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Safe Harbor Statements PRIM®

WATER CORPORATION

ForwardLookingStatements

This presentation contains forward-looking statementswithin the meaningof Section27A of the SecuritiesAct of 1933 Section21E of the SecuritiesExchangeAct of 1934 and applicableCanadiansecuritieslaws conveying
management'sxpectationsasto the future basedon plans,estimatesand projectionsat the time the Companymakesthe statements Theforward lookingstatementsin this presentationincludebut are not limited to, statements
regardingthe impact of innovation on revenues,costs,synergiesand future financialand operatingtrends. Forwardlooking statementsinvolve inherent risksand uncertaintiesand the Companycautionsyou that a number of

important factors could causeactualresultsto differ materially from those containedin any suchforward-looking statement Theforward-looking statementsare basedon assumptiongegardingY I y I 3 S Ye@n¢ni piaéisand

estimates Factorsthat could causeactualresultsto differ materiallyfrom those describedin this presentationinclude,amongothers risksrelatingto any unforeseenchangego or effectson liabilities, future capital expenditures,
revenuesexpensesearnings synergiesindebtednessfinancialcondition, lossesand future prospects andthe effect of economic.competitive,legal,governmentaknd technologicafactorson Primo? | i SdkIdéssTheforegoing
list of factorsis not exhaustive Readersare cautionednot to placeundue relianceon these forward-looking statements,which speakonly as of the date hereof. Readersare urgedto carefullyreview and considerthe various
disclosuresincludingbut not limited to risk factors containedin the Company'sAnnualReportin the Form 10-K for the yearended December28, 2019and its quarterly reports on Form10-Q, aswell as other periodicreports filed

with the securitiescommissionsTheCompanydoesnot, exceptasexpresslyequiredby applicabldaw, undertaketo updateor reviseanyof thesestatementsin light of newinformationor future events

Non-GAAPMeasures

The Companyroutinely supplementsits reporting of GAAPmeasuresby utilizing certain non-GAAPmeasuresto separatethe impact of certainitems from its underlyingbusinessresults Sincethe Companyusesthese non-GAAP
measuresn the managemenbf its businessmanagemenbelievesthis supplementainformation, includingon a pro forma basis,is usefulto investorsfor their independentevaluationand understandingof Primo? I (i SNsidéss
Thenon-GAAHinancialmeasureglescribedaboveare in additionto, and not meantto be consideredsuperiorto, or a substitutefor, the Company'sinancialstatementspreparedin accordancavith GAARIn addition, the non-GAAP
financialmeasuresincludedin this presentationreflect management'gudgment of particularitems, and may be different from, and therefore may not be comparableto, similarlytitled measuresreported by other companies
Reconciliation®f the non-GAAFinancialmeasuresncludedin this presentationto amountsreported under GAAPappearin the Appendixof this presentation Projectionsof GAAPmeasuresare not providedfor 2021becausesuch
figuresare not availableon a forward-lookingbasisand reconciliationsof projectednon-GAARMeasurego their closestrespectiveGAARMeasuresfor 2021 are not providedbecausehey could not be derivedwithout unreasonable
effort.

EvaluationMaterial

Thispresentationhasbeenpreparedsolelyfor informational purposesonly. Youshouldnot construethe contentsof this presentationaslegal,tax, accountingor investmentadviceor arecommendationYoushouldconsultyour own

counseltax andfinancialadvisorsasto legalandrelated matters concerninghe matters describedherein,and, by acceptingthis presentation,you confirmthat you are not relyinguponthe information containedhereinto makeany
decision Theinformation containedin this presentationhasbeenpreparedto assistyouin makingyour own evaluationof the Companyand doesnot purport to containall of the information you may considerimportant in deciding
whetherto investin the sharesn all casesit is your obligationto conductyour own due diligence Beforeyouinvest,you shouldreadthe offering memorandumrelatingto the securities Thispresentationshallnot constitutean offer

to sellor the solicitationof an offer to buy any securitiesnor will there be anysaleof thesesecuritiesin anyjurisdictionin which suchoffer, solicitationor salewould be unlawful prior to registrationor qualificationunderthe securities
law s of anysuchjurisdiction

Other Disclosures

Thenotes havenot beenandwill not be registeredunder the SecuritiesAct of 1933 asamended(the & ! O dr&indér any state securitieslaws of the United Statesd a3 .(Accordinglythe noteswill be offered in the U.S only to
personsreasonablybelievedto be qualifiedinstitutional buyersasdefined under Rule144A under the Act, and outsidethe U.S in accordancewith RegulationSunderthe Act Securitiesmay not be offered or soldin the U.S unless
they areregisteredor exemptfrom registrationunderthe Act

Before you invest, you should read the confidential offering memorandumand the portions of the documentsthat affiliate of the issuerhave filed with the SEChat are incorporated by referencein the confidential offering
memorandum for more completeinformationaboutthe issuer,the Companyandthis offering.



The New Primo PRIM®
A Leading PurPlay Water Solutions Provider T o,
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Source: Company filings, Investor presentations.

(1) Legacy Cott represents 202013 Revenue CAGR. (4)  Primo growth target prior to COVAL®.

(2) Legacy Cott represents 2013 EBITDA margin. (5) Represents PF 9/27/20 LTM Adj. EBITDA margin. See Appendix for Reconciliation of PF 9/27/20 LTM Adj. EBITDA.

(3) PFLTM Revenue. See Appendix for PF revenue Reconciliation. 2
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(1) Represents PF 9/27/20 LTM revenue. See Appendix for Reconciliation.
(2) Represents PF 9/27/20 LTM Adj. EBITDA margin. See Appendix for Reconciliation of PF 9/27/20 LTM Adj. EBITDA. 3



Acting as One Company, Aligning on a Single Set of Strategic Pillars PRIM®
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Our transition into a PurPlay Water Company was the first step on our journey to enhancing value for all stakeholderseBiingponr strategic
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Our Revenue Model
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Recurring revenue generated thru cooler rental and repeat
purchases of water products
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Filtration

Recurring revenue generated thru periodic rental
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Leverage current & future brands for
either Direct Delivery or Expansion of
Retail Placement







