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OUR MANAGEMENT STRUCTURE

Supervisory Board

Stefan Schutze » Jens Wasel = Dominik Barton
(Chairman) = Florian Muller = Dr. Olaf Hoppelshauser

CFO

Reinhard Hetkamp
CFO TPG AG

Marcus Vitt
Mgmt. Board

Dr. Dominik Benner
CEO

= >0 years experience
INn various finance roles inc.
various CFO positions

= TPG since 2025

= >30 years banking

= Responsibilities: Risk,
Payment, HR, IR

= [PG since 2012

= 5th generation family
business

= >]|5years eCommerce

Consumer Goods Freight Goods Industrial Goods Service and Retail Goods
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VALUE CREATION
UNIQUE ECOSYSTEM TO DIGITIZE PARTNERS AND PAVE THE WAY FOR ONLINE COMMERCE

L originated platforms

THE PLATFORM GROUP

[ 4
; Partners - > »
artners ah
¥ lashionetle” ENVOGUE OUTFITS24 TASCHEN24 customers
4 avocadostore MOBLLFIRS STATIONARY
% bike angebot.de teech 7~ Doc.Green @ DEIN JUWELIER
ﬁ GINDUMAC £FMotorProficom
SeriEiEs i BEY @MCO) st Stylefy
VivelaCar E © aponow [FLOTT S hood.de
headquarter industries

TPG is a software enabled group of e-commerce plaiforms that connects countless partners and customers in niche segments

Source(s): Company



TPG STOCK SINCE 12/2022 — 12/2024
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TPG STOCK SINCE 01/2025 - TODAY
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RESEARCH / COVERAGE

LATEST UPDATE

FEB 28, 2025

FEB 25, 2025

FEB 12, 2025

FEB 11, 2025

FEB 10, 2025

FEB 05, 2025

FEB 04, 2025

FEB 03, 2025

INSTITUTION

First Berlin

Warburg Research

Hauck Aufhduser

Montega Research

First Berlin

ODDO BHF

Warburg Research

Edison Research

RECOMMENDATION

BUY (old:

BUY (old:

BUY (old:

BUY (old:

BUY (old:

BUY (old:

BUY (old:

BUY)

BUY)

BUY)

BUY)

BUY)

BUY)

BUY)

PRICE TARGET (EUR)

17.00 (old: 17.00)

16.00 (old: 16.00)

17.00 (old: 17.00)

13.00 (old: 13.00)

17.00 (old: 16.00)

13.50 (old: 13.50)

16.00 (old: 16.00)

Current Research Coverage

FIRST BERLIN BNP PARIBAS

W HAUCK
I_{[ AUFHAUSER

WARBURG LAMPE
RESEARCH
imontega ( Pareto

Securities

EDISON )

ODDO BHF



LATEST DEVELOPMENTS (4 MONTH

Acquisition of Acquisition of Acquisition of
Fintus GmbH Firstwire GmbH Joli Closet, Paris
(B2B SaasS platform) (B2B finance platform) B2C luxury platform)

JOLICIOSET Q L

KONTAKTIEREN SIE UNS VERKAUFEN

wire FRAUEN MANNER KINDER PREISVERFALL
l fl n t u s I rs ABOUT HOW IT WORKS BENEFITS GOODTO KNOW CONTACT EN DE LOGIN
YOUR MARKET. YOUR COMMUNITY.
Deutschlands
f U h ren d e |Low- . . Der Community beitreten
firstwire . . |
Kaufen und verkaufen Sie Ihre Luxus- und Designertaschen, Kleidung,

Schmuck, Uhren...

C O d e - B O n |< i n g B . Einfach, schnell und sicher, Joli Closet kiimmert sich um alles...
Plattform

Entdecken Sie eine Technologie, die die Finanz
industrie versteht - mit einer Ende-zu-Ende-L&6 q
sung vom Erstkontakt Uber den digitalen Ar- h

beitsplatz bis zur Prozessautomatisierung.

