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Daimler Trucks’ products are benchmark
Mercedes-Benz: Technology Leader with completed Euro VI rollout

Benchmark

Total Cost of Ownership
New Actros Euro VI consumes 4-5% less fuel than 

Euro V predecessor 

Award Winning New Actros
“International Truck of the Year 2012”, 

“Green Truck Award 2013”, “red dot design award”

Most successful truck brand 

in Germany

New Actros Antos

1

Arocs



Daimler Trucks’ products are benchmark
DTNA: Ahead of the curve

Greenhouse Gas Standard 2014 

already fulfilled
DTNA’s complete vehicle lineup certified

Benchmark

Total Cost of Ownership
New Cascadia Evolution consumes 7 % less fuel 

than its predecessor; more than 15.000 orders 

since market introduction

Record Market Share in NAFTA

1

Freightliner – Cascadia Evolution Thomas Built Buses

Western Star Truck Detroit



Daimler Trucks’ products are benchmark
Fuso: Outstanding fuel efficiency with Canter Eco Hybrid

World Champion in Fuel Efficiency 
Canter Eco Hybrid: 23% less fuel than standard Fuso Canter

5th Anniversary Global Hybrid Center 
worldwide hub for Daimler Trucks’ hybrid development

Market Leader in important Asian markets, i.e. Indonesia, Taiwan

1



Daimler Trucks’ products are benchmark
Bharat Benz: Rising Star in India as new brand

1

Production and Sales ramp-up on track
17 models under the BharatBenz brand by 2014

Already on 4th position in Indian MHDT market

Commercial Vehicle of the Year 2013
Apollo-Award for whole product line-up



YTD Truck demand in major markets reflects difficult 
economic situation; recovery in Brazil after 2012 low

BRAZIL
(MDT/HDT)

+12%

2013
YTD July

2012
YTD July

-2%

2013
YTD July

2012
YTD July

EU 29
(MDT/HDT)

JAPAN
(Trucks Total)

166

2012
YTD July

-9%

2013
YTD July

150

202

-5%

2013
YTD July

192

2012
YTD July

NAFTA
(CI. 6-8)

Truck Market
YTD in tsd. units

1

94 9277 86

Germany
(MDT/HDT)

-11%

2013
YTD July

2012
YTD July

46 41



2013
YTD July

Daimler Trucks gains market share in Europe and 
NAFTA; Brazil and Asia highly competitive 

Share of Market
YTD in %

33,2

+6.6%p

2013
YTD July

39,8

2012
YTD July

NAFTA
(CI. 6-8)

#1

BRAZIL
(MDT/HDT)

-2%p

2013
YTD July

2012
YTD July

26,2 24,2

#2

EU 29
(MDT/HDT)

22,2

2012
YTD July

2013
YTD July

22,7

+0.5%p

#1

2013
YTD July

2012
YTD July

JAPAN
(Trucks Total)

21,0 20,2

-0.8%p

#3

Germany
(MDT/HDT)

2012
YTD July

38,5 39,7

+1.2%p

1



Group Sales August 2013 YTD reflect difficult sales 
situation in Asia – compensated by recovery in Brazil

Group Sales
YTD 08/2013 in tsd. units

Q4

113

Q3

119

305

-1%

YTD

08/2013

90

40

37

102

37

YTD

08/2012

309

Rest of WorldAsiaNAFTALatin AmericaWestern Europe

-2%

+41%

-1%

-11%

-1%Q1

101

Q2

124

2012

108 122

2013

20122012

1



Positive Incoming Orders development in all regions 
with August 2013 YTD +23% above 2012

Incoming Orders
YTD 08/2013 in tsd. units

109

95

343

47

118

90

40

48

279127 126
+29%

+50%

+37%

+9%

+16%

1

Rest of WorldAsiaNAFTALatin AmericaWestern Europe

Q4Q3

2012

Q1 Q2

2013

20122012

107 106

YTD

08/2013

YTD

08/2012

+23%



Daimler Trucks #1 – Our way to the top
€1.6bn benefits by end of 2014

1

top-line

cost

reductions
70%

30%

€1.6bn

12/2013 12/2014

30%*

* Implementation level as of H1 2013

OU programs reaching cost reductions and top line growth

With cross-business initiatives we are building a stable

basis for further global synergies:

• Truck Dedication of Sales

• Org. integration of R&D, procurement & module mgmt.

