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In the Interview: Christian Keck, President of the Board and CEO of
EasyMotionSkin

GBC AG: Could you please provide a brief introduction to EasyMotionSkin Tec AG?
What are the main goals and core competencies of your company, and how do you
differentiate yourselves from your competitors?

EasyMotionSkin Tec AG, with its established fitness brands EasyMotionSkin, milon, and
FIVE, offers innovative training systems that support people worldwide in leading healthier,
fitter lives. By leveraging digitalization and developing new product innovations, EasyMo-
tionSkin bridges the gap from an innovative fithess system manufacturer to a forward-
thinking tech company in the international health and lifestyle industry.

By combining B2B, B2C, and B2B2C offers, EasyMotionSkin becomes a Connected Cus-
tomer Concept, acting as a partner that connects both commercial providers and end cus-
tomers. The addition of relevant content and programming creates a new dimension of
service, offering noticeable added value for users in all categories.

GBC AG: How does the recently announced partnership with EASYFITNESS fit into
the long-term strategy of EasyMotionSkin Tec AG?

The extensive partnership with EASYFITNESS, one of Germany's leading fitness chains,
supports our strategic expansion and strengthens our position in the fithess market, align-
ing perfectly with our long-term strategy. The cooperation aims to make training in the
respective studios as convenient and innovative as possible, allowing customers to apply
this knowledge outside the club throughout the week. The goal is to make it easier to meet
the WHO's recommendations of at least seven physical training sessions per week and to
sustainably promote health and exercise. In the first phase, selected EASYFITNESS stu-
dios will be equipped with our specially developed dry suits. In the second phase, the
partnership will extend to include home trainer equipment from EasyMotionSkin. Besides
studio equipment, EASYFITNESS plans to offer its members the home trainer option from
EasyMotionSkin as an additional training option for an extra fee.

GBC AG: How does the partnership with Hansefit support EasyMotionSkin's vision
of integrating innovative training solutions into the corporate fitness market, and
what special offers do you provide to Hansefit members?
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Hansefit is a leading provider of corporate fitness solutions, enabling companies to give
their employees access to a broad network of fitness and health facilities. This partnership
strengthens the EasyMotionSkin Group's position in the fithess, healthcare, and corporate
health markets. Hansefit expands its offerings with innovative training solutions from milon,
FIVE, and EasyMotionSkin, tailored to meet the individual needs of employees. Addition-
ally, Hansefit customers receive exclusive offers from the EasyMotionSkin Group and in-
novative concepts to support corporate health promotion. Hansefit benefits from potentially
new members in the Hansefit sports network through this partnership. Furthermore, new
joint projects in the digital field are planned.

GBC AG: How does the strategic partnership with Urban Sports Club contribute to
achieving EasyMotionSkin's corporate goals, and what specific benefits do you ex-
pect for both companies from this collaboration? How does EasyMotionSkin man-
age relationships with large partner networks like Urban Sports Club to effectively
leverage synergies?

We are excited about the strategic cooperation with Europe's largest sports aggregator,
Urban Sports. This partnership opens up new markets for us. For Urban Sports Club op-
erators, EasyMotionSkin offers attractive special deals. Urban Sports Club expands its
portfolio with innovative training solutions tailored to the individual requirements of its
members. Urban Sports Club benefits from the EasyMotionSkin Group's expertise in in-
novative fitness solutions and wellbeing. Urban Sports Club offers a flexible sports and
wellness membership throughout Europe, allowing members to create their individual
training plans from over 50 sports and discover new activities they are passionate about.
Lastly, we share a common vision: helping people lead a more active and healthier life-
style.

GBC AG: Can you elaborate on how the collaboration with ACISO helps integrate
EasyMotionSkin's EMS offerings into fithess studios, and what long-term goals do
you pursue with this cooperation?

We are intensifying our collaboration with the consulting company ACISO, which special-
izes in fithess and health. The goal is to enable the integration of attractive EMS offerings
into the service spectrum of fitness studios alongside on-site training. ACISO fitness stu-
dios will soon receive a tailored offering from EasyMotionSkin. This allows fitness studio
members to train easily, quickly, and efficiently at home, regardless of studio visits. The
compact EMS training device from EasyMotionSkin, for example, can also be used while
traveling or in daily work life. This way, training is independent of club visits and can be
perfectly adapted to individual needs and requirements. With this holistic training ap-
proach, on-site training, tracking with wearables in everyday life, and highly efficient EMS
training merge into a "Connected Customer Concept.” The fitness studio member is con-
tinuously involved in advisory and support services and can simultaneously use innovative
technologies like the EMS suit. The partnership allows the use of EMS services either as
a membership or in a health subscription with optimized service modules bookable through
the fitness center. During EMS training, all major muscle groups and deeper muscles are
stimulated simultaneously using electrical impulses, making the training particularly effec-
tive. ACISO has an extensive network in the fitness and health industry. The company
currently oversees 690 studios, has 150 franchise partners under the INJOY and FT-CLUB
brands, and operates seven premium fitness clubs with 28,000 members.