REGISTER NOW
Teilen Sie Ihr "Joli Closet" mit ) Weltweiter Versand! N Authentizitat garantiert!
TR < anderen. Z\_} Europa, USA, Asien... A2 4, Kaufen und verkaufen Sie mit absoluter
@ Sicherheit.

Kaufen, verkaufen und teilen Sie Ihren Fragen Sie uns nach einem personlichen Angebot.
Schrank mit unserer internationalen

Gemeinschaft. Kaufen, verkaufen und finden Sie die

begehrtesten Stiicke auf Joli Closet!

Alle Produkte sind von unseren Luxus-Authentifikatoren
zertifiziert!




LATEST DEVELOPMENTS (4 MONTH

Acquisition of Acquisition of
Herbertz Group Lyra Pet GmbH
B2B/B2C outdoor platform B2C peft platform)

™= Deutsch v | Fan des Monats Newsletter [ Service / Hilfe ‘ Unsere Herzensprojekte Uber Lyra Pet | Blog

SPORT & FREIZEIT v HAUS & GARTEN v BEAUTY & LIFESTYLE v MARKEN v NEU
Q a L 4 w

Konto Waunschzettel Warenkorb 0,00 €

¥ Vogel v 8 Hund v Y. Katze v & Nager v ef Pferd v < Teich v ¥ Iperon® v @ Zubehor v % Angebote v

Kategorien
¥ Vogel v
§ Hund v
Y. Katze v
& Nager v
of Pferd v
&< Teich v
¢ Iperon® v
§® Zubehor v . M 4
% Angebote v ) \ /
E A
” Ll
f;} ) g & R 2
- AV ark o
Ihr Warenkorb Q’«‘*_:
arenko! );_,_p . b
) y ’ I a3 «Q} 42 v
Es befinden sich keine Artikel im 1Stk. Lyra Pet® 1Stk. Lyra Pet® 10 - 20 kg Lyra Pet® 10 - 20 kg Lyra Pet® 10 - 20 kg Lyra Pet®
Warenkorb. Vogelfutter Starterpak... Vogelfutter Starterpak... Fettfutter aus der ALB-.. Johannisbrot Rosinen
"™ Zum Warenkorb
26,45€* 1861€* ab24,49 € * ab22,53€* ab23,02€*
11,26 € pro 1kg 8,90 € pro 1kg 2,45 € pro1kg 2,25 €pro1kg 2,30 € pro1kg

WARM & KOMPAKT
THAW

Successful
Capital Markets Day
January 2025, Frankfurt)




LATEST DEVELOPMENTS (4 MONTH|

Start of project
TPG PAY

(oayment/software
project)

ira Musterfrau \
£l TPG PAYMENT SOLUTION

Insgesamt zu bezahlen 1. Seamless integration of all major payment

7.346,59 € visa @ Klarna

Mehrere bezahlen

P Payral @Pay G Pay

2. Internal Risk Check Tool for TPG PAY
242,00 €
3. TPG PAY:

- Pay on invoice

- Pay in installments

- monthly invoice

- BNPL

399,95 €

Expansion of
TPG ONE
(hew functions and layers
of TPG software)

TPG ONE

PROMOTION
& RETENTION

Change in
Execuvutive Board

10



€@ THE PLATFORM GROUP
Platforms for success




TPG'S STRATEGY
CLEAR VISION AND ROADMAP TO BECOME EUROPE'S LEADING PROFITABLE PLATFORM GROUP

<=\°‘§
3

No 1 plaiform in Europe

"
OOV Long-term
G Above market . :
O . balanced organic Expansion to 30
& organic growth . . . .
¥ oleeeny and inorganic industries by 2025
S growth (50/50)
\4{? Improvement of
?‘S Continuing Sustained Extension of 2 : Further
N TPG platforms via
O\ acquisition of 3-8 investment in and partnerships, oberational and geographical
‘\Q,O\ target companies improvement of products and > <oftware expansion outside
,;&V per year software platform services offering S — Germany

TPG has defined a clear sirategy to achieve its long-term goal in becoming Europe’s leading technology enabled platform