• New Asia Business Model

Benefits by end of 2014

Cross-business 

initiatives 

Excellence programs of operating units
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Long-term outlook for truck industry…

2012 2020

1 real,  in 2012 USD;

source: Daimler AG

2 All transport modes; 

Source: OECD  International Transport Forum, Daimler AG

2012 2020 2012 2020

World GDP
in USD1

Transport volume
OECD, in ton-kilometer2

Truck demand
World, in units3

3 medium and heavy duty trucks;

Source: Daimler AG

72

trillion

~93

trillion

4.8

trillion

~6

trillion

2.5

million

~3.7

million

2



2012 2020

2.5

million

~3.7

million

Truck demand
World, in units3

Triad

~0.8 million

Non-Triad 

~2.9 million

Triad

~0.7 million

Non-Triad 

~1.8 million

…shows strong growth potential in Non-Triad

2

2012 2020

1 real,  in 2012 USD;

source: Daimler AG

2 All transport modes; 

Source: OECD  International Transport Forum, Daimler AG

2012 2020

World GDP
in USD1

Transport volume
OECD, in ton-kilometer2

72

trillion

~93

trillion

4.8

trillion

~6

trillion

3 medium and heavy duty trucks;

Source: Daimler AG

Triad: Western Europe, NAFTA (Cl. 6-8), Japan



2008 2010 2012 2014 2016 2018 2020

Megatrends impacting global truck business

Major growth in Non-Triad

Triad

Non-Triad

Regional volume growth
M/HDT in million units, source SP

0

3

2

1

CAGR 2012-20

2,5%

CAGR 2012-20

7,0%

2

Safety

e.g.         AEBS: emergency

braking system

Standards regarding Emission, 

Consumption and Safety driven by Triad

Legislation
selected examples (JP, US, EU)

Consumption

e.g.      GHG 2017 

Emissions

e.g.        Post JP 09

(NOx 0.4 g/kWh, PM 0.01 g/kWh)

2015

2017

Step 2 

2017

Step 1 

2014
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DICV

• Production hub

• Low cost sourcing

Benefitting from a global set-up: Developer platforms 
built up in India and additionally leveraged via export

Africa Asia

+

3

• Strong Asian Brand

• FUSO sales network



Next challenges of Daimler Trucks within 3 defined 
market segments

3

…

Triad Follower Developer

EPA10   |   Euro VI  |   JP09 Euro IV/V < Euro IV

� Focus Technological 

Leadership

� Improve Cost Position

� Push Platform 

Concept for Follower

� Successfully manage 

Turnaround Brazil

� Increase Revenue 

Base 

� Leverage Indian 

Strength
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2013 Market Expectations

4

Truck demand stabilization expected, but no 

significant upward trend; No. 1 position for DT 

confirmed, e.g., due to fuel-efficiency leadership.

Industry dynamics Specific Daimler Trucks dynamics

We benefit in growth regions and have initiatives in place to react on increasing volatility

NAFTA: up to -5%

Japan: up to -5%

Europe: around -5%

Brazil: up to +10%

No further market support from recovery activities 

after earthquake - possible truck market effects of 

the new economic stimulus package still difficult to 

assess; highly competitive environment.

Moderate demand revival despite persisting 

difficult economical environment; some Euro VI 

pre-buy expected; better performance for DT than 

European market due to high product acceptance.

Moderate recovery but no return to historical high 

levels. Highly competitive environment with strong 

price pressure from market side.



FY07 FY08 FY09 FY10 FY11 FY12 FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20

Strong investments in past laid foundation for growth 
and profitability; future funding ratio to remain stable 

4

Funding ratio

(% of rev.)

Investment phase Leveraging Assets

Daimler Trucks’ product offensive to reap its benefits



Our target is to continue as #1 in the truck industry 
and achieve sustainable leadership in profitability

Sales leadership 

As largest truck OEM we aim to achieve 

700,000 unit sales in 2020 
Sales [‘000 units]

462

2012

>500

2015

700

2020

ROS [in %]

Profitability target

We continue to target a RoS of 8% 

on average over the cycle

over the cycle

4



Disclaimer