Fitness studios can thus offer their members an even better fithess experience. With our
high-tech products that enhance wellbeing and support training, we aim to create a com-
prehensive offering with ACISO's expertise, going beyond the usual training in a fitness
studio. This 360-degree approach to training anywhere and anytime not only increases
the members' health activities but also leads to a close bond with the studio.
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GBC AG: What types of strategic partnerships does EasyMotionSkin plan to de-
velop in the future, and how do you select potential partners?

The health industry of the future needs innovation, system relevance, structured imple-
mentation possibilities, and know-how transfer at all levels. The development is moving
away from a "simple" studio membership to a health budget or health subscription with
optimized service modules for the different lifestyle demands of individuals. We prefer
partnerships that utilize synergies in the customer offering, increase market visibility, and,
most importantly, share our vision of enabling people worldwide to lead healthier and fitter
lives.

GBC AG: Thank you very much for the interview.
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APPENDIX

L.

Research under MiFID Il

1. there is a contract between the research company GBC AG and the Issuer regarding the independent preparation and publication of
this Research Report on the Issuer. GBC AG is remunerated for this by the Issuer.

2. the Research Report is made available to all interested investment service providers at the same time.

Il.

81 Disclaimer/ exclusion of liability

This document is for information purposes only. All data and information in this study have been obtained from sources that GBC believes
to be reliable. In addition, the authors have taken the greatest possible care to ensure that the facts and opinions presented are reasonable
and accurate. Nevertheless, no guarantee or liability can be assumed for their accuracy - neither expressly nor implicitly. In addition, all
information may be incomplete or summarized. Neither GBC nor the individual authors accept any liability for damages arising from the
use of this document or its contents or otherwise in connection therewith.

Furthermore, please note that this document does not constitute an invitation to subscribe for or purchase any security and should not be
construed as such. Nor shall it or any part of it form the basis of, or be relied upon in connection with, any binding contract whatsoever. A
decision in connection with any prospective offer to sell securities of the company or companies discussed in this publication should be
made solely on the basis of information contained in any prospectus or offering circular issued in connection with such offer.

GBC does not guarantee that the implied returns or the stated price targets will be achieved. Changes in the relevant assumptions on
which this document is based may have a material impact on the targeted returns. Income from investments is subject to fluctuations.
Investment decisions always require the advice of an investment advisor. Therefore, this document cannot assume an advisory function.

Distribution outside the Federal Republic of Germany:

This publication, if distributed in the UK, may only be made available to persons who are deemed to be authorized or exempt under the
Financial Services Act 1986 or persons as defined in section 9(3) of the Financial Services Act 1986 (Investment Advertisement) (Exemp-
tions) Order 1988 (as amended) and must not be communicated, directly or indirectly, to any other person or class of persons.

Neither this document nor any copy thereof may be taken into, transferred to or distributed in the United States of America or its territories
or possessions. The distribution of this document in Canada, Japan or other jurisdictions may be restricted by law and persons into whose
possession this publication comes should inform themselves about and observe any such restrictions. Any failure to comply with this
restriction may constitute a violation of U.S., Canadian or Japanese securities laws or the laws of any other jurisdiction.

By accepting this document, you accept any disclaimer and the aforementioned limitations.

You can also find the disclaimer/exclusion of liability under:
http://www.gbc-ag.de/de/Disclaimer

Legal information and publications pursuant to Section 85 WpHG and FinAnV

The information can also be found on the Internet at the following address:
http://www.gbc-ag.de/de/Offenlegung

8§ 2 (1) Update:

A specific update of the present analysis(es) at a fixed date has not yet been scheduled. GBC AG reserves the right to update the analysis
without prior notice.

§ 2 (I) Recommendation/ Classification/ Rating:

GBC AG has been using a 3-stage absolute share rating system since July 1, 2006. Since July 1, 2007, the ratings have been based on
a time horizon of at least 6 to a maximum of 18 months. Previously, the ratings were based on a time horizon of up to 12 months. When
the analysis is published, the investment recommendations are determined according to the ratings described below with reference to the
expected return. Temporary price deviations outside these ranges do not automatically lead to a change in the rating, but do give rise to
a revision of the original recommendation.

The respective recommendations/classifications/ratings are associated with the following expectations:


http://www.gbc-ag.de/de/Disclaimer

$MGBCAG

TInvestment Research

BUY The expected return, based on the calculated target price, including dividend payment
within the corresponding time horizon is >= + 10 %.
The expected return, based on the calculated target price, including dividend payment
HOLD L o . .
within the corresponding time horizon is > - 10 % and < + 10 %.
SALE The expected return, based on the calculated target price, including dividend payment
within the corresponding time horizon is <= - 10 %.