12
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TPG'S GROWTH MODEL
OUR GROWTH CIRCLE PARTNER

Source(s): Company

(Retailers/Manufacturers)

e

+
More GMV / Revenue

increases attractiveness
to partners / new part-
ners are acquired

+

More partners lead to
more products

<

THE PLATFORM GROUP

4

GMV
REVENUE

PRODUCTS

More customers lead More products lead to
to more GMYV (Gross more customers

Merchandise Volume)
and revenue

£

CUSTOMERS

13



WE GROW BY PARTNERS, NOT BY INDUSTRY

Number of Partners: Strong development, strong
increase of products

>18,000
>16,000
5,520

13'521 I I »

2023 2024 2025e 202é6e

+ 4 Mio.

SKU's

= +20%

(2025 vs. 2024)

14



WITH TPG SOFTWARE OUR PARTNERS GET ACCESS TO GLOBAL

ECOMMERCE - 25 INDUSTRIES COVERED

@ ouTFITs2 @i SCHUHE24,
CONSUMER
GOODS WS.NL (S de 8avocadostore DEDE
*aplanta M@TWLHF\H CHRONEXT

I{ )HH |_|| 5| ﬂ JUNGHE @mC@ FAHHHh[lTEILESH[IP
FREIGHT GOODS SEM-3 elektroroller %

Software-solutions for V:velLaCar ’91 hike-angebot 5’? O™ 9930

small- & medium-sized

business partners

[FLOTT DentaTec &% RS GINDUMAC

AUTOTEILE

INDUSTRIAL

Sl M- BEVVAT e

WEHRMANN

SERVICE 2 RETAIL [ 22U -Il Doc.Green

GOODS l;wj.l ﬁ rs _|_W| re

Source: Company. Overview of subsidiaries/brands. 2024 acquired: Hood.de and Avocadostore

B2B + B2C

 customers

15



OUR CORE COMPETENCIES

Own Software: ERP, Backend, Frontend,
B2B-Portal, CMS, PIM

Strong software development team in 7
countries

Interfaces: >80 ERP-systems

Big Data Solutions for our partners

Al-Solutions for sourcing, marketing and pricing
AP| to >60 external channels/marketplaces

Our CORE Competencies

Marketing &

Operations

Online-Marketing B2C/B2B with all dimenions

(SEA, SEO, CRM, Social Media, Affiliate, E-Mall,

Display, App)

Customer Data-Pool (B2C/B2B)
Fulfilment for our partners (logistic, return
management, customs)

Shared Services for our subsidiaries

Full payment process management in
>15 countries

Buy & Build Strategy with longterm perspective
Post Merger Integration (PMI) as core process
Experienced team for DD and PMI

Capital Allocation to maximize value

Badwill acquisitions as part of TPG's strategy
TPG's software implementation in year 1 of PMI
Significant cost reduction and revenue
increase in year 1 of PMI

Track record of >25 acquisitions

160



TPG ONE

OUR TPG SOFTWARE ARCHITECTUR SETUP — BACKBONE OF OUR GROWTH

4 '
MARKETPLACES
ASSET CDN CATALOGUE k } 5(_srorerronT )
C D >( STORE FRONT)
<> e :
=1 7 Feed Catal <
|7 U TPG PIM DAM CRM || Mana- Al stocks Pricing || Search : é D CMS CDN >( STORE FRONT)
MIDDEL- ger gue § COMMERCE — | | .. >| LAYER | : ( )
RETAILER . 7N J C_ O, :.y( STORE FRONT
WARE A A : <o i
— . : : — ; igh - ~
& EZAQEIrrlection Hub) e = N\ = carr || Check|[Returns|Parmer Gosce: :’ne;iz; BRICK & MORTAR
e RETAILER & PROMOTION = | S el it s IERYREY
ORDER MGMT ( b & RETENTION C LN = Security \ y
<D E:Bhgg Cust Custo- Gift Recom-| | Loyalty < >(APPS 2 ldE k
ERP vstomer mer || Promo " ||menda- o (b~~~ ! | |
Q Portal) Service Portal gLk tion gpram Q - -

