehensive training in first aid, 
fire evacuation, and fire marshal responsibilities.

Dmart staff health and safety 
We prioritize the health and safety of our Dmart staff by pro-
moting a secure and compliant working environment. Our 
policies are regularly updated to meet regulatory standards 
and address emerging risks. Central to this is the proactive 
identification of hazards through safety audits, ongoing 
maintenance, and infrastructure improvements, creating 
optimal working conditions with proper lighting, ventilation, 
and security systems.

Staff feedback plays a crucial role in our safety culture, with 
systems in place to promptly address concerns. We provide 
clear guidelines for safety at Dmarts and initiated a pilot for 
the use of centralized tools such as asset maintenance fea-
tures to capture maintenance issues in our Dmart Portfolio 
Management tool, which helps minimize health and safety 
risks. Hygiene protocols include regular sanitation, access to 
clean drinking water, and the provision of personal protective 
equipment where necessary. We also focus on preventing the 
spread of contagious illnesses through cleanliness and phys-
ical distancing. 

Our training programs empower staff to identify hazards and 
follow safety best practices. Emergency preparedness is en-
sured through fire safety training, first aid, and evacuation 
drills. Ongoing monitoring and transparent reporting support 
a culture of accountability, enabling employees to report 
safety concerns without fear of retribution.

For more information on riders’ health and safety, please 
refer to the “Workers in the value chain” section of the report.

Security and privacy
Managing our information assets is essential to conducting 
our business at a global level and meeting our obligations to 
our employees and our customers. This means protecting 
customer and employee data by implementing a framework 
regarding information availability, integrity, confidentiality, 
and resilience. 

Our Global Cyber & Information Security Policy provides an 
overview of our security principles, including, for example, 
Identity & Access Management (enforcement of 2FA), Net-
work Security, Logging and Monitoring, Encryption & Key 
Management, and Acceptable Use. Specific policies on the 
aforementioned principles ensure that we adhere to industry 
best practices. Among these, the Security Incident Response 
Policy plays an important role in ensuring that any potential 
negative impact on the data privacy rights of employees, 
when sensitive data is not handled with care, is adequately 
and swiftly addressed. It is accessible to all users of Delivery 
Hero information assets, including partners’ internal and ex-
ternal employees (whether full-time or part-time), via our 
compliance portal. Delivery Hero Central ensures that em-
ployees are aware of the location of the relevant policies. In 
addition, through the annual security training employees are 
required to acknowledge the “Global Cyber & Information 
Security Policy”, which outlines the Group’s Security Incident 
Response processes. 

To prevent security incidents, there are security controls in 
place following the guidelines in our security policies. These 
policies are made available to all Delivery Hero employees 
via our intranet. To ensure an effective security incident re-
sponse, we follow a global policy-defined procedure with 
these phases: Preparation, Incident Detection and Analysis, 
Containment / Eradication / Recovery, and Post-Incident re-
view to enhance future responses.

Some Delivery Hero entities have their own policies and pro-
cedures that are in line with Group policies, but they are 
adapted to comply with local legislations.

The security teams across Delivery Hero offer a mandatory 
annual security training program to all employees in their re-
spective entities, covering topics such as phishing and social 
engineering to ensure that employees can safeguard them-
selves against situations that could lead to a potential data 
breach. 

As cybersecurity incidents are becoming more prominent 
with evolving technology, we believe that setting a target of 
zero incidents may be impractical. As such, all Delivery Hero 
entities aim to ensure training for security awareness cam-
paigns to foster a culture of strong security awareness 
amongst our employees. In 2024, at DH SE, more than 80% 
of the workforce attended such training. 

Employee privacy notice
The employee privacy notice was drafted based on the EU 
General Data Protection Regulation (GDPR) and applies to 
all Delivery Hero SE employees. It takes into account other 
applicable German laws that govern retention periods for 
employee personal data. The notice sets out the principles 
for the processing of personal data (data collection, storage, 
and use) in the employment relationship and provides the 
legally required information on employees’ legal rights under 
the GDPR. Entities must transpose this notice based on the 
applicable laws in their jurisdiction and their local needs.

In November 2024, the Data Protection Office (DPO) team 
launched the annual mandatory data protection training, 
focusing on the principles of the GDPR and the process of 
reporting security incidents and data breaches. To ensure we 
are up to date with upcoming technological innovations and 
regulatory requirements, new chapters were added to the 
basic GDPR content, including information about handling 
government access requests in a compliant manner and using 
GenAI solutions. To incentivize the learning experience, a 
short quiz was added to the training video with an 80% pass 
mark, which employees were required to complete. Beyond 
launching the training campaign, the DPO team focused on 
awareness-raising campaigns through available company 
channels such as Slack.
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Workers in the value chain
At Delivery Hero, we are committed to operating responsibly 
and focus strongly on respecting and upholding human rights 
throughout our value chain. We strive to provide equal access 
to employment opportunities, as well as fair and equitable 
working conditions that adhere to local legislation regarding 
health and safety. We want to ensure that working conditions 
for our value chain workers meet the necessary local and in-
ternational regulatory standards. We demonstrate these 
commitments through our policies and practices.

Riders
The network of riders is covered by a variety of contractual 
arrangements that fall under three main engagement 
models: direct employment (where riders are employed by 
Delivery Hero’s subsidiaries), freelance (where the riders are 
self-employed), or third-party providers under contract for 
delivery services. The majority of our riders are engaged as 
freelancers or through third-party providers.

Rider working opportunities 
Delivery Hero provides a dynamic platform that opens up 
working opportunities for riders. Freelancers and third-
party logistics provider riders have the unique advantage of 
collaborating with various brands in a flexible manner. Our 
technology platform allows riders to choose their working 
hours, enabling them to balance other commitments and 
work obligations easily. This flexibility is particularly appeal-
ing for those seeking part-time or supplementary income 
without being tied down to strict schedules. The platform 
enables riders to connect with a vast network of partners, 
ensuring multiple delivery opportunities that can enhance 
their earnings and broaden their experience within the de-
livery ecosystem. 