GBC AG price targets are determined on the basis of the fair value per share, which is calculated using generally recognized and widely
used methods of fundamental analysis, such as the DCF method, the peer group comparison and/or the sum-of-the-parts method. This
takes into account fundamental factors such as share splits, capital reductions, capital increases, M&A activities, share buybacks, etc.

§ 2 (Ill) Historical recommendations:
GBC's historical recommendations on the present analysis/analyses can be viewed on the Internet at the following address:
http://www.gbc-ag.de/de/Offenlegung

§ 2 (IV) Information basis:

For the preparation of the present analysis(ies), publicly available information on the issuer(s) (where available, the three most recently
published annual and quarterly reports, ad hoc announcements, press releases, securities prospectuses, company presentations, etc.),
which GBC considers to be reliable, was used. In addition, discussions were held with the management of the company/companies in
question in order to obtain more detailed information on business developments.

§ 2 (V) 1 Conflicts of interest pursuant to 8 85 WpHG and Art. 20 MAR:

GBC AG and the responsible analyst hereby declare that the following potential conflicts of interest exist for the company/companies
named in the analysis at the time of publication and thus comply with the obligations of § 85 WpHG and Art. 20 MAR. A detailed explanation
of the possible conflicts of interest is provided in the catalog of possible conflicts of interest under § 2 (V) 2.

The following potential conflict of interest exists with regard to the securities or financial instruments discussed in the analysis:
(5a,6a,11)

§ 2 (V) 2. catalog of possible conflicts of interest:

(1) GBC AG or a legal entity affiliated with it holds shares or other financial instruments in this company at the time of publication.

(2) This company holds more than 3% of the shares in GBC AG or a legal entity affiliated with it.

(3) GBC AG or a legal entity affiliated with it is a market maker or designated sponsor in the financial instruments of this company.

(4) GBC AG or a legal entity affiliated with it was involved in the previous 12 months in the public issue of financial instruments relating to,
leading or co-leading this company.

(5) a) GBC AG or a legal entity affiliated with it has entered into an agreement with this company in the previous 12 months for the
preparation of research reports for a fee. Under this agreement, the draft of the analysis (excluding the valuation section) was made
available to the issuer prior to publication.

(5) b) A change was made to the draft financial analysis on the basis of justified indications from the issuer

(6) a) GBC AG or a legal entity affiliated with it has entered into an agreement with a third party for the preparation of research reports on
this company for a fee in the previous 12 months. Under this agreement, the draft analysis (excluding the valuation section) was made
available to the issuer prior to publication.

(6) b) The draft of the financial analysis was amended on the basis of justified comments by the client.

(7) The responsible analyst, the chief analyst, the deputy chief analyst and or any other person involved in the preparation of the study
holds shares or other financial instruments in this company at the time of publication.

(8) The responsible analyst of this company is a member of its Management Board or Supervisory Board.

(9) The responsible analyst has received or acquired shares in the company analyzed by him prior to the time of publication before the
public issue.

(10) GBC AG or a legal entity affiliated with it has concluded an agreement with the analyzed company for the provision of consulting
services in the previous 12 months.

(11) GBC AG or a legal entity affiliated with it has significant financial interests in the analyzed company, such as the acquisition and/or
exercise of mandates with the analyzed company or the acquisition and/or provision of services for the analyzed company (e.g. presen-
tation at conferences, roundtables, roadshows, etc.).
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§ 2 (V) 3. Compliance:
GBC has taken internal regulatory precautions to prevent potential conflicts of interest and to disclose them if they exist. The current
Compliance Officer, Kristina Bauer, email: bauer@gbc-ag.de, is responsible for compliance with the regulations.

§ 2 (VI) Responsible for the preparation:

The company responsible for preparing this/these analysis(es) is GBC AG, Augsburg, which is registered as a research institute with the
responsible supervisory authority (Bundesanstalt fur Finanzdienstleistungsaufsicht (BaFin), Marie-Curie-Str.
24-28, 60439 Frankfurt).

GBC AG is currently represented by its Management Board members Manuel Holzle (Chairman) and J6rg Grunwald.

The analysts responsible for this analysis are:
Matthias Greiffenberger, M.Sc., M.A., Financial Analyst
Marcel Schaffer, B.A., Financial Analyst

§ 3 Copyrights

This document is protected by copyright. It is provided for your information only and may not be reproduced or distributed to any other
person. Any use of this document outside the limits of copyright law requires the consent of GBC or the relevant company, provided that
rights of use and publication have been transferred.

GBC AG

Halderstrasse 27

D 86150 Augsburg

Phone: 0821/24 11 33-0

Fax: 0821/24 11 33-30
Internet: http://www.gbc-ag.de

E-Mail: compliance@gbc-ag.de