\ J \. J . J \ J . J \. J
A
N

\

p
REPORTING &
ANALYTICS C

Business Analytics
Intelligence Tool

. J

@ Source(s): Company information
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HOW WE CREATE VALUE FOR OUR PARTNERS
UNIQUE BASIS FOR SCALING PLATFORMS AND PARTNERS ALIKE

Value Chain TPG

Source(s): Company

Merchandise Product photos
7, mgmt. system

& 5 o

~. Marketin Shi
S Sy (Re-)pricing o PRI pagyment

Packaging

Analytics Refurn management

COMPETITIVE ADVANTAGE

TPG's unique software allows it to integrates platforms and thus
scale resources and know-how. In addition, partners are effortlessly
integrated via standardized interfaces, which grants instant access
to over 50 sales channels, via direct platform sales channels and
external shops or marketplaces.

This approach separates TPG from typical single platform operators
and allows it to offer partner extreme visibility at favorable costs.

TPG covers all data management processes and customer
communication for its partners.

Partners can trust in years of sales services experience, offering
continually refined dynamic re-pricing algorithms, and boosting
partners’ organic reach and customer fraffic with comprehensive
digital marketing strategies.

TPG handles the organization of packaging and shipping to the
customer and covers return management as well as aftersales
service.

Personalized analytics delivers tailored statistics and insights on
customers for informed decision-making and further growth
strategies.

Proof of concept is reflected in over 12,000 trusting and satisfied partners

18



€@ THE PLATFORM GROUP
Financials & Outlook




OVERVIEW FY 2024 / FY 2023

CONTINUING OPERATIONS
2023 2024 Guidance / market expectation

GMV € 7/05m € 903m
Other revenues (EUR m) €32.8m €29.1m
Marketing Cost Ratio 5.9% 6.4%
Distribution Cost Ratio 7.5% /.8%
HR Cost Ration 4.7% 5.4%
»(°g7dir.n E]%IT% (EUR m) €22.6m € 33.2m

o IS (5.1%) (6.3%)
R7eporfed EBITDA (EUR m) € 47.4m € 55.6m
(% margin) (10.7%) (10.6%)
{\17etm p(g?fiitnSEUR m) € 33.3m € 35.5m

> e e (7.6%) (6.8%)

@ For FY 2023 pro-forma figures, all figures are based on continued operations. Fashionette AG announced in Q12023 and Q2 2023 the closure of the business units of (a) beauty and (b) smartwatches, in Q3 2023 the planned sale of both units 20
was published., sell-off by April 2024 effective. All ratios related to net revenue FY 2024/FY 2023.



OVERVIEW FY 2024 / FY 2023

CONTINUING OPERATIONS
2023 2024 Guidance / market expectation

Net profit (EUR m), continuing
operafions € 33.3m €35.5m
Net profit (EUR m), nof-continuing i i
operations € -6.4m € -2.8m
Net profit (EUR m), total € 26.9m € 32.7m
thereof minorities €1.1m €1.6m
Earnings per share (EUR), total €15 €1.6
Earnings per share (EUR), continuing €1.9 €17
operatfions ' '
@ For FY 2023 pro-forma figures, all figures are based on continued operations. Fashionette AG announced in Q12023 and Q2 2023 the closure of the business units of (a) beauty and (b) smartwatches, in Q3 2023 the planned sale of both units 21
was published., sell-off by April 2024 effective. All ratios related to net revenue FY 2024/FY 2023.