6 This number includes riders from all entities of Delivery Hero. The number of riders refers to the number of active riders who delivered at least one order in the past 28 days.

Rider working conditions
Riders are vital to our operations, and we want to ensure that 
their working conditions meet the necessary local and inter-
national regulatory standards. In 2024, we worked with ap-
proximately 850,000 riders across the world that delivered 
at least one order6. 

Rider engagement is led primarily by our brands and local 
markets, depending on market needs and legal requirements.

Several of our brands across different geographies have 
implemented their own value propositions, in which a key 
component is fair compensation. By comparing rider pay 
data to external parameters such as the minimum wage and 
living wage across the regions in which we operate, the ini-
tiative aims to provide a better overview of rider compensa-
tion. One example is Glovo, which implemented a commit-
ment pledge in partnership with the Wage Indicator to 
ensure full supportive mechanisms for riders to have fair pay 
and working conditions. 

Delivery Hero uses transparent algorithms that facilitate a 
good UX to give riders advance visibility of their expected 
earnings per order before accepting the task. This empowers 
riders to make their own choices and creates a more trust-
worthy relationship with the brands. To further strengthen 
rider compensation, we improved the UX to maximize tipping 
by changing from fixed proposals to a percentage based on 
the order value, which has increased rider earnings signifi-
cantly in certain markets. We are also using dynamic pay and 
pricing algorithm models that take into consideration adjust-
ed compensation based on distance, supply and demand, 
time of day, and local factors.

Outside of our technological efforts to improve rider com-
pensation, we use our scale in the ecosystem to provide 
cost-saving opportunities to riders. In partnership with other 
companies across several markets, we act as an intermediary 

to obtain deals for riders, such as discounted vehicle mainte-
nance and fuel vouchers. 

Delivery Hero has developed centralized technology to allow 
effective communication between riders and the platform. 
This system utilizes various communication channels including 
both online and offline support. Riders can easily access us-
er-friendly communication channels with DH brands, en-
abling them to raise and resolve their concerns.

Rider health and safety
We are deeply committed to preventing accidents and ensur-
ing rider safety. With the Group’s support, our brands have 
launched a series of initiatives aimed at ensuring rider wel-
fare for all the riders they collaborate with. Together with 
authorities and NGOs across the world, we have launched 
several initiatives and prevention mechanisms, like safety 
training, safety campaign weeks, first-aid classes, and driv-
ing school sessions, both in person and online to ensure a 
bigger outreach. These key topics are designed to raise 
awareness of local risks and regulations that may significant-
ly impact riders.

In regions with extraordinary climatic conditions, like MENA, 
we provide resting areas, thermal bottles, and cooling vests 
to ensure the riders’ well-being. 

Beyond the promotion of health and safety for riders, we 
believe ensuring accessibility and quality of rider accident 
data helps our brands identify prevention opportunities to 
reduce accident rates. This information is collected at the 
local level and shared with relevant authorities to collaborate 
on safety and prevention mechanisms. In the MENA region, 
teams are piloting telematics, which is a voluntary feature for 
riders that uses behavior analytics and artificial intelligence 
to identify unsafe driving patterns and help improve and in-
centivize rider safety. The information is also used to collab-
orate with governments on developing safer zones in the 
respective cities.
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In 2024, we surpassed our ESG social target set for reducing 
the accident rate per 1 million deliveries by achieving a year-
over-year (YoY) reduction of approx. 8% (2024 accident rate: 
approx. 26 accidents per 1 million deliveries)7.

Working conditions at suppliers and business partners
As outlined in our Third Party Code of Conduct (TPCoC), we 
are guided by applicable laws and international policies, as 
well as the Delivery Hero principles on human rights and labor 
standards. The TPCoC is based on principles established by 
the United Nations Global Compact, the United Nations Guid-
ing Principles on Business and Human Rights, and the Inter-
national Labour Organization’s Declaration on Fundamental 
Principles and Rights at Work. 

The TPCoC aims to promote responsible business practices 
along the value chain to minimize financial, reputational, and 
supply chain risks resulting from potential violations of human 
rights in areas beyond our immediate organizational respon-
sibility. The TPCoC also includes topics such as remuneration 
and forced or illicit forms of labor. It clarifies that we, as part 
of our commitment to corporate responsibility, evaluate sup-
pliers not only based on economic criteria but also on matters 
regarding environmental protection, compliance with human 
rights, labor, and social standards, as well as anti-corruption 
practices. We do this both when selecting suppliers and when 
extending partnerships. The criteria evaluated are: levels of 
environmental impact, business ethics, anti-bribery and cor-
ruption, economic sanctions, conflicts of interest, antitrust, 
protection of intellectual property or company assets, data 
protection, and food safety. 

7	 As the process for collecting rider accident data evolves, the baseline used to calculate the achievement rate may vary from year to year. The calculation definition of the metric itself has remained unchanged to date.

In response to the German “Act on Corporate Due Diligence 
Obligations in Supply Chains”, we created and rolled out a 
Human Rights Policy and issued a Human Rights Statement 
in 2023. Both can be found, together with the TPCoC, on our 

 corporate website (link unaudited by KPMG). Per our Hu-
man Rights Statement, we intend to ensure compliance with 
human rights through various means. This includes conduct-
ing training sessions and implementing control procedures, 
with the focus being on countries with a high risk for violations 
of human rights. It also covers incorporating guidelines into 
supplier contracts and including the obligation for suppliers 
to comply with labor, social, and environmental standards as 
part of supply agreements. 

To report any concerns or compliance issues, we have a se-
cure and anonymous  Speak Up Portal (link unaudited by 
KPMG), where issues are tracked, investigated, and ad-
dressed through a structured process. 

Our suppliers are expected to provide a self-declaration form 
and agree to the TPCoC or to show a comparable document 
of their own. Suppliers not adhering to the values expressed 
in the TPCoC within a defined time frame can be excluded 
from future business relationships.

