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Today's world is changing, individual mobility too

Globalization Shortage of resources Change of values

* Global networks « Shortage of natural resources * ,Green“ awareness

* Worldwide cooperation « Demand for alternative energy sources * Individualization

* Shifting of markets o . * Additional forms of mobility

* Increasing competition * New communication channels
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M Technology | Urbanization
* Powertrain innovations "'r}".’,l- * Mega-Cities

_ . * New materials and procedures Vs * Shortage of space
Legislation

* New mobility requirements
* National emission regulations

¢ Areas with restricted access
* National safety ratings
e Customs & trade restrictions

* Local production




1. Sustainable
mobility
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MBC fleet with significant improvements in fuel efficiency:
Biggest step forward among competitors in 2009
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Daimler roadmap for sustainable mobility

Optimization of Further increase of Locally emission-free
vehicles with efficiency electric vehicles with
high-tech through hybridization battery and fuel cell
combustion engines

CDI, CGl, BlueTEC, HYBRID, BlueTEC HYBRID, E-CELL, F-CELL,
DIESOTTO Plug-in HYBRID E-CELL PLUS

Energy sources for
future mobility

Clean fuels for combustion engines
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Moving forward pro-act
Green Technology
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New standards

4,9 1/100 km
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Rollout throughout entire fleet has started

iciency

New V6 /V8 engines with excellent performance
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Rollout of hybridization safeguards economic

sustainability of large premium cars

Optimization of Further increase of Locally emission-free

vehicles with efficiency electric vehicles with
high-f lech through hybridization battery and fuel cell
combustion engines

CDI, CGl, BlueTEC, HYBRID, BlueTEC HYBRID, E-CELL, F-CELL,
DIESOTTO Plug-in HYBRID E-CELL PLUS

ML450 HYBRID :
_‘ 7,7 1/100km (82 g/km)

S400 HYBRID:
7,9 1/100km (186 g/km)Ii§

E300 HYBRID :
| 4,11/100km (109 g/km)

S500 Plug-In- HYBRID :
3,2 1/100km (74 g/km)
B "Next Gen.

 S<Class

2009 2011
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Consistent strategy for the electrification of our cars
— Safeguarding competitiveness in terms of CO2 and costs

Portfolio

Zero Emission Electric Vehicles Hybrid Vehicles
= Lé ‘ - "
- . HYBRE

YP Pl Scalable modular system (e.g. batteries, electric- and combustion engines, gears)

SN Sl Y TN FEE B
L: el Ll U WS Az , N7 o) - Ly

Architecture Front-wheel drive Rear-wheel drive
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Concept BlueZERO:
Flexible vehicle architecture and e-drive module kit

E-CELL F-CELL E-CELL PLUS
High-voltage Electric High-voltage Electric High-voltage Electric
battery Charger motor battery motor battery | Charger motor

Hydrogen Fuel-cell Combustion engine (range extender)
tanks stack with fuel tank

Range: 200 km Range: about 400 km Range: 600 km
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Zero-Emission: Advancement through experience

Electric Vehicle
with battery

Generation 1 : Test fleet
smart fortwo electric drive in London

— W —

Generation 2: Volume production
Customer fleet smart electric drive
& A-Class E-CELL

2009/10

Generation 3: Mass production
smart and MB electric drive

Electric vehicle
with fuel cell

V4

Generation 1: Worldwide test fleet
A-Class F-CELL
2004

— W

Generation 2: Small volume prod.
Worldwide test fleet B-Class F-CELL

Generation 3: Mass production
Mercedes-Benz F-CELL

from 2015

Modular E-Drive Kit allows for synergies and higher product maturity level




2. Safety and
innovation
leadership
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DAIMLER Mercedes-Benz Cars

Mercedes-Benz roadmap for accident-free driving

Accident-free driving

Car-to-Car communication

ESP standard in all Mercedes-Benz J St =S intersecton Assit

e PRE-SENSE, crash analysis
pass nger cars & = - Traffic sign recognition
Lane departure prevention
i Drowsiness detection
Blind Spot Assist
PRE-SAFE® brake
Brake Assist PLUS
. 42% PRE-SAFE®
Windowbag, adaptive front airbag
Brake Assist (BAS)
Electronic Stability Program (ESP)

Airbag, belt tensioner
ABS
Crumple zone

Introduction of
brake assist
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New E-Class and S-Class with great potential to

« PRE-SAFE® Brake Step 2 (full autonomous braking)

- Adaptive High beam

- Lane keeping Assist

« Speed Limit Assistant

- Night Vision Assist PLUS (recognition of pedestrians)
- Attention Assist

Statistics confirm accident research conducted by Mercedes-Benz

Mercedes drivers enjoy better road safety

Stuttgart - The evidence is now clear: drivers of Mercedes vehicles are safer
on the road than drivers of other car brands. This is the result of a study of

Mercedes accident research based on official, anonymous data samples from

Attention Assist:

the Federal Office of Statistics. Having looked at 18,748 accidents resulting g Pause!

1706.0 km
56684 km
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And we already think a step ahead...

Examples:

PRE-SAFE® structure

* Folded steel profiles Spotlight-Function

¢ Inflatable in fractions of a second

by high pressure gas (10-20 bar) Active Lane Keeping Assist

INTER-SEAT PROTECTION

DISTRONI

Child protect syst

cle communication
Beltbag

PRE SAFE 360° System

Braking bag
HYBRID battery shield
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Innovative infotainment systems for added customer
value

0 SPLITVIEW - Two programs on one screen

-

Allows the driver and front passenger to view

different content simultaneously on one and the

Same screen.