STRONG GMV AND REVENUE GROWTH

CONTINUING OPERATIONS

GMV Growth FY Revenue Growth FY

€ 903 m

€ 524.6 m
€ /0bm
2023 2024 2023 2024
PRO-FORMA PRO-FORMA

22



PROFITABILITY AS A KEY FOR SUSTAINABLE GROWTH

CONTINUING OPERATIONS

EBITDA adjusted FY EBITDA reported FY

€ 55.6 m
€ 33.2m

€474 m

€22.6 m

2023 2024 2023 2024

PRO-FORMA PRO-FORMA

23



PROFITABILITY AS A KEY FOR SUSTAINABLE GROWTH

Net profit (total) FY EPS FY

€ 32./ m
. I I I
2023 2024 2023 2024
PRO-FORMA PRO-FORMA

24
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FROM EBITDA ADJUSTED TO EBITDA REPORTED

Deferred tax &
consolidation
effects

EBITDA
Reported

Adjustments

Purchase Price
Allocation
Results

EBITDA
Adjusted

PPA-Results due to IFRS3 and deferred tax & consolidation effects.

25



RETURN ON EQUITY / CAPITAL EMPLOYED

Return On Equity (ROE)

Dec. 31, 2024

Dec. 31, 2023

EUR thous. EUR thous.
Consolidated profit after taxes. 32,744.0 26,477.8
Adjusted for
Losses from discontinued operations +2.794.3 +6,381.0
Income taxes +804.4 -362.5
Group profit attributable to non-controlling shareholders -1,589.1 -944.5
Adjusted group profit 34,753.6 31,551.8
Equity of the shareholders of the Group 131,863.0 80,506.1
Return on Equity (in %) 26.4 % 39.2 %
Return On Capital Employed (ROCE) Dec. 31, 2024 Dec. 31, 2023
EUR thous. EUR thous.
EBIT from continuing operations 45,781.6 38,912.5
Capital Employed 231,136.3 150, 112.3
Group equity 135,067.0 81,603.1
Interest-bearing debt (short-term and long-term) 122,719.1 76,125.1
Cash and securities -26,649.8 -7.615.9
Return On Capital Employed (in %) 19.8 % 25.9%

Return on Equity (ROE) with 26.4% above
Guideline of >20%

Retrurn on Capital Employed (ROCE) with
19.8% above Guideline of >15%

Among the highest ROE in our indusiry

Further increase to be expected in 2025

20



THE PLATFORM GROUP: SEGMENT OVERVIEW

Higher consumer

confidence in Q3-Q4

Acquisition of 08135,
Chronext, Lyra

Pet, Aplantq,
Avocadostore
EBITDA > 7%

Strongest revenue
iIncrease in 2024

After poor margin
development in
2023, actions have
been implemented

EBITDA > 3%
Acquisition of
Wehrmann Group
(wood machines)

Consumer Goods

Products with simple
logistics and focus on
consumer goods
Sustainable Products
Fashion/Shoe/Luxury
Accessories
Jewelry and
Watches

Industrial Goods

B2B focus on industrial goods

and industrial solutions
Trading with used
machines / B2B
Dental equipment B2B

Hairdressing B2B platform

Car/truck parts tfrade
Industrial supplies

Freight Goods

Products with complex
transport, logistics and
delivery processes in the
area of freight logistics
Furniture
Forest Equipment
Bicycles
E-Scoofters
Cars

Service & Retail

Products and services that are
remunerated on the basis of
performances
€ Platform for local pharmacies
€ Platform for pharmaceutical
manufacturers
¥ Online learning platforms
€ Finance and real estate
platforms
< | ocal Stores

Strong increase in
delivery costs in 2024
Acquisition of
Jungherz

EBITDA > 6%

Strongest revenue
iIncrease in 2024

Higher revenues due
TO more customers
and higher AOV

EBITDA > 4%
Acquisition of
Firstwire (B2B finance
olfelifeling)




THE PLATFORM GROUP: NON-FINANCIAL KP]

2023 2024
Number of Orders 6.2m /.1m

Average order value (EUR) 114 124 _
Active Customers 4.0m 5.1Tm

Number of Employees (31.12.) 688 1,042 _
Number of Partners (31.12.) 5,520 13,521 _

Total growth of revenue FY 2024 / FY 2023: €83.8m (=100%)

Non-organic
growth: 57%

Organic
growth: 43%

28



TPG GUIDANCE 2025 (04/2025)

Developments Q1 - Relevance for 2025

Consumer confidence is higher, other EU markets and US
have turnaround after post covid-decline. Higher
forecasts of eCommerce companies (Zalando, MyTher.)