The TPCoC, the Human Rights Policy, as well as any addition-
al documents with a direct impact on Delivery Hero’s stance 
on human rights, are managed by the Governance, Risk & 
Compliance (GRC) department. Responsibility to incorporate 
these documents into daily operations lies with the respective 
business units, with the support of the GRC, CSR & Sustain-
ability, and Legal departments. On a regional and local level, 
responsibility lies with the respective points of contact for 
each of these departments. The overall responsibility lies with 
Delivery Hero’s Chief Financial Officer (CFO). 

To read more about how we address governance- and com-
pliance-related risks, please refer to the Risk and Opportu-
nity Report.

Customers
As a technology platform, we handle large amounts of sen-
sitive customer data, making it essential to protect and man-
age this information with the utmost care. We strive to lead 
our industry in data protection, a commitment reflected in 
our privacy statements, procedures, and policies.

Our shared mission is to “always deliver an amazing experi-
ence”. We engage with our stakeholders across the value 
chain to maintain the standards of food safety. An integral 
part of this mission is to ensure food safety and quality.

Customer privacy and data protection
To conduct business efficiently at a global level and fulfill our 
regulatory and ethical obligations in terms of privacy and 
data protection, we have designed and implemented a com-
prehensive set of measures. 

Responsibility for customer privacy and data protection at 
the Group level lies with the Group Data Protection Officer 
(DPO). The Central DPO team actively promotes data priva-
cy awareness across the organization through various com-
pany social media channels. For example, they conduct an 
annual training campaign that gives employees an overview 
of basic GDPR principles, how to report data breaches, and 
their obligations when receiving access requests from a pub-
lic authority. New joiners undergo an onboarding process 
organized by the People Operations Team. As part of the 
onboarding process, the list of compliance training is shared, 
which includes data protection training that every new joiner 
must complete. 
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The Management Board supervises activities and processes 
related to privacy and data protection, playing a key role in 
responding to critical matters such as data breaches, inves-
tigations, and audit results. The Head of Data Protection is 
instrumental in shaping strategic decisions, providing input 
for the Audit Committee and Supervisory Board meetings, 
and regularly participating in meetings with various steering 
committees. 

Our Group Data Protection Policy serves as the foundation 
for our global privacy program, setting standardized rules for 
processing personal data and ensuring its proper protection 
across the Delivery Hero Group. The policy outlines the data 
subject rights that our platforms’ users may exercise on re-
quest under relevant legal requirements, such as the GDPR 
and other international data protection laws, aligning with 
the OECD privacy principles. Within our Group privacy 
framework, specific safeguards have been established to 
ensure that the processing of users’ personal data, by the 
Group, as part of its business operations, is lawful.

To enhance transparency, we provide users with a Customer 
Privacy Statement, available on all our platforms, which ex-
plains how we collect, process, and share personal data. The 
statement is aligned with the GDPR and provides detailed 
information on the legal rights users can exercise under the 
GDPR and other international privacy laws.

In line with the GDPR, we recognize the right of customers to 
compensation, when applicable, via internal procedures or 
judicial activities. Any person who has suffered material or 
non-material damage as a result of an infringement has the 
right to receive adequate compensation from the controller 
or processor of that data for the damage suffered. 

Our entities offer customers the possibility to engage with 
customer care teams if they have questions and / or concerns 
regarding data processing activities and their legal rights 
under the GDPR and other applicable local privacy laws. To 
support this, some of our Group’s mobile and web applica-
tions (e.g., foodora and foodpanda) provide automated 

solutions for managing GDPR-related legal rights, such as 
access and deletion requests.

To provide clear guidelines and training for employees and 
external partners who handle personal data, the Group Data 
Protection Office (DPO) has created a handbook outlining 
best practices for responding to user privacy inquiries. Local 
employees are then mandated to localize the centrally draft-
ed handbook and raise awareness about standard practices 
when it comes to answering user requests regarding privacy. 
As an example, at efood, we are working to provide riders 
who handle personal data as part of their daily activities with 
guidance on privacy and data protection. 

In case of any security incidents, such as data breaches or 
unlawful access, we have put in place a Group Data Breach 
Response Policy that defines a standard course of action for 
data breaches. Brands’ local teams are responsible for im-
plementing the policy in their respective entities. We also 
have a Global Security Incident Response Policy, detailing 
information security practices for the detection of incidents 
and their subsequent resolution.  

For any reasonable suspicion of a personal data breach, our 
Cybersecurity Incident Response Team (CSIRT) immediately 
informs the DPO team and initiates an investigation into the 
issue. If needed, CSIRT may request authorization from the 
DPO team to investigate further and access information to 
check the breach’s impact and content. Upon confirmation 
of a data breach, the DPO team is made aware of the rele-
vant details so that they can take the next steps. 

In 2024, we surpassed our ESG governance target by ranking 
second in the BitSight cyber risk rating within our peer group. 
BitSight’s cyber risk rating is a quantitative measure that 
evaluates an organization’s security performance and risk 
exposure.

Food safety and quality
Food safety and quality remain critical priorities for Delivery 
Hero. For our platform operations, the business partners are 
accountable for ensuring food quality by adhering to relevant 
regulatory requirements.

For the quick commerce business we operate our Dmarts in 
compliance with relevant regulatory frameworks and com-
prehensive quality assurance processes, ensuring that every 
product adheres to strict safety standards. This requires ad-
herence to regional and local regulatory and legal require-
ments, ensuring product safety and compliance across re-
ception, storage, handling, preparation, packing, transport, 
and delivery. 

Our global Food Safety Policy, built on international food 
safety standards, such as the Global Food Safety Initiative 
(GFSI) technical requirements, ISO 22000, and Codex Ali-
mentarius, provides clear policies and governance to manage 
food safety risks effectively. Additionally, our Third Party 
Code of Conduct mandates that food and food-contact 
packaging materials be sourced and handled exclusively by 
certified suppliers.