First OEM to develop own drive app for the iPhone:
* Internet radio

 Hands-free system

e Navigation system

e Car Finder Assist

* Road sign recognition (future)
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Innovative comfort systems for added customer value

°AIRCAP® - an innovative idea: Less draught at the push of a button

Messbereich der Stereo-Kamera

* |dentification of road condition in advance and corresponding adjustment of the electro-
hydraulically controlled active suspension

* Unmatched driving comfort



3. Safeguarding
competitive
cost structure
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With flat R&D-expenditures/-ratios MBC manages its
current product and green technology offensive

Market Launches 2009-2011 (excerpt) | | R&D Expenses . .
[in mill EURO] 6,3% 6,5%  Quota R&D
Vehicles ——— e
g revenue
eSLK «CLS 2,994
*E-Sedan * C-Coupé 2,733 2,696
* E-Coupé *new A/B-Class
* E-Station wagon *R-Class Facelift 2,274
* E-Convertible « M-Class
* E-Class ext.
* New 4-Cyl Gasoline
* New 4-Cyl Diesel
*New V6/V8
* EU6 for all engines
* New 7-Speed automatic transmission
CO2-Offensive

* S400 Hybrid * Smart eDrive Il - .
* ML450 Hybrid * A-Class eDrive
« E300 BlueTEC Hybrid B-Class F-Cell 2006 2007 2008 2009

Actual Actual Actual Actual
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R&D initiatives for efficient cost structure with top quality

Common Vehicle Architecture R..
Global R&D network

Module strategy

MBC Module Strategy
Power-
train E/E  Chassis Exterior Inteior

Mercedes-Benz
Development System
Forschung ’» Lean R&D Organization
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MBC vehicle architecture and module strategy enable
competitive and cost-efficient product portfolio

MBC Module Strategy

Power-
train E/E Chass

Exterior Interior

Chassis

Exterior

Interior

MBC Vehicle Architecture

Model lines

A/E N D
S/E/C S =

M/GL/R oites eics oous
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Daimler Module Strategy
The key to affordable innovations

Modules and sub-modules to be integrated
into all major model lines, including Vans,
Trucks and Buses

90 Modules defined for all major components,
including eDrive modules

+ Operative processes and organization
set-up optimized for module strategy

- Larger lot sizes/economies of scale without
jeopardizing model differentiation and
customization potential

Model lines 2006 2008 2010 2012 2014 2016
MBC  A/B<Class

C-Class  Quick adaptation of innovations

E-Class into all products

S-Class

SLK-Class - Affordable high-tech components
'F\:"gllass . Extensive testing and experience with
-L1ass

GL-Class  IENCS modules means Top-Quality

eHPV significantly decreased

Van

s /B Substantial Cost benefit




4. Further growth
opportunities
& outlook
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Fascination and Responsibility is based on our
future-oriented vehicle architecture and module strategy

Synergies

S/SL| C/E | A/B
Powertrain Powertrain Powertrain
E/E E/E E/E
Chassis Chassis Chassis
Exterior Exterior Exterior
Interior Interior Interior
In the past: Today: Future:

Synergies limited to hat

and platform.

Synergies limited to hat,
platform parts and single

modules.

Synergies mainly based on

module kit.

The new E-Class Family
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Generating Growth Potential and Economy of Scales

Strategic cooperation with Renault/Nissan

DAIMLER

RENAULT NISSAN

ion

» Cooperation on the next-generat

smart fortwo and Renault Twingo

)

ive
* Co-development of 3-/4-cylinder engines
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for Mercedes-Benz entry models
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* Cooperation on light commercial vehicles
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Securing key technologies of tomorrow and generating
new business - Lithium-lon battery & e-drive components

DAIMLER @ qum’_ﬁ DAIMLER (’i“"ﬁ TESLA MOTORS

* Jointly drive key technology » Cooperate in battery systems,
for future mobility. electric drive systems and vehicle projects
* Shareholding in Evonik subsidiary Li-Tec, Joint- * Tesla’s lithium-ion
Venture “Deutsche Accumotive GmbH & Co. battery packs and charging electronics
KG” for first 1,000 smart fortwo electric drive
* Joint research, development, production and 2nd generation.

marketing of lithium-ion battery cells and
batteries.
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INa

Chinese market

* Memorandum of Understanding
* Technology partnersh

* New electric vehicle suited to the

Ip
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iIcles
Additional growth opportunities
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Guideline for our development strategy
Is our refined brand

Delightful Refined
Customer Care Sportiness

Holistic Distinctive

Sustainability A8

Passionate Trendsetting
Innovation " Design

Energizing Exemplary

Comfort Safety

Perceivable

Quality
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Guideline for our development strategy
Is our refined brand

Delightful Refined
Customer Care Sportiness

Holistic ; f Distinctive

Sustainability ,

Passionate f L ) Trendsetting
Innovation \ Design

Energizing e Exemplary

Comfort Safety

Perceivable

Quality
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Guideline for our development strategy
Is our refined brand

Delightful Refined
Customer Care Sportiness

Holistic Distinctive

Sustainability

Passionate ) Trendsetting
Innovation \, Design

Energizing e Exemplary

Comfort Safety

Perceivable

Quality
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Guideline for our development strategy
Is our refined brand

Delightful Refined
Customer Care Sportiness

Holistic Distinctive

Sustainability Style

Passionate L 7 4 Trendsetting
Innovation \, Design

Energizing P Exemplary
Comfort

Perceivable

Quality
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Form language of the future inspired by nature
Symbolizing aesthetics of sustainability




We pioneered new vehicle segments in the past

- and many more are yet to come!

The Concept Shooting Break: Taking the Coupé design to
new heights!




We pioneered new vehicle segments in the past

- and many more are yet to come!

The Concept Shooting Break: Taking the Coupé design to
new heights!




Conclusion: We have set the right course