Higher profitability due to cost efficiency program
(2024-2025) and scalable cost structure

Distribution + logistic cost development negative for
margin development - actions are in place

Increase of Guidance 2025

Excellent conditions for new M&A acquisitions in 2025 with
fair values

Increased scalability of our TPG One Software allows us to
connect pariners faster and enter new industries within <4
month

Our 4 segments grow. Industrial good segment with
positive margin development in 2025.




NEW

TPG GUIDANCE 2025 (04/2025) GUIDANCE 2025

2025 FY

Revenue Adj. EBITDA GMV Leverage Partners Industries
€630-7/00m €47-50m €1.3bn 1.5 -2.3x 16.000 30
/A —
]

30



NEW

TPG MIDTERM GUIDANCE (04/2025) MIDTERM
GUIDANCE 2026

MIDTERM GUIDANCE (2026)

Revenue Adj. EBITDA GMV Leverage Partners Industries
>€820m /-10% €1.6bn 1.5 -2.3x 18.000 35
/A —

]

3l
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THE PLATFORM GROUP: GMV DEVELOPMENT

€ /05m
] I

€ 504m

€ 1.3bn

2021 2022 2023 2024

Pro-Forma figures for FY 2022, 2023. FY 2022 and FY 2023 continued operations. 2025e according to guidance. 2021 TPG/Fashionette combined.

2025e

32
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THE PLATFORM GROUP: REVENUE DEVELOPMENT

€ 680-/700m
€ 441m
€ 38/m
] I
2021 2022 2025 2024 2025e

Pro-Forma figures for FY 2022, 2023. FY 2022 and FY 2023 continued operations. 2025e according to guidance. 2021 TPG/Fashionette combined.

35
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THE PLATFORM GROUP: ADJUSTED EBITDA DEVELOPMENT

€ 47-50m

€ 33m

€23 m

€ 12m € 12m

2021 2022 2025 2024 2025e

Pro-Forma figures for FY 2022, 2023. FY 2022 and FY 2023 continued operations. 2025e according to guidance. 2021 TPG/Fashionette combined.

34



BALANCE SHEET

(TEUR)

ASSETS

Non-current assets

31.12.2024 31.12.2023 TQ kegwgys

Current assets

Total Assets

EQUITY/LIAB.

EqQuity

Non-current liabilities

Current liabllities

Total equity and liabilities

164,487 120,178
158,692 159,550
323,179 284,340
e —

135,067 81,603

102,838 50,811

85,274 151,386
323,179 284,340

35
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DEBT SITUATION

(€m)

Cash + Cash equivalents € 22.1m € 16.4m
Long term Debt (bank loans) € 33.1m

Short term Debt (bank loans) €26.1m € 122.5m
Bond € 50.0m

Net Debt €87.1m € 106.Tm
EBITDA € 33.2m € 47-50m
Leverage 2.6 X 2.3 X

(:, Target Leverage 2025-2026

1.5 -2.3x LTM EBITDA

Figures for 31.12.2025 are Forecast

36



CASH FLOW

(€m)

Cash flow from operating activities € 58.0m
Cash flow from investing activities - € 56.5m
Cash flow from financing activities €13.Tm
Cash at the beginning of the period €7/.6m
Change in cash in period + € 14.5m
Cash at the end of the period €22.1m

37



M&A PIPELINE Q2-Q3 2025

B2C Niche Platform

= >]0m€ Revenue
= 20 employees
= |ocated in Germany

Acquisition:
= 50,1% Acquisition
= Management remains

B2C Niche Platform

20-30m€ GMV
~OCuUsINng on sport goods
Llocated in Germany

Acquisition:

50,1% Acquisition
Management remains

B2C Optician Platform

= |ocated in Germany

= | ocales Stores and
Online Platform

Acquisition:

= 50,1% Acquisition

= Management remains
= Cdall-/put options 2027

Status:

DD: done
SPA/Signing:  June 2025
Closing: July 2025

Status:

DD: done
SPA/Signing:  May 2025
Closing: June 2025

Status:
DD: done
SPA/Signing:  May 2025

Closing: June 2025
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FINANCIAL CALENDER 2025

DATE EVENT

NOV 24, 2025 German Equity Forum 24 - 26 November , Frankfurt/Main
NOV 14, 2025 Publication Quarterly Statement (call-date Q3)

SEP 01, 2025 Fall Conterence 1/2 September , Frankfurt/Main

AUG 27, 2025 Hamburg Investors Days 27/28 August, Hamburg

AUG 22, 2025 Publication Half-yearly Financial Statements

JUN 26, 2025 Annual General Meeting , Dusseldorf

JUN 11, 2025 Warburg Highlights Conference 11 /12 June , Hamburg

MAY 23, 2025

MAY 14, 2025

MAY 09, 2025

APR 11, 2025

APR 11, 2025

APR 01, 2025

FEB 12, 2025

FEB 05, 2025

Publication Quarterly Statement (call-date Q1)

HAIB Stockpicker Summit 14 -16 May , Hamburg

Publication Annual Financial Statements

Preliminary results FY24 based on consoclidated figures

Earnings call on the preliminary results for FY 2024

Metzler Small Cap Days 2025 1/3 April , Frankfurt/Main

ODDO BHF Small & Mid Cap Conference 12 /13 February , Frankfurt/Main

HIT Hamburg Investors Days 5/6 February , Hamburg

REINHARD HETKAMP (CFO)

Investor Relations

ir@the-platform-group.com
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TPG | Software Development

TPG ONE

OUR NEW TPG ARCHITECTURE SETUP
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MIDDLE-
RETAILER WARE
& | Mol
BRAN DS Connection Hub)
i &d
\ J

Source(s): Company information
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RETAILER 2 sona
3 s g e CAKS
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ol A TPG ONE CONNECTOR & CLOU

BRANDS

1. TPG ONE CONNECTOR:
- Connection of all major ERP Systems
- Connection to all major Shop Systems
- Connection to all major Feed-Engines
- Option for simple files transter and upload

2. Al Data Enrichment:
- Al category mapping
- Al product data enrichment out of product
Image, EAN, brand, title, or description
- Al Image generation: for e.g. recoloring

3. TPG ONE CLOUD:
- Own build high performance PIM

' - Pricing Layer with live Re-Pricer
: : - Own build Order Management System for
retailers with Al-functions

- Own build internal ERP for orchestration of .1,
orders of all TPG shops




sommerce el TPG COMMERCE ENGINE
/ Commerce + RETAIL MEDIA
Layer e
I' Storefront ) i
- . Own build high performance ecommerce tools
Apps | Storefront DOX
Product |l Storefront
Page I \ - .
- . Integration of parts of the Shopity Check out
[ S f . . .
] _ oot (fastest in the industry with a guaranteed
: is IR .
TPGONECLOWDD : p— : Storefront performance of 45.000 check outs per minute)
I C I -
: | i | | Storefront . . . . .
| P . Full integration of a Retail Media solution for
: Risk & [ . .
' payment ___i | storefront brands and retailer with:
| y |
I G | I >
; — . Storefront - Sponsored Product Ads
[ Check I : & .
: sckout o - - Commerce Display
l S T B i - Audience Extension Ads
e R R G mend- I : s
@:ail Media & WKZ Booking Toh E s : : L Sloreivent
| o . .
e I v Full intfegration of WKZ Booking Tool for brands:
- ! y | : : Storefront . .
celvedaonsre | | Fededa || | 1 T - Paid banners campaigns
S : | S | ', | Storefront - Paid product promotions
I I N e e e e e e = - . -
: WKZ ) L | - Paid newsletter campaigns
. e .