To ensure transparency, compliance, and risk management 
for our Dmarts, we develop technology-driven solutions such 
as real-time temperature monitoring with Internet of Things-
based automated tracking to maintain a consistent cold 
chain in chillers and freezers. We adhere to local regulations 
on product segregation, ensuring safe storage of cleaning 
products, fresh produce, personal care products, and baby 
products to mitigate cross-contamination risks. Through 
regular internal audits, inspections, and risk assessments, we 
maintain strict monitoring and reporting protocols, continu-
ously refining our processes to meet evolving food safety 
standards.

By investing in innovative solutions and continuous improve-
ments, we strengthen our supply chain responsibility while 
proactively addressing emerging food safety challenges. 
Additionally, we emphasize clear communication with all our 
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stakeholders, ensuring our food safety objectives are ac-
knowledged and implemented. Through these initiatives, 
Delivery Hero remains committed to upholding standards in 
food safety, compliance, and customer trust across all Dmart 
operations.

Governance 

Business ethics and conduct 
At Delivery Hero, we are committed to upholding fair business 
practices as the cornerstone of our integrity and long-term 
success. Throughout the Delivery Hero Group, we operate 
within a framework of ethics, integrity, and compliance, ad-
hering to the regulatory requirements of each market we 
serve. Simultaneously, we prioritize fostering awareness 
among our employees about the importance of maintaining 
a compliant and ethical approach to business practices. This 
commitment benefits not only the company but also our 
stakeholders, ensuring sustainable growth and trust across 
all our operations.

Business conduct and corporate culture
Delivery Hero’s corporate culture is a cornerstone of who we 
are. It guides our daily actions and decisions, enabling us to 
work as one team across around 70 countries.

Our values drive responsible and ethical behavior, helping us 
to create a positive impact on both our people and the planet. 

To reinforce our values and ensure they translate into action, 
we have a comprehensive  Code of Conduct (link unaudited 
by KPMG) that sets clear expectations for behavior across 
all teams. It is binding for all employees of Delivery Hero SE 
and its controlled Group companies within the relevant legal 
frameworks. The local entities are responsible for communi-
cating the Code of Conduct to their organizations. New em-
ployees are introduced to our Code of Conduct from day one 
through our onboarding programs and we provide ongoing 
training on inclusion, ethics, and sustainability throughout the 
employee journey.

Our efforts are aimed at creating a Delivery Hero culture 
where everyone feels safe, seen, and celebrated, and has 
equal opportunity to be successful, while providing the busi-
ness with employee insights and guidance that drive our busi-
ness forward. 

We believe that openness and transparency are essential to 
this mission; we therefore encourage employees to share 
their thoughts, feedback, and any concerns they may have 
through our  Speak Up Portal (link unaudited by KPMG), 
empowering them to take an active role in shaping our work-
place.

In addition to collecting feedback via the Speak Up Portal, we 
also conduct regular employee engagement surveys. This 
enables us to continually improve and adapt our culture 
based on direct input and ensure that every employee’s voice 
is heard. We typically conduct several employee survey 
rounds each year across the organization. All brands follow 
the same cadence and ask the same core set of questions, 
with each brand having the option to include additional ques-
tions. Our questionnaire evaluates key drivers of employee 
engagement, with topics ranging from Reward to Growth 
and Development. 

Bribery and corruption 
At the heart of Delivery Hero’s business ethics framework are 
several key policies designed to ensure that all business ac-
tivities are conducted with integrity. These include the Conflict 
of Interest Policy, the Anti-Bribery and Anti-Corruption Pol-
icy, the Gifts, Hospitality, and Entertainment Policy, and the 
Donations and Sponsoring Policy. These are collectively re-
ferred to as the Business Ethics Policies. We have a central-
ized policy repository, which is accessible to all entities within 
the Delivery Hero Group.

Delivery Hero’s Business Ethics Policies are applied globally 
across all Delivery Hero entities, including subsidiaries and 
affiliates, and cover activities under the company’s control. 
At the highest level, the Management Board – comprising 
the CEO, CFO, and COO  – leads by example, upholding 

business ethics and embedding these principles in the com-
pany’s strategic operations. Through the Audit Committee, 
the Supervisory Board is also informed about investigations, 
audit findings, and any trends regarding potential ethics 
deficiencies.

The Legal Antitrust and Commercial team provides advice 
on antitrust and competition matters to the Management 
Team, which is ultimately responsible for these topics. This 
Legal Antitrust team, as part of the wider legal team, advis-
es on Mergers & Acquisitions (M&A) projects, commercial set-
ups, investments, and operational antitrust matters to ensure 
that they are carried out in compliance with relevant compe-
tition laws. The team also trains a wide range of Delivery 
Hero and local entity colleagues on matters regarding anti-
trust compliance. For all M&A projects, due diligence assess-
ments are conducted, and the relevant competition author-
ities are notified if required. 

To ensure all employees can access and understand our 
Business Ethics Policies, we make them available on our in-
ternal compliance portal. We also provide regular training 
through our global “Compliance at Delivery Hero” e-learn-
ing module, which is available in multiple languages, and we 
run awareness campaigns that highlight policy updates and 
key principles. 

The Central Compliance team collaborates closely with local 
and regional teams for effective policy implementation. The 
brands’ local compliance teams adapt policies to meet local 
laws and standards, with final approval from the Central 
Compliance team when adjustments are necessary. These 
initiatives ensure all our stakeholders are informed and en-
gaged in upholding the company’s commitment to ethical 
business practices. 

Prevention and detection of corruption and bribery 
Delivery Hero is firmly committed to upholding relevant eth-
ical standards, to prevent any form of corruption or bribery 
within its operations and to encourage prevention of the 
same within its value chain. To this end, the company has 
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implemented measures to prevent and detect potential mis-
conduct.

Our Anti-Corruption and Anti-Bribery Policy requires em-
ployees to exercise vigilance in interactions with public offi-
cials and third-party vendors, avoiding any exertion of undue 
influence. Our Gifts, Hospitality, and Entertainment Policy 
establishes clear boundaries, ensuring business integrity and 
preventing any suggestion of unfair advantage. Our ongoing 
training on Delivery Hero’s Business Ethics Policies, detailed 
above, ensures all employees are up to date on their obliga-
tions. To maintain transparency, Delivery Hero requires em-
ployees to record these exchanges in a dedicated register. All 
disclosures are thoroughly reviewed by the responsible com-
pliance team, separate from the management team respon-
sible for the exchange, with necessary actions taken on a 
case-by-case basis.

Under our Conflict of Interest Policy, employees must disclose 
any potential, actual, or foreseeable conflicts of interest via 
the dedicated Conflict of Interest register or, if necessary, 
through manual forms. The compliance team reviews these 
disclosures and provides guidance to mitigate any associated 
risks. We also reinforce our Anti-Corruption and Anti-Bribery 
efforts through a Donations and Sponsorship Policy, with the 
GRC team offering consultation to ensure all sponsorships 
and donations adhere to regulations.

An integral component of this framework is allowing employ-
ees to raise concerns about misconduct. Delivery Hero has 
three channels for this. The first two are internal local con-
tacts for employees within each entity of the Delivery Hero 
Group, and the third is an external online Speak Up Portal for 
reporting potentially serious compliance breaches and illegal 
business practices. The platform is available 24 hours a day, 
7 days a week, in multiple languages. It allows anonymous 
submission and a high level of security for whistleblowers. All 
issues reported through the  Speak Up Portal (link unaudit-
ed by KPMG) are carefully assessed by Delivery Hero’s Cen-
tral Compliance team, which may assign them to local peers 

for further processing where applicable. When appropriate, 
cases are managed per the regulations and procedures for 
handling reported compliance concerns. Protecting all per-
sons involved in such reports is of high importance to Delivery 
Hero. All whistleblowers are protected by key principles of 
internal investigations, ensuring that information and proce-
dures about potential violations are treated with maximum 
possible confidentiality, aiming to prevent and protect against 
any form of retaliation.

Internal investigations and incidents of corruption and 
bribery 
Delivery Hero uses a global case management system to 
track internal investigations and manage all reported cases 
of corruption and bribery across the organization. All cases 
are resolved by the Compliance function at Delivery Hero SE 
or its local counterparts in the brands. By documenting and 
categorizing cases in this way, we maintain transparency, 
accountability, and consistency in addressing issues. Of all 
incidents reported in 2024, four cases of material compliance 
breaches were opened and concluded as “founded”. If any 
investigated cases are concluded as “founded”, appropriate 
response measures are decided in line with the principles of 
proportionality and fairness. There were two cases closed as 
“founded” falling within the category of discrimination and 
harassment during 2024. Within the FY 2024 reporting time 
frame, no legal proceedings were launched against DH 
Group for incidents of corruption and bribery. 

Management of relationships with suppliers
Delivery Hero places significant emphasis on the ethical man-
agement of its relationships with suppliers, striving to ensure 
that all interactions are conducted with transparency, fair-
ness, and integrity. DH defines third parties (including suppli-
ers) as any external party (company or individual) contracted 
by Delivery Hero to provide services or goods. The company’s 
approach to supplier management is guided by a belief in 
ethical business practices, compliance with anti-bribery and 
anti-corruption policies, and a strong focus on sustainability 
and human rights. This proactive approach not only ensures 

compliance with regulatory requirements but also strength-
ens Delivery Hero’s position as a responsibly acting business 
leader in our industry.

All suppliers are expected to adhere to Delivery Hero’s 
 Third Party Code of Conduct (TPCoC) (link unaudited by 

KPMG), which mirrors the principles outlined in our internal 
Code of Conduct. The code covers critical domains, such as 
anti-bribery, anti-corruption, and human rights, requiring 
that suppliers operate under the same ethical standards as 
we do. Delivery Hero actively communicates this code to its 
suppliers, setting clear expectations for compliance.

In response to the German “Act on Corporate Due Diligence 
Obligations in Supply Chains”, we created and rolled out a 
Human Rights Policy and issued a Human Rights Statement 
in 2023. Both the policy and statement can be consulted on 
our  corporate website (link unaudited by KPMG). Regard-
ing suppliers, the statement covers incorporating guidelines 
into supplier contracts and obligating suppliers to comply with 
labor, social, and environmental standards as part of supply 
agreements. 

The TPCoC, the Human Rights Policy, and any additional 
documents that have a direct impact on Delivery Hero’s 
stance on human rights are managed by the GRC depart-
ment. The responsibility to incorporate these documents into 
daily operations lies with the respective business units with 
the support of the GRC, CSR & Sustainability, and Legal de-
partments. On a regional and local level, responsibility lies 
with the respective points of contact for each of these de-
partments. The overall responsibility lies with Delivery Hero’s 
Chief Financial Officer. To read more about how we address 
governance- and compliance-related risks, please refer to 
the Risk and Opportunity Report.

Supplier due diligence 
Ensuring that our suppliers adhere to relevant policies and 
regulatory frameworks starts with creating and implement-
ing supplier management and due diligence processes. 
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Supplier management is primarily handled via our sourcing 
and supplier management software, with 50% of our markets 
currently covered and with the aim of continuously increasing 
this percentage. Due diligence assessments are collabora-
tively managed by the Procurement and Compliance teams, 
among other departments, for a multi-faceted approach to 
evaluating suppliers. 

Supplier due diligence begins during the onboarding stage, 
when suppliers are screened for any relevant legal issues and 
the ethical issues stemming from them, including allegations 
of bribery or corruption. If flagged, these issues trigger deep-
er investigations to assess the risks before finalizing any busi-
ness relationships. While these checks are currently conduct-
ed only in specific countries, Delivery Hero is committed to 
expanding this practice across all regions in the long term.