NEW TPG RETAILER B2B PORTAL

PREVIEW

=

THE PLATFORM GROUP



TPG | Software Development

TPG NEW RETAILER PORTAL

@ Welcome back, Olivia Wilson @ DEMO RETAILER GmbH

THE PLATFORM GROUP Let's take a detailed look at your financial situation today Lt oe

B Products My Account & Balance Transaction &= Print
Sort by Recently »

= Orders

- Revenue last 30 day

& Finance

7] Reports 345,254-89 € Test Product1 Today 3500 ® Done
next payout February 15th, 2025.  edit Test Product 2 Today $1.000 ® Done

& Account Test Product 3 Today $ 500

as Personal Data

Test Product 4 Today $1.000

£¥ Settings

Test Product5  vesterday $ 500 ® Done

Test Product 6  vesterday $1.000

@ Support Contact

) o Show All My Transactions
© Help f@ History gy add products v g

B LogOut
THE PLATFORM GROUP




TPG PAY
pay in all shops

G hood 4

(ashionette”

o
//" / O bike-angebot
<7 N

{o— [} store

( \'N’ WS BINL

Poncho mit Strukturmuster

719,90 € inkl. MwSt _
OUTEITS SCHUHE

" GROSSENTABELLE
v o815

SOFORT KAUFEN MIT

S [t DIR ... and all other shops
5 e

[ “] IN DEN WARENKORB F

1lle Beste Hnaen an aJ € | Deutschla i




€ TPG PAYMENT SOLUTION

Insgesamt zu bezahlen 1. Seamless integration of all major payment types

71.346,59 € visA @ 754 Klarna.

mastercard

' PayPal dPay G Pay others ...

Mehrere bezahlen

AaeIstacanng o 2. Internal Risk Check Tool for TPG PAY
@ bike-angebot.de 242,00 €
3. TPG PAY:
@ Avocadostore 399,95 € . " ) PCiy on invoice
Hood.de 24,49 € «’  - Pay in installments
| - monthly invoice
- BNPL

@ c4 @ Alle Bestellungen

H —

Zahlungen Bestellungen Konten




TPG PAY LEVERAGES REVENUE WITH
» YELLOW™ CUSTOMERS

« Currently +20% out of 100% of the customers

. entering the payment stage, having an elevated
oT all customers

entering the credit risk

payment stage *

* These customers have been rejected in the past

 TPG PAY provides a sophisticated risk check
procedure, using internal and external data
sources

 Based on the TPG Score Non-Recourse Factoring
will be initiated or receivables will be internalized

good credit rating

« Benefit: more revenue, reduced factoring and
transaction fees

m acceptable credit rating

bad credit rating

 TPG has an own fraud department

*pbased on interlal research of all TPG shops




TPG PAY IN ALL OUR SHOPS

1. Development of a modular payment solution

2. Seamless infegration in any kind of e-commerce solutions
Shopity Payment App, Shopware Plugin, Woocommerce
efc.

3. TPGPAY API will be available for 39 Parties

4.026,66 €

@ Sofort bezahlen

Nach 30 Tagen bezahlen

In vier monatlichen Raten bezahlen
Je 1006,65 € (Keine Gebuhren)

In zwolf monatlichen Raten bezahlen
Je 389,24 € (15,0 % Gebuhren)

Jetzt kaufen




TPG

PAY

UX MOCK UP

VALENTINO 4.062,66 €

GARAVANI 389,24 € /Monat (TBG

Black/White Checked in zwolf Raten
Virgin Wool-Silk Jacket
Black

GrolBBe wahlen N
Wl I\ DEN WARENKORB

SOFORT KAUFEN MIT TPG PAY

ieferung innerhal.Rautschlands can

05



TPG PAY

TIMELINE

g Release 1 Release 2 Release 3
b= Exploration MVP TPG Pay V1.0 TPG Pay V2.0 tbe ...
al Demo-Modus Release Release
in 1-2 Shops in all Shops

Validate Acceptance Feature Updates & : . Ongoing
N . .. Test . Leaal® + Technical N Scaling and feature expansion for LT
+— Projectobjectives nL€g Optimizations . Optimization
S regular operation
D Proof of Concept
3 o .

- 11

Time

2025 JAN FEB MRZ APR MAI JUN JUL AUG SEP OoCT NOV
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