The next step is a questionnaire that is sent to the supplier’s 
point of contact. This questionnaire assesses criteria including 
financial solvency, management integrity, environmental sus-
tainability, human rights compliance, and data security prac-
tices. Once submitted, subject-matter experts review the 
responses for further clarification before the supplier is either 
approved or rejected.

We recognize the importance of managing risks in our supply 
chain and are working to enhance our supplier relationship 
management processes in the future. This includes increasing 
the scope of supplier monitoring and expanding the due dil-
igence processes post-onboarding to further mitigate risks 
such as bribery, corruption, financial instability, data insecu-
rity, and human rights violations.

EU Taxonomy information
Delivery Hero is obligated to apply the regulations of EU Tax-
onomy according to Article 8 of the Taxonomy Regulation 
2020/852, and Article 10 (4) of the Article 8 Delegated Act 
2021/2178. 

For the reporting year 2024, the EU Taxonomy regulation 
requires the disclosure of the proportion of taxonomy-eligible 
and non-taxonomy-eligible economic activities as well as the 
proportion of taxonomy-aligned and non-aligned economic 
activities across revenue, capital expenditures (CapEx), and 
operating expenditures (OpEx) for the all six published envi-
ronmental objectives.

If Delivery Hero’s business activities can be matched to the 
economic activities of Annex I or Annex II of the Delegated 
Act amending the previous Climate Delegated Act and the 
economic activities of Annex I, II, III, or IV of the new Environ-
ment Delegated Act, they are considered to be taxonomy-el-
igible. If the activities considered to be eligible meet the cri-
teria for alignment outlined in Annex I or Annex II of the 
Delegated Act amending the previous Climate Delegated 
Act, they are considered taxonomy-aligned. 

Based on a complete analysis of the economic activities of 
the Annexes of the two Delegated Acts, potential taxono-
my-eligible revenues, CapEx, and OpEx were assessed. The 
resulting amounts were then calculated against Delivery He-
ro’s respective totals for the financial year 2024. Pursuant to 
Section 315e (1) HGB, Delivery Hero’s Consolidated Financial 
Statements as of December 31, 2024 have been prepared 
in accordance with IFRS. The amounts used for the calcula-
tion of the revenue, CapEx, and OpEx ratios are therefore 
based on the figures reported in the Consolidated Financial 
Statements. 

All eligible activities were then assessed on whether they met 
the alignment criteria outlined in the regulation. We estab-
lished processes and frameworks to conduct the assessment 
and committed to enhancing data granularity to address the 
challenges associated with our decentralized business ap-
proach. 

As the technical evaluation criteria could not be met, no fur-
ther analyses were carried out to assess EU taxonomy con-
formity. Moving forward, we aim to gather more detailed 
data and refine our interpretation of the regulation, to con-
duct a more in-depth alignment assessment in the coming 
years. Double-counting of data was avoided by mapping all 
eligible activities with regard to the relevant accounts and 
expenses, as well as internal control procedures in relation 
to our accounting system. In 2024, no activities have been 
designated as aligned with the EU Taxonomy. While we con-
ducted a climate risk assessment as a pilot project in 2024, 
further steps are required for the assessment to meet the EU 
Taxonomy requirements. We aim to work on filling the gaps 
to further enhance our alignment assessment in the coming 
years. Consequently, we are reporting 0% of our turnover, 
CapEx, and OpEx as taxonomy-aligned for the fiscal year 
2024. Given that there are no overlaps between the eco-
nomic activities, and the economic activities do not contrib-
ute substantially to multiple environmental objectives, the 
tables specified in footnote (c) of Annex II within the Com-
mission Delegated Regulation 2023/2486 of June 27, 2023 
are not in the report. 

The Supplementary Delegated Act 2022/1214 dated 
March 9, 2022, which covers nuclear power and gas, does 
not apply to Delivery Hero. Further, the Targeted Amend-
ments to the Climate Delegated Act, expanding the list of 
economic activities contributing to climate change mitigation 

85

�Delivery Hero   | Annual Report 2024 Company | Combined Management Report | Consolidated Financial Statements | Further Information



and adaptation, particularly in the manufacturing and trans-
port sectors, as well as the Draft Commission Notice on the 
interpretation and implementation of certain legal provisions 
of the EU Taxonomy Environmental Delegated Act, the EU 
Taxonomy Climate Delegated Act and the EU Taxonomy Dis-
closures Delegated Act, published on November 29, 2024 
have been reviewed as part of Delivery Hero’s EU Taxonomy 
assessment.

Turnover KPI
The total revenue according to IAS 1, paragraph 82(a) for 
the financial year 2024 forms the denominator of the turn-
over ratio and can be taken from the Consolidated Statement 
of Profit or Loss and Other Comprehensive Income. The re-
ported revenues are analyzed across the Delivery Hero 
Group to determine whether they were generated from tax-
onomy-eligible economic activities in accordance with Annex 
I or II of the new Climate Delegated Act published in 2023. A 
detailed analysis of the items included in our revenue is used 
to allocate the respective revenue to the taxonomy-eligible 
economic activities. The sum of the revenues of the taxono-
my-eligible economic activities for the financial year 2024 
forms the numerator. As a result of the analysis, Delivery 
Hero’s revenue from delivery services was classified as tax-
onomy-eligible through the economic activities 6.4 “Opera-
tion of personal mobility devices, cycle logistics” (Annex I) and 
6.5 “Transport by motorbikes, passenger cars and light com-
mercial vehicles” (Annex I). This results in a taxonomy-eligible 
share of total revenue of 24% for Delivery Hero8. This re-
mained stable at 24% (24% in 2023) as total turnover and 
turnover from taxonomy-eligible activities both increased 
proportionally.

8 The numerator for the turnover ratios of 6.4 and 6.5 is determined through a breakdown of kilometers traveled per delivery vehicle type.

CapEx KPI
For Delivery Hero, the CapEx ratio indicates the proportion 
of capital expenditure that is either associated with a taxon-
omy-eligible economic activity or relates to the acquisition 
of products and services from a taxonomy-eligible econom-
ic activity. The denominator of Delivery Hero’s CapEx KPI 
includes additions to property, plant, and equipment, intan-
gible assets, and rights of use assets from leases during the 
financial year 2024. These additions are considered before 
depreciation, amortization, and any remeasurements, in-
cluding those resulting from revaluations and impairments, 
for the relevant financial year and excluding fair value 
changes. Also considered are additions to tangible and in-
tangible assets resulting from business combinations. Ac-
quired goodwill is not included (see notes to the Consolidat-
ed Financial Statements for further details on additions to 
property, plant, and equipment, and intangible assets, as 
well as business combinations). 

Delivery Hero did not have a CapEx plan relating to the EU 
Taxonomy activities in place in the reporting year, but we aim 
to explore this as we continue to integrate our efforts related 
to the regulation into our business operations. The sum of the 
significant additions reflecting a taxonomy-eligible CapEx 
forms the numerator of the CapEx ratio. 

As a result of the analysis, Delivery Hero identified taxono-
my-eligible additions to its vehicle fleet through the econom-
ic activities 6.4 “Operation of personal mobility devices, cycle 
logistics” (Annex I) and 6.5 “Transport by motorbikes, pas-
senger cars and light commercial vehicles” (Annex I). Outside 
the core business, Delivery Hero further classified material 
capital expenditure in buildings as taxonomy-eligible through 
economic activity 7.7 “Acquisition and ownership of buildings” 
(Annex I) and activity 8.1 “Data processing, hosting and re-
lated activities” (Annex 1). This resulted in a taxonomy-eligi-
ble share of CapEx of almost 40% for Delivery Hero in 2024 
(37% in 2023). While the total CapEx of taxonomy-eligible 
and non-eligible activities decreased slightly, the proportion 

of the capex of taxonomy eligible activities increased by 3pp. 
in 2024 (37% in 2023). The increase was partially driven by 
the ramp-up of our robotics business, primarily in the Asia 
region, as well as increasing investments in our leased vehicle 
fleet in the MENA region.

OpEx KPI
For Delivery Hero, the OpEx ratio indicates the proportion of 
operating expenditure that is either associated with a taxon-
omy-eligible economic activity or relates to the acquisition of 
products and services from a taxonomy-eligible economic 
activity. The denominator of Delivery Hero´s OpEx KPI in-
cludes operating expenditures / direct non-capitalized costs 
that relate to research and development, building renovation 
measures, short-term leases, maintenance and repair, and 
any other direct expenditures relating to the day-to-day ser-
vicing of assets of property, plant, and equipment during the 
financial year 2024 (see notes to the Consolidated Financial 
Statements for further details on expenses during 2024). The 
sum of the significant direct non-capitalized costs reflecting 
taxonomy-eligible capital expenditures forms the numerator 
of the OpEx ratio. 

As a result of the analysis, Delivery Hero identified taxono-
my-eligible operating expenditures relating to its vehicle fleet 
through the economic activities 6.4 “Operation of personal 
mobility devices, cycle logistics” (Annex I) and 6.5 “Transport 
by motorbikes, passenger cars and light commercial vehicles” 
(Annex I). Outside of the core business, Delivery Hero further 
classified material operating expenditures in buildings as tax-
onomy-eligible through economic activity 7.7 “Acquisition 
and ownership of buildings” (Annex I), and for data servers 
through activity 8.1 “Data processing, hosting and related 
activities”. At Delivery Hero, these expenses included in the 
numerator of the ratio include repair and maintenance costs 
and expenses for short-term leases. No other expenditures 
related to day-to-day servicing were included. This resulted 
in a taxonomy-eligible share of OpEx of 8% for Delivery Hero 
in 2024 (6% in 2023). The increase in the OpEx ratio for 2024 
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is partially driven by a lower denominator compared to the 
previous year, mainly reflecting lower non-capitalized R&D 
expenses. In addition, the taxonomy-eligible OpEx relating 
to the acquisition and ownership of buildings increased year-
over-year primarily due to higher eligible leasing expenses.

NUCLEAR AND FOSSIL GAS RELATED ACTIVITIES

Nuclear energy related activities

1

The undertaking carries out, funds or has exposures tor research, development, demonstration 
and deployment of innovative electricity generation facilities that produce energy from nuclear 
processes with minimal waste from the fuel cycle. No

2

The undertaking carries out, funds or has exposures to construction and safe operation of new 
nuclear installations to produce electricity or process heat, including for the purposes of district 
heating or industrial processes such as hydrogen production, as well as their safety upgrades, 
using best available technologies. No

3

The undertaking carries out, funds or has exposures to safe operation of existing nuclear 
installations that produce electricity or process heat, including for the purposes of district heating 
or industrial processes such as hydrogen production from nuclear energy, as well as their safety 
upgrades. No

Fossil gas related activities

4
The undertaking carries out, funds or has exposures to construction or operation of electricity 
generation facilities that produce electricity using fossil gaseous fuels. No

5
The undertaking carries out, funds or has exposures to construction, refurbishment, and 
operation of combined heat / cool and power generation facilities using fossil gaseous fuels. No

6
The undertaking carries out, funds or has exposures to construction, refurbishment and 
operation of heat generation facilities that produce heat / cool using fossil gaseous fuels. No
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Notes: EL – Taxonomy-eligible activity for the relevant objective; N/EL – Taxonomy-non-eligible activity for the relevant objective

EU TAXONOMY

Turnover
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A. �Taxonomy-eligible 
activities

A.1. �Environmentally 
sustainable activities 
(Taxonomy-aligned)

Operation of personal mobility 
devices, cycle logistics CCM 6.4 – – –

Transport by motorbikes, 
passenger cars and light 
commercial vehicles CCM 6.5 – – –

Turnover of environmentally 
sustainable activities 
(Taxonomy-aligned) (A.1) – – – –

Of which enabling – – –

Of which transitional – – –

A.2 �Taxonomy-eligible but 
not environmentally 
sustainable activities 
(not Taxonomy-aligned 
activities)

Operation of personal mobility 
devices, cycle logistics CCM 6.4 188.2 1.5% EL N/EL N/EL N/EL N/EL N/EL 1.5%

Transport by motorbikes, 
passenger cars and light 
commercial vehicles CCM 6.5 2,777.8 22.6% EL N/EL N/EL N/EL N/EL N/EL 22.9%

Turnover of Taxonomy-eligible 
but not environmentally 
sustainable activities (not 
Taxonomy-aligned activities) 
(A.2) – 2,966.0 24.1% 24.4%
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EU TAXONOMY

Turnover (continuation)

2024 Substantial contribution criteria DNSH criteria (“Does Not Significantly Harm”)
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Total turnover of 
Taxonomy-eligible activities 
(A.1+A.2) – 2,966.0 24.1% 24.4%

B. �Taxonomy-non-eligible 
activities

Turnover of Taxonomy- 
non-eligible activities – 9,328.6 75.9%

Total (A+B) – 12,294.7 100.0%

Notes: EL – Taxonomy-eligible activity for the relevant objective; N/EL – Taxonomy-non-eligible activity for the relevant objective
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EU TAXONOMY

CAPEX

2024 Substantial contribution criteria DNSH criteria (“Does Not Significantly Harm”)
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A. �Taxonomy-eligible 
activities

A.1. �Environmentally 
sustainable activities 
(Taxonomy- aligned)

Operation of personal mobility 
devices, cycle logistics CCM 6.4 – – –

Transport by motorbikes, 
passenger cars and light 
commercial vehicles CCM 6.5 – – –

Acquisition and ownership 
of buildings CCM 7.7 – – –

Data processing, hosting 
and related activities CCM 8.1 – – –

CapEx of environmentally 
sustainable activities 
(Taxonomy-aligned) (A.1)

Of which enabling – – –

Of which transitional – – –

A.2 �Taxonomy-Eligible but 
not environmentally 
sustainable activities 
(not Taxonomy-aligned 
activities)

Operation of personal mobility 
devices, cycle logistics CCM 6.4 2.4 0.5% EL N/EL N/EL N/EL N/EL N/EL 0.0%

Transport by motorbikes, 
passenger cars and light 
commercial vehicles CCM 6.5 15.0 3.2% EL N/EL N/EL N/EL N/EL N/EL 1.7%

Notes: EL – Taxonomy-eligible activity for the relevant objective; N/EL – Taxonomy-non-eligible activity for the relevant objective
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EU TAXONOMY

CAPEX (continuation)

2024 Substantial contribution criteria DNSH criteria (“Does Not Significantly Harm”)
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Acquisition and ownership 
of buildings CCM 7.7 168.4 36.4% EL N/EL N/EL N/EL N/EL N/EL 35.1%

Data processing, hosting 
and related activities CCM 8.1 0.5 0.1% EL N/EL N/EL N/EL N/EL N/EL 0.1%

CapEx of Taxonomy-eligible 
but not environmentally 
sustainable activities (not 
Taxonomy-aligned) (A.2) – 186.3 40.2% 36.9%

Total CapEx of Taxonomy-
eligible activities (A.1+A.2) – 186.3 40.2% 36.9%

B. �Taxonomy-non-eligible 
activities

CapEx of Taxonomy- 
non-eligible activities – 276.8 59.8%

Total (A+B) – 463.1 100.0%

Notes: EL – Taxonomy-eligible activity for the relevant objective; N/EL – Taxonomy-non-eligible activity for the relevant objective
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EU TAXONOMY

OPEX

2024 Substantial contribution criteria DNSH criteria (“Does Not Significantly Harm”)
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A. �Taxonomy-eligible 
activities

A.1. �Environmentally 
sustainable activities 
(Taxonomy-aligned)

Operation of personal mobility 
devices, cycle logistics CCM 6.4 – – –

Transport by motorbikes, 
passenger cars and light 
commercial vehicles CCM 6.5 – – –

Acquisition and ownership 
of buildings CCM 7.7 – – –

Data processing, hosting 
and related activities CCM 8.1 – – –

OpEx of environmentally 
sustainable activities 
(Taxonomy-aligned) – – – –

Of which enabling – – – –

Of which transitional – – – –

A.2 �Taxonomy-Eligible but 
not environmentally 
sustainable activities 
(not Taxonomy-aligned 
activities)

Operation of personal mobility 
devices, cycle logistics CCM 6.4 0.3 0.1% EL N/EL N/EL N/EL N/EL N/EL 0.0%

Transport by motorbikes, 
passenger cars and light 
commercial vehicles CCM 6.5 2.2 0.5% EL N/EL N/EL N/EL N/EL N/EL 0.3%

Notes: EL – Taxonomy-eligible activity for the relevant objective; N/EL – Taxonomy-non-eligible activity for the relevant objective
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EU TAXONOMY

OPEX (continuation)

2024 Substantial contribution criteria DNSH criteria (“Does Not Significantly Harm”)
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Acquisition and ownership 
of buildings CCM 7.7 30.4 7.3% EL N/EL N/EL N/EL N/EL N/EL 5.5%

Data processing, hosting 
and related activities CCM 8.1 1.3 0.3% EL N/EL N/EL N/EL N/EL N/EL 0.3%

OpEx of Taxonomy-eligible but 
not environmentally 
sustainable activities (not 
Taxonomy-aligned activities) 
(A.2) – 34.3 8.2% 6.2%

Total OpEx of Taxonomy-
eligible activities (A.1+A.2) – 34.3 8.2% 6.2%

B. �Taxonomy-non-eligible 
activities

OpEx of Taxonomy- 
non-eligible activities – 384.6 91.8%

Total (A+B) – 418.9 100.0%

Notes: EL – Taxonomy-eligible activity for the relevant objective; N/EL – Taxonomy-non-eligible activity for the relevant objective
